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DVICE is something that the business man 
gets freely, but the only sort of advice he should 
heed is that which can be analyzed into compo- 

nent parts of undoubted soundness. If you find any 
real value in what advice is offered you, incorporate 
it in your business. 

Here we stand at the threshold of what has always 
been the best selling season of the year—the Fall. 
Likewise we stand on the threshold of a time when we 
should open a mental ledger account with the 
future. 

If you think business is going ‘“‘to the devil;” that 
there is coming a complete disorganization of the 
logical functions of social life, then the only thing to 
do is to lock your store, lock your mind and fear the 
lightning. 

If, however, you have seen crops ready for the har- 
vest, barns ready for the filling, busy people going 
about their various works and a higher. standard 
of living accepted and appreciated throughout 
this country, then you can have no fear of the future. 

Your one best entry in your mental ledger account, 
“my business tomorrow,’ comes with your decision, 
“T will buy now to sell then at a profit.” 

Stand ready to look at lines of shoes when they are 
shown you, and never forget that no worth while 
factory can turn out a volume of shoes on the one 
hundred and one different lasts, patterns, leathers and 
trimmings of the present vogue and do it on any 
twenty-one day schedule. The shoe that holds its 
shape is one that has a reasonable amount of seasoning 
on the wood. There must be something more than 
the artistry of pattern to make it command a good 
price. It must fit right a week after the sale. 

Take it from the best authority in the trade—this 
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Higher Standard of Living Is a Stabilizing Influence 
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is a season in which every merchant owes it to himself 
and his customer to maintain standards of quality, 
to acknowledge that standards of price are a secondary 
consideration, and that intense competition will regu- 
late the latter where only application, industry and 
time can influence the former. 

It is indeed a mistaken idea that unusual patterns 
represent a gamble simply because they are new. 
Style in footwear is just as legitimate as service in 
staples. Don’t forget, however, that where you have 
one call for a fancy effect you have a dozen calls for a 
trim staple because there is no universal similarity in 
tastes. The freshness of new shoes is a satisfaction 
to the public, a profit to the merchant and a stimu- 
lant to industry. 

The independent retail shoe merchant is given in 
this issue a safe and practical survey of styles; is told 
of a common ground upon which to meet the manu- 
facturer on the subject of price and is left with the 
facts before him to make his own analysis true to his 
community. Jit is for him to make his “mental ledger 
account with the future,” bearing in mind that by proper 
anticipation he can prepare himself for ‘“‘business 
tomorrow.”’ The effort to sell is far more intense when 
he is spurred on by such commitments as his judgment 
planned when he signed the order. There is no royal 
road to “easy come” business any more. It means 
effort and application and, most of all, it needs antici- 
pation. 

Talk all you want about increase of wages, but 
consider something more fundamental than that. 
Standards of living have become higher and better and 
no sane man wants a return to the old system. We have 
attained a degree of prosperity that has involved a better 
price for the articles we wear and the things we eat. 
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Color Movement for Spring 192] 


Careful Analysis of the Influences of Colors in Fashionable Attire and Their 
Relations to the Shades in Footwear---The Major Motif---Egyptian 


the broad color movement for the Spring sea- 
son of 1921. The name Egypt is from an an- 
cient language meaning “black earth.”’ 

The title of the oncoming color movement is well 
chosen, seeing that black is to be freely used to still 
further deepen basic color tones in addition to having 
place as a solid as well as to being awarded recognition 
as a running mate with white in combinations. 


QO: T of the land of the Sphynx and Pharos comes 


Foundational Character of Black 


From many sources one finds abundant evidence of 
the continued favor bestowed on black. It was prom- 
inent at the Spring race meets in France and so im- 
pressed artists that black was freely chosen as a 
medium for toning down colors used especially in 
commercial printing. 

For example last Spring the French Government 
entrusted the leading artists of France with the task 
of creating twelve posters in color for the purpose of 
stimulating travel by tourists to as many points of 
interest made famous in French history. 

With black selected for a background, printers 
especially wisely lay the ancient Egyptians under fur- 
ther tribute by choosing their adopted colors for deco- 
rative purposes. 

Thus, we may confidently look forward to seeing 
black, navy and African brown grounds decorated 
with rich but rather dark blue green, green blues; 
each of the primary colors in pigments (blue, red and 
yellow) sufficiently toned down to 
present rich shades of the basic 
colors in pigments. 


Decorative Period in Costume 
and Footwear 


With the usual quick grasp of op- 
portunities of acute sense of deco- 
rative colors, observant artists will 
undoubtedly draw inspiration from 
the various countries bordering on 
the Mediterranean, while retaining 
in a large way the Egyptian idea. 


Inlaid Effects General 


One important example is pre- 
sented in the adaptation by artists 
and by manufacturers as well of the 
rich inlaid effects from leather 
saddles, already adopted as a nov- 
elty in belts and clearly indicated 





An Early Easter — March 26, 1921 
and the Spring-Season indicates 
preparation NOW. 


for further popularity in the form of inlaid effects in 
slipper straps. 


Blacks—Blues—Browns 


Referring again to the foundation colors, we reach 
the conclusion that black, dark blues and browns, 
with popularity in the order named, will comprise the 
three leading favorites for the Spring season for next 
year. It should be added, however, that browns are 
not in public favor and will probably finish the Spring 
season a poor third. 

Evidence of this is presented in the waning interest 
in dark brown footwear and in the adaptation by the 
exclusives in combination footwear. One example 
gives promise of what may follow. 

At a seaside resort hotel favored by well dressed 
women who discard the commonplace and introduce 
new styles, low shoes of black patent leather vamps 
combined with pearl gray in the quarters were notice- 
able. 

The combination idea in made to order footwear 
could for the exclusives be extended to blues and reds 
of Egyptian tendencies, choosing of course tones of 
low value in chromo, but could hardly be recommend- 
ed in a general way for stock. 


The Sabot Pump Influence 


Color combinations will undoubtedly have a vogue 
in slippers. For example, the wooden shoes of the 
peasant provide the inspiration for the newest form. 
Cut low on the sides to give full 
display to clocked hosiery, slippers 
are to be held in place by adjustable 
wide straps, having cut out figures, 
inlaid with deep tones of Grecian 
colors. - 

As for inlaid effects in shoes, it 
may be said that they have already 
attained popularity in the form of 
fancy-belts, which will go far to lead 
to their adoption in a large way 
during the coming Spring and Sum- 
mer seasons of next year. 


Return of “Tans” for Men 


As for colors in shoes for men, it 
now seems safe to say that the pres- 
ent vogue of dark browns will be 
partially displaced by the introduc- 
tion of what is commonly known to 
laymen as tan shoes. 
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On What Common Ground 


facturers Meet for the 
Coming Season’s Business? 


NORMAL MARKET SOON 
Good Orders Will Be Placed for Early Spring Delivery 


By A. H. GEUTING, Chairman, Executive Committee, 
N. S. Rs Ay - 


I have never been the least disturbed over conditions. 
Everyone connected with the shoe trade knows quite well 
that in an advancing market excessive stocks are piled up. 
Manufacturers have piled up leather and findings, and re- 
tailers and jobbers have piled up the manufactured shoes. 
Tanners no doubt have also piled up raw material. Now 
demand could not always exceed the supply and as soon 
as supply caught up prices began to recede, leaving these 
excessive stocks upon the shelves. 

Another peculiar situation is that where he requires cer- 
tain things, he still must pay a very high price which the 
public has refused to pay. There is no denial that people 
are adverse to the extreme high prices. That they are 
conserving their shoes by repairs and getting the maximum 
results from everything they buy. This means less pur- 
chasing power. The result of this condition is that less 
pairs are being bought; that the surplus stocks have to be 
worked off—and during this interim shoe manufacturers can- 
not expect to get orders nor can manufacturers buy leather 
from the tanner. 

Liquidation, however, is fairly rapid in this country and 
I am under the impression that good orders will be placed 
for early Spring delivery and that boots will be liquidated 
this Fall so that a normal market may be considered to 
exist after this season is over. 


THE MORE PAIRS — THE MERRIER 
How to Do Business Now—Plan Ahead 
By FRANK P. MEYER, Secretary-Treasurer of N.S. R. A. 


Many dealers are confronted by an overstock at present, 
but there is nothing especially novel in that for many periods 
of shoe history have contained the same circumstances. 


An Informative Cross-Section of Opinion 
Selected from a National Survey of Judg- 
ment of Retail Shoe Merchants, Whole- 
salers and Manufacturers—Every Phase 
of Industry Revealed by Courageous, 
Capable Men Who Point the Way to 
Safety and Success 


The solution is simple—reach out for new customers, try 
to persuade your present clientele to purchase an additional 
pair. 

No store has all the customers it is possible to get. Com- 
pare your mailing list with your county directory, then 
double your mailing list. Write each of your prospects a 
courteous, convincing letter about the stock you carry and 
the necessity, from both health and social standards, of 
having plenty of both dress and street shoes. Create a desire 
among them for more pairs. 


How Many Pairs Per Person? 


The proposal that the national average of two and seven- 
eighths pairs of shoes per annum per person is sufficient is 
preposterous. All well-dressed women should own at least 
one pair of brown military heel oxfords and the same in 
boots, one pair of black or matt kid Louis heel boots, a 
pair of brown Louis heel boots, a pair of suede or satin or a 
combination of solid color boots to match the various shades 
in gowns; also a pair of patent pumps. After the shoes should 
come a complete assortment of party slippers. 

The possibilities of the shoe business are limited only by 
the imagination of the merchant. We shoe merchants are 
too prone to let the public dictate our business policy, to 
let them limit our style range. We should take the initiative 
as does the milliner, the haberdasher and the modiste, and 
create a demand for a wide style range in shoes. 

We should employ every advertising channel to this end, 
the windows, the space advertising the readers, the bill 
boards, etc. 

Our clerks should be instructed to never be satisfied with 
the sale of the pair of shoes for which the customer asked, 
but to send the customer away with an obsession to own some 
other shoe in our stock, an idea which may develop into the 
sale of another pair of shoes or slippers. The commission 
basis of remuneration for salespeople has considerable of an 
edge on the straight-salary compensation in this respect. 
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“No retail merchant can close up shop 
six months in the year and be successful, 
neither can the shoe manufacturer, nor the 
tanner. All three branches of the business 
are interdependent. Let us be considerate 
of each other, and let the spirit of con- 
fidence and co-operation succeed pessimism 


and distrust.” 
FRANK X. KELLY. 











Planning for the future should be constructive, a careful 
campaign of education for the customer should be con- 
tinuously promoted among the salesforce. Salespersons 
should work in concert to offset adverse public opinion rela- 
tive to our business. 


To the Honor of a Craft 


We have been too much like rabbits when the public 
waved their arms and yelled “robbers,” we scampered for 
our holes when we should have been like bull dogs and 
showed our teeth. If any business is righteously deserving 
of defence, it is the shoe business. Let us not only put 
up a defense, but take the offensive for bigger business and 
much-needed larger profits. 


Create a Desire for More Shoes 


And above all aim all possible efforts toward the creation 
of a public desire for a wide style range in footwear. 

Many shoe merchants are pursuing a vacillating policy 
today which must eventually spell business decrease of 
net disaster: Many, probably most stores, contain enough 
shoes to tide over to November 1, and because of this and 
(as I believe) a supposed fluctuation of prices—many mer- 
chants are not buying for future current conditions. This 
proves to me conclusively that this procedure is entirely 
wrong. The shoe man who would maintain his present 
standard must build for the future by buying his higher 
grades of shoes at least far enough in advance to have them 
ready for the demand when it arrives. 

I can see no falling off in the public demand for fine grade 
shoes and I hear but very little sobbing over the price of 
shoes that satisfy. When top-grade shoes sold at $5, there 
was as much or more kicking on price as there is now on 
the $15 to $20 shoe. 

There will constantly be a demand for cheaper “‘every- 
thing.”” There always has been. But the old adage, “There 
is always room at the top,” still holds good and top-grade 
shoe business is my hobby. I am going to sell as high-priced 
shoes as the best of them. 


BUSINESS HEALTH IMPROVING 
Great Demand Promised—Plenty of Money Ahead 


By CHARLES E. WILLIAMS, St. Louis, President Missouri 
Retail Shoe Dealers’ Association 


Replying to your inquiry of August 19: 

Both manufacturers and retailers have for the past two 
or three years known that we were going to have one season 
ahead of us which, when we got to it, would mean a critical 
period in our business, and that time, when it arrived, 
would mean a turn in the road from a continued rise in 
values to a retracing of our footsteps backward to what .we 
may term stabilized prices in shoes. " 
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“To do business now, do it on the level; 
sell good merchandise; give good service; 
have a stock of sizes rather than a stock of 
shoes; quit your knocking; don’t rock the 
boat; vote for a wise president; keep up 
the volume of business even if it becomes 
necessary to curtail your profits.” 


JAMES B. BANISTER. 











This seems to have been the year, and due to the fact 
that for the past few seasons merchants have had a continu- 
ous increased demand for shoes from their customers, they 
have each season bought heavier than their needs, because 
of the rise in prices and also due to the fact that manu- 
facturers were unable to deliver the shoes on the specified 
delivery dates. This caused merchants to place more orders, 
heavier orders, and with more manufacturers than they 
were justified in doing according to the volume of their 
business. 

This season, however, manufacturers have been able to 
deliver their orders more completely. But in most instances 
they have been somewhat late. Merchants, due to the cut- 
price sales that were started by some of our largest stores 
throughout the country, became worried and started can- 
celling their orders for fear that there would be a slackening 
in public demand. The present conditions in the shoe busi- 


ness are the results. 


Bountiful Crops and Prosperity 


Due to the fact that labor is very largely employed at 
high wages, and the general demand for all kinds of mer- 
chandise is not caught up with, and also due to the fact 
that the country will this year produce one of the most 
bountiful crops in its history, there can hardly be any ques- 
tion but that the demand for footwear will be as great, if 
not greater than ever, and while it is true that merchants 
have not been liberal in the placing of Fall orders, it is due 
to the fact that shoe.stocks throughout the entire country 
were perhaps never heavier in the history of the business 
than they are at the present time, and it is but natural 
that merchants feel that it is good business to liquidate and 
turn into cash a good percentage of their present large 
stocks before committing themselves to the placing of heavy 
orders for future needs. 


Public Demand for Lower Prices 


The question of style also enters very largely into the 
placing of future orders. In all of the seasons past, we have 
had a very definite plan of what the coming season’s styles 
were going to be, but for the present season, there seems to 
have been no definite turn towards any particular style or 
colors, except to what we term staples, and I am of the 
opinion that when the demand for shoes comes from the 
merchants throughout the country, the great volume will 
be on so-called staple styles as developed during the past 
few seasons. I do not think, therefore, that manufacturers 
should become impatient with their customers for lack of 
orders, as the country is just now in a convalescing period, 
and from this point on, the health of the business com- 
munity, both mental and financial, wil] show constant 
improvement, bearing in mind always this very definite and 
positive proposition confronting our industry, that is, that 
the public is expecting and will absolutely demand lower 
prices on footwear in the future. 
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Reach out for new customers, try to 
persuade your present clientele to pur- 
chase an additional pair. No store has all 
the customers it is possible to get. Create 
a desire among them for more pairs. 


FRANK P. MEYER. 











CONSERVATION POLICY BEST 
Slight Reductions Have Not Appeased Public 
By HARRY A. DRACHMAN, Tucson, Ariz. 


My own idea is to buy as little as possible, and try to 
get" your house in order by cutting down the stock on hand. 
People are complaining about the high prices and the reduc- 
tion for Fall has been so small that the consumer has not 
had any benefit whatever. On these bases I believe that 
we should buy very conservatively. 


MUST ANTICIPATE OUR NEEDS 
But Manufacturers Must ‘*‘Price With Reason’’ 


By E. W. HERTZLER, President Iowa Retail Shoe Dealers’ 
Association 


I was recently at a shoe factory and the officers of the 
company censured me for the actions of the shoe retailers 
of Iowa, because they were buying so very conservatively. 
In reply, I asked them if they were receiving many cancella- 
tions from Iowa merchants, and they replied, ‘‘No.” Their 
reply pleased me, because I would rather have it said that 
the Towa retailers placed orders conservatively than that 
they cancalled extravagantly. 

During the course of conversation with these manu- 
facturers I learned that while they have been very anxious 
for business and want the retailers to place their orders, yet 
they had not placed orders for leather, stating they would 
not do so until some time in August. A year ago we were 
continuously told by factory representatives that their 
firms had anticipated the future by laying in large supplies 
of leather and they could take orders and make deliveries 
up to a certain amount at what was then believed to be 
very reasonable prices because of their anticipated purchases, 
but today the manufacturer is not anticipating the future 
by laying in large supplies of leather; he is hedging on the 
future. A year ago many large retailers had their entire 
1920 Spring orders placed in June and July. I know of some 
who made special trips to the eastern markets in June and 
July to buy their next Summer’s supply of low shoes. They 
believed and were told prices would be higher and deliveries 
poor, and that deliveries on sizing-up orders later in the 


season would be out of the question, but we all know what . 


really did happen this last Spring and now we wonder why 
no one feels safe in placing orders. Lost confidence is the 
reason and the cause of this lost confidence was too much 
Speculation and Anticipation. 

Now, if the shoe business expects to brace up, it must 
regain its confidence. The good, square, honest shoe mer- 
chant does not want to place orders when he has no confi- 
dence in the market and feels the manufacturer hasn’t either. 
He resents cancellations as much as the legitimate manu- 
facturer resents factory retail sales, but if we want to go 
ahead and render good shoe service to the public we must 
to some degree anticipate the future. We must have shoes 
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A definite and positive proposition con- 
fronts our industry—the public is expect- 
ing and will absolutely demand lower prices 
on footwear in the future. 


CHARLES E. WILLIAMS. 














to sell if we expect to sell shoes and how can we expect to 
sell shoes if we do not place orders, so as to give the manu- 
facturers time to make them, but the manufacturer must 
in return price these shoes within reason and deliver them 
in the agreed time and on agreed specifications. Each must 
do his part, and fulfill it to the letter if we are to regain 
our self respect and inspire confidence. 


MUST HAVE “STANDARD OF VALUES’”’ 
A Time for Active Stocks Minus Crazy. Styles 
By ALBERT ROBINSON, Huron, So. Dak. 


I believe retailers of shoes should and will liquidate their 
present stock of all ‘“‘shelf warmers” at some price, the balance 
of the stock should be very active and always in a condition 
to take on new things when introduced. Manufacturers 
should deliver goods nearly up to samples and at the time 
of agreement or not at all. They should also be interested 
in their trade, doing a profitable business and protecting 
him against sudden changes in crazy styles. 

Some standard of values must be reached soon of profit- 
able retailing, or manufacturing of shoes stands a big show 
of going against the rocks. If a retailer’s stock is in such 
a condition whereby his trade wait and continually force 
him to put on sales and manufacturers crowd new styles on 
him, he might as well throw up his hands and quit—sooner 
the better. 


A MORE CERTAIN FOOTING 
To Come Down the Ladder of Declining Prices 
By THOMAS J. MILDREN, Hartford, Conn. 


Uncertainty is the prevalent feeling shared by manu- 
facturer and retailer alike as a result of the world war. 
Prices have reached their limit; no buyer can place a large 
order in advance as before, twice a year and sizing in between 
times, but must make a 30, 60 or 90 day buy just for his 
immediate needs, having already a fairly good working stock. 
The dead ones must be cleared from the shelves at any price 
and be replaced by real live merchandise, this will give the 
manufacturer and merchant a more certain footing and will 
be able to come down the ladder of declining prices safely 
rather than taking a disastrous fall. 


MEETING ON A COMMON GROUND 
Or In the Park by the Rose Garden 


By GEORGE E. PEIRCE, Providence, R. I., President 
Rhode Island Shoe Retailers’ Association 


When the manufacturers will assure the merchants that 
they will base their prices of sboes on the prevailing prices 
in the leather market and when the manufacturers will insist 
on labor working more hours per week for the same wages 
that are now received, to increase the output and help 
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We must have shoes to sell, but the 
manufacturer must in return price these 
shoes within reason and deliver them in the 
agreed time and on agreed specifications. 
Each must do his part. 


E. W. HERTZLER. 











toward lower prices, then the merchant and manufacturer 
will meet with confidence in each other on “common ground” 
or in the park by the rose garden. 

The style question wil] take care of itself with the reduc- 
tion of prices, which will be the end of the period of liqui- 
dation and then the merchants will resume the spirit of in- 
creasing their business with a fair percentage of profit on 
their increased investment. 


TIME FOR A GENERAL CONFERENCE 
Let’s Adopt Some Plan to Correct Absurd Conditions 


By JOHN C. McKEON, Laird, Schober & Co., 
Philadelphia, Pa. 


Such business as has not already been placed for Fall 
must practically be considered as lost, as it is now too late 


to produce. The situation may be helped to some extent 


if the dealers are to be actually in need of merchandise, 
through the co-operation of such manufacturers, including 


ourselves, as have taken chances and made the outlay in 
the provision of stock lines made according to a consensus 
of opinion as to the prevailing staple styles for Fall. 


When Two “Get Together”’ 


Price is the difficult item and the only common ground 
that I see upon which merchant and manufacturer can get 
together is through the old-time element of co-operation. 
It has been said that two people can get together and do 
almost anything mutually agreeable, provided that is the 
intent. 

The big problem, however, from a practical standpoint, is 
whether or not the retailers will actually need merchandise 
for Fall, and whether the attitude of the retailer, as applying 
to the coming Spring, will be of the same panicky and un- 
certain nature as at the present time. 


The Increase of Overhead 


It is my further thought that while materials that enter 
into the makeup of footwear during the past six months have 
to some extent been reduced in cost, there has been a very 
decided curtailing in the production of raw materials and 
very little purchasing of hides or skins on the part of the 
tanner; so that if the present reported inactivity continues, 
such advantage as may be accomplished in the way of price 
by a reduction in materials will very largely be counter- 
balanced through the element of overhead, which must 
naturally increase, since overhead cannot be reduced corre- 
spondingly with volume. 

It is my further thought that manufacturers and retailers 
in general are drifting farther and farther apart and I am 
advocating for Septentber (or some reasonable time during 
the early retailing period for Fall) a meeting of the Allied 
Conference, which is an outcome of the old Allied Council; 
so that all the allied industries can get together, including 
the retailer, and adopt some plan along sensible lines which 


Sept. 4, 1920 





Liquidate shelf-warmers at some price— 
balance of stock should be very active and 
always in a condition to take on new things 
when introduced. Some standard of 
values must be reached. 


ALBERT ROBINSON. 











will materially help the present chaotic, unprofitable and 
almost absurd commercial conditions. 


A PLATFORM OF ‘‘BUSINESS’’ 
In Fifty Words 


By JAMES B. BANISTER, James A. Banister Co., 
Newark, N. J. 


““How to do business now and plan ahead,”’ can be answered 
briefly. To do business now, do it on the level; sell good 
merchandise; give good service; have a stock of sizes rather 
than a stock of shoes; quit your knocking; don’t rock the 
boat; vote for a wise president; keep up the volume of busi- 
ness even if it becomes necessary to curtail your profits.” 


‘“*THE MORNING AFTER” 


Welcome Such Reductions as Help ‘‘Re-establish 
Confidence”’ 


By FRANK X. KELLY of John Kelly, Inc., Rochester, N.Y. 

To use a homely and trite expression, this is “The Morning 
After the Night Before.’ The reaction consequent to the 
tremendous stimulation given to business by the greatest 
of all wars is here. No sane business man expected to en- 
counter and pass through this period without taking some 
loss. It is true that it came prematurely and violently to 
the shoe business, due in a great measure to vicious prop- 
aganda by the newspapers and some of the servants of the 
people whose business is to know the facts, but whose utter- 
ances spoken and written indicated either ignorance or 
malice. The results have been the material weakening of 
the greatest of all business assets, good will, the slowing 
down of buying by the public who believed they were being 
robbed by the shoe dealers, and the liquidation of stocks by 
merchants in general by conducting “Special Sales” at prices 
in most instances below the actual cost of production. These 
“Special Sales’’ assumed the character of hysteria. 

All of us are looking forward to the peaceful, happy time 
when our industry will be stabilized. We know that in our 
life time there will be no return to the low-level prices of pre- 
war times, but we all will welcome such a reduction in prices 
as will make for the establishing of confidence between the 
makers, the sellers, and the wearers of shoes, and the resultant 
steady normal business. 


Importance of Good Foot Covering 


Covering for the feet is second only aa a necessity in 
articles of wearing apparel. More and more babies are being 
born all the time, all of them barefooted, and the graduating 
classes grow larger and larger each succeeding season, chil- 
dren to misses, misses to women, youths to boys, boys to 
men, so that the shoemakers and the men who sell their 
product would be sadly missed were they to be eliminated 
from the world’s business. But the shoe business of today 
does not mean merely the making of necessary covering 
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A price for leather should be agreed upon 
that should reflect somewhere near the 
present basis for hides and skins. I believe 
therefrom sufficient confidence could be 
established to bring about general trading 
early in the season. 


CHARLES H. JONES. 














for the feet. It does mean this, but it also means more, 
the creation of works of art which adorn the feet of the 
wearers, things of beauty, good to look upon. Is there any 
reason why the women who are financially able to purchase 
these artistic shoes should forego them any more than they 
should forego trimming on their gowns and their hats, dainty 
lingerie, or jewelry? 

Let us realize that we are dealing in necessities of prime 
importance, and also in luxuries that are almost necessities. 
Let us banish business hysteria, forget profitless reduction 
sales, and get right down to work. Business as heretofore 
at a fair margin of profit based on the seasons’ prices. Make 
each season distinctive in our offerings of styles. Fall and 
Winter shoes for Fall and Winter, Spring and Summer shoes 
for Spring and Summer, priced in harmony. with prevailing 
market conditions. Let each season’s prices be a bridge, 
and cross each bridge as we come to it. Making the best 
of the Present is laying a secure foundation for the Future. 
Let us regain the confidence and good will of the public by 
pointed truthful advertising, not only of our wares, but of 
facts pertaining to our business. 

We are doing business in the wealthiest, most resourceful 
country on the globe; a country whose surface has only been 
scratched agriculturally, and whose wealth beneath the 
surface is practically unlimited. 

Crops are abundant. The railroads have settled their 
difficulties and will spend many millions for betterments. 
The iron and steel business is taking on new life. When crops 
are moved, the money market will be easier. It is a time 
for optimism. 

Finally let us have enough confidence in our country, in 
ourselves, and in our business to place our orders sufficiently 
far ahead to provide for the needs of the consumer and to 
enable the tanners and the shoe manufacturers to produce 
and deliver in seasonable time, and to keep intact the efficient 
forces of leather and shoe workers necessary to the production 
of American shoes. 

No retail merchant can close up shop six months in the 
year and be successful; neither can the shoe manufacturer, 
nor the tanner. All three branches of the business are inter- 
dependent. Let us be considerate of each other, and let the 
spirit of confidence and co-operation succeed pessimism and 
distrust. 


WATCHFUL-WAITING DANGEROUS. 
Buy and Sell Shoes at Safe Margin of Profit 
By A: .N. BLAKE, Watson Shoe Co., Lynn, Mass. 


There comes to my mind only one sane method of doing 
business right now and in planning ahead, and that is for 
most of us to stop trying to imagine that by continued wait- 
ing we are going to buy our merchandise at the lowest 
possible price, to commence to have confidence in each 
other, furthermore to see that by purchasing from week to 
week, even although we are not successful in following this 
market to its lowest possible point, that we shall own shoes 
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If tanners, manufacturers and merchants 
will face the situation and price merchan- 
dise at a fair replacement value, taking into 
account items which have declined as well 
as those which have advanced, we will 
experience an immediate revival of busi- 
ness. 


JOHN W. CRADDOCK. 














that can be marketed at a fair profit and beyond that keep 
employed the employes to whom we owe consideration. 

It is a grave question whether the waiting game which 
has been played is not about to turn around and start the 
other way. Personally, I am of the opinion that if we all 
would wake up and do business, show confidence in each 
other, buy a few shoes, purchase some leather to make them, 
and transact all of our business on a safe but small margin 
of profit, that the consumer would react to this kind of 
treatment, and before long we would be able to see our way 
out of our troubles. 


THE BASIS OF NEW PRICES 


The Opportunity Before the Tanner to Establish 
Confidence 
By CHARLES H. JONES, The Commonwealth Shoe & 
Leather Co., Boston, Mass. 

My impression is that the coming Fall season will probably 
be sufficient to liquidate any surplus stocks that may be 
found in the hands of retail shoe merchants, and if the right 
policy is adopted, we should all look for a reasonably good 
Spring business. 

My idea of the right policy is this: The big tanners have 
taken their inventories on a basis representing the present 
value of hides and skins, but so far they have sold no leather 
on this basis, so far as we know. They are naturally anxious 
to get rid of what high-priced material they have, with as 
little loss as possible. By the middle of September a price 
for leather should be agreed upon that should reflect some- 
where near the present basis for hides and skins. This would 
enable manufacturers to go out for the Spring business on a 
price basis materially lower than that current last season, 
and if it were known that these prices were fixed and would 
not be changed during the season, I believe sufficient confi- 
dence would be established to bring about general trading 
early in the season, so that factories might start up and 
business begin to get under way again. 

If, on the other hand, tanners persist in their effort to 
hold prices up in spite of the market on raw material, the 
trade will be slow and halting for six months more. I see no 
advantage in any general price cutting at the present momenit: 
Until we know the basis on which new prices are to be estab- 
lished, such little trading as is done might as well be on 
something like the present basi3 as any other. 


FIGURE YOUR REQUIREMENTS 
Then Give Your Orders to the Salesman 
By C. A. SABINE, Marion Shoe Co., Marion, Ind. 


We believe, not with any selfish view of a manufacturer, 
but from broader standpoint of the good of the shoe industry 
as a whole and with particular reference to the service which 
the consuming public as well as the retailer expect, that the 
retailers should place their orders with salesmen representing 
firms in whom they have absolute confidence, making those 
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Crop conditions in all the agricultural 
regions comprising the central, southern 
and western sections were never better— 
we are insured bumper crops. This is an 
enormous buying power—will we be 


ready for it. 
G. C. WHARTON. 











orders of a size that will take care of their Fall and Winter 
and Spring business as well as it can be estimated. 

We believe that the retailer should play safe, should not 
overload and should use extreme care in figuring out their 
requirements. 

We believe that orders should be placed and accepted with 
the understanding that the prices at which the merchandise 
will be billed will be those in effect for material at the time 
the shoes are started in the factory. We are following this 


policy. 


COMMAND CONFIDENCE OF INDUSTRY 


By Pricing Merchandise at a Fair Replacement Value 
By JOHN W. CRADDOCK, Craddock-Terry Co., 
Lynchburg, Va. 

We believe that the way to keep business moving along 
in a healthy and safe volume is to recognize that the peak 
of war-inflated commodity prices has been passed and that 
the time has arrived when the producer and dealer in shoes 
and leather—as well as in other commodities—should make 
prices based practically on the present lower raw material 
values. The dealers, as well as consumers, have naturally 
hesitated to buy merchandise at the former high prices in 
face of a constantly declining raw material market. If the 
trade as a whole—tanners, manufacturers and dealers—vwill 
face the situation as it exists and price merchandise at a fair 
replacement value, taking into account items which have 
declined, as well as those which have advanced, our belief 
is that this course will immediately command the confidence 
of both dealers and consumers and we will experience an 
immediate revival of business. 

For the past two seasons we have taken the position that 
prices—hides, skins, leather and shoes—were at the peak, 
and that a decline was inevitable. As the decline has made 
itself manifest our company has readjusted its prices in 
accordance with the fundamental market conditions, with 
the result that we have had a steady and increased volume 
of business fur the year so far, with only a slight falling off 
in activity during the months of July and August. 

On September 1 we start our new season at prices based 
practically on replacement values, and confidently look for 
an active and large business. Our price policy has, of course, 
entailed some sacrifice of profits; but we hold that where 
abnormal profits have been made on an advancing market 
for several seasons, if the volume of business is to be main- 
tained some sacrifice is necessary to meet the conditions of a 
declining market. 


AN ENORMOUS BUYING POWER 
Unfolded by the Crop Conditions of the United States 
By G. C. WHARTON, F. P. Kirkendall & Co., Omaha, Neb. 

Crop conditions in all the agricultural regions comprising 
the central, southern and western sections were never better. 
The rains of last week have insured a bumper crop. This 
means an enormous buying power throughout these sections. 


Sept. 4, 1920 





Wages have increased in nearly every 
manufacturing industry—more railroad 
money, too. The per capita ownership of 
Fall shoes has been reduced on account of 
contracted buying—all true, and everyone 
knows Fall is the best selling season of the 


year. 
GEO. D. CHANDLER. 











Stocks in the hands of retailers in pairs are not excessive 
except in exceptional cases. Without heavy stocks, with 
only few orders placed, with the certainty of a big Fall busi- 
ness, the shoe retailer is still refusing to cover even a portion 
of his Fall needs. 

No single element can fully account for this continued 
hesitancy, but it is even clearer now than a few weeks ago 
that the price question remains the dominant factor in the 
situstion. The merchant will start buying as soon as he 
realizes that the present saving to the manufacturer in re- 
duced leather price has been partly absorbed in increased 
labor and over-head expenses, so that the recent reductions 
in price of shoes represent shoe values at which he can buy 
with safety. He will then discover that the question of pro- 
duction and transportation are even more important to him 
than the price question and that he has sacrificed real profits 
on real business to gain possible slight savings through 
further reduced prices. The shoes that will be needed this 
Fall and Winter cannot all be manufactured and delivered 
in the short time remaining. Some dealers will have to go 
without satisfactory merchandise. The wisest course for a 
dealer is to protect the retail demand that is bound to 
exist this Fall by ordering goods now before it is too late. 


BUYING AND SELLING LABOR 
Can It Go On—Receiving and Not Reciprocating 


By A. F. S. LYONS, Neenah Shoe Co., Neenah, Wis. 


Can labor and the producers from our soil, together with 
everyone else receiving abundantly for their services, con- 
tinue to receive and not reciprocate? 

Does the merchant expect to buy on the foundation of 
two or three years ago in all lines of merchandise? 

Does he expect to do that and his other expenses based on 
the same as. two or three years ago? 

Does he expect to buy his labor at 20 to 50 per cent reduc- 
tion as some now think they should buy shoes and other 
merchandise? 

What is labor and is it going to be underpaid for just 
services rendered? We think not. 

To our minds labor is best illustrated by a tree and the 
trunk is your and our business and the branches illustrate 
every branch of labor. This includes everyone from the 
president of your and al] other companies and the manager 
of your business down to the office boy. A gold mine without 
labor is worthless and so is everything else. 

Are the manufacturers and farmers and everyone else 
going to buy labor at present prices and sell labor at 20 to 
50 per cent reduction in their products? 

Is the tanner of leather going to do the same? 

Is the manufacturer of the tanners’ raw material going 
to do that? 

Is the manufacturer of all tanzers’ raw material and the 
tanners and the shoe manufacturers and all other manu- 
facturers, together with the farmer and the packer, going to 
buy their transportation at present and future increased 
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If the merchant will work along con- 
servative lines, placing his safe future re- 
quirements now, prices will be stabilized 
and the investment he now has in stock will 
be secured. 


PHIL. A. BECKER. 











prices and sell at transportation prices in existence before 
the passage of the Adamson Law? 
WHAT DQ YOU HONESTLY THINK ABOUT IT? 


NINE REASONS FOR BUYING 


Contracted Buying in the Face of an Exceptional 
Future 


By GEO. D. CHANDLER, Smith-Wallace Co., Chicago, Ill. 


I believe: 

lst—That the government’s report on the harvest will 
put the farmer in shape to buy. 

2nd—That the wages have increased in nearly every manu- 
facturing industry. 

3rd—That the per capita ownership of Fall shoes has been 
reduced on account of contracted buying. 

4th—That due to the fact transportation is so slow longer 
time must be allowed for getting goods. 

5th—That the railroad man and his family will have more 
money to spend. 

6th—That Fall has always been the best selling season. 

7th—That you should see to it that you have merchandise 
of desirable quality and style for Fall. 

8th—That failure to have merchandise desired means no 
sale, and consequently, no profit. 

9th—That failure to cover your seasonable requirements 
now will find you unable to get same in time to get the 
benefit. 


PROTECTING YOUR PRESENT INVESTMENT 


Unnatural Conditions Depreciate Values—Return to 
Normal 


By PHIL. A. BECKER, Geo. F. Dittman Boot and Shoe 
Co., St. Louis, Mo. 


It seems clearly up to the retailer to stabilize conditions 
by placing his orders for his normal Spring requirements, or 
at least a greater part of them, so that the manufacturer may 
continue to absorb the leather that the tanners are putting 
out and so that the tanner may prevent an unnatural ac- 
cumulation of hides. 

Retail business we know is good, the country is prosperous 
due to splendid crop prospects and the only menace that 
confronts us at the present time is the panicky state of mind 
of the retailer with respect to future purchases. 

We know full well that if the retailer will work along 
conservative lines, placing his orders for his customary 
future requirements now, that prices will be stabilized and 
the investment the retailer now has in goods in stock will 
be secured. 

If the retailer puts off his purchases until next Spring, 
he will force a temporary lower market by preventing the 
manufacturer from preparing a stock for his needs and by 
his action in precipitating a later shortage of merchandise 
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Everyone who is conscientiously de- 
sirous of doing his duty to himself and to 
this country will in times like this keep 
faith, do more work and keep cool. 


F. A. SEIBERLING. 











he will cause prices to rise abnormally, which is the very 
thing we all wish to prevent. 

In order to meet this situation we have given our salesmen 
the privilege of taking Spring orders with the understanding 
that should there be a lower market permitting us to make 
lower prices at the time of shipment of the Spring orders, that 
the lower prices will be applied against such orders. 

By this arrangement retailers may provide for their 
normal requirements without great risk, shoes may be made 
in time for the season’s need—factories and workmen kept 
employed and the normal output of the hide and leather 
producers absorbed, thus stabilizing the entire shoe industry 
and the investment of the retailer in stocks now in hand. 


SENSIBLE OPTIMISM PREVAILS 
We Need a Higher Understanding of Our Duties 


By F. A. SEIBERLING, Goodyear Tire and Rubber Co., 
Akron, Ohio 


The present depression is transitory. It will be over- 
come with least difficulty if everyone will do more work, 
waste less and talk less. We need no further enlightment 
about our “‘rights’’—we need a higher understanding of our 
duties. 

We consume more than we produce. More production 
with more economy in our spending is the only solution. 

This is the time for sensible optimism. Too many people 
have shown lack of confidence. They have worried and 
talked, instead of working. This has helped make the situa- 
tion more serious. Such an attitude is destructive. 

Everyone’ who is conscientiously desirous of doing his 
duty to himself, and to this country, will in times like this 
keep faith, do more work and keep cool. 





Style Even in 
Shoes for the 
Tiny Tots 


Here’s a Spring 
Heel, Patent 
Leather, Theo 
Tie. Consoli- 
dated Shoe Co., 
Boston 
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Interesting Tendencies Revealed in Men’s Styles 


Return of the 10-8 Heel With High Arch Effect Is Predicted---Wing 
Tips Will Persist 


to men’s footwear reveals nothing which can 
be said to be radically new although there are 
many interesting developments of which the retail 


\ SURVEY of the style situation as it pertains 


The Toe a Trifle Pointed 
with a Fairly Sharp Recede 
—the Arch Unusually High. 
You'll See Shoes on This 
Last with 10-8 Heels 


merchant may well take cog- 
nizance. The same may be 
said of men’s clothing, in 
which field the style trend 
parallels that of shoes to a 
certain extent, although not 
with the same fidelity which 
obtains in the world of wo- 
men’s wear. 

Conservatism is to rule and 
an. era of better shoe making 
is about to begin. That much 
is definitely established. 


Lighter Shades Coming 


In men’s clothing, particularly in the ready-to-wear 
branch, styles for Spring are not yet definitely estab- 
lished. 

It is likely, however, that the always popular 
grays, blues and browns will predominate, and that 
some of the lighter shades will appear. Patterns will 
be moderate in more or less straight line effects. 
Coats probably will be a trifle longer. 

In the larger cities, it is true, novelty fabrics and 
patterns will have their short day—just as novelty 
shoes have theirs. Fifth Avenue, New York, will see 
the return of the modified bell bottom trouser. In 
fact, New York’s “tony” custom tailors are now 
making clothes over this pattern. 


There is something to be said in favor of this style, 
even though it tends away from that comfort which 
is nearly every man’s first consideration when in- 
vesting in a suit. It goes well with low cuts, par- 
ticularly with those low cuts made over a broad toed 
last. But we do not believe it will serve to establish 
the ultra broad toe as a nation wide style. 

In looking over lasts now being experimented with 
by manufacturers, one or two very definite tendencies 
are noted. 

The first and most radical of these is a return to the 
10-8 semi-military heel with high arch effect. This 
is a logical style to show young men who have been 
more or less fed up, during the last two or three sea- 
sons, on the extreme pointed toe. The heel and arch 
effects are decidedly snappy and the last produces a 
smart, speedy-looking young man’s shoe. The toe 
and forepart of these lasts have been worked out to 
give English custom and recede effects. 


Another Recede Toe—Me- 
dium Round—10-8 Heel 


Full Extension Soles 
The second tendency is 
toward a last which is dis- 
tinguished by a broad bottom 
tread, flattened top and cus- 
tom forepart with a recede 
which comes sharply on the 
end of the toe. Shoes built 
over this type of last are 
trimmed with full extension 
sole, wide shank and large 
heel. They are exceptionally 
high grade in appearance 
and have been sampled rather 
freely by manufacturers in 
building their trials. Another development just now 
in process of achieving life is the seamless backstay. 
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The pen and ink sketch illustrates the point, which is 
that the vamp of the shoe extends back from the 
right forepart, curves around the heel and, just for- 
ward of the heel, joins the vamp extending back from 


Medium Round Toe with 
Recede—High Arch—10-8 
Heel 


the left forepart. Thus the 
backstay, as we have known 
it, is eliminated. There are 
no stitches to rip and what 
has previously been a point 
of weakness is now (or will 
be if the seamless backstay 
comes into general use) a 
point of decided strength. 


Full Vamps on Soft Toes 


Another point of strength 
has been developed in con- 
nection with the soft toed 
shoes. The vamps of those 

shoes are cut full to the extreme toe of the last. 
The cap will be attached over this whole vamp, giving 
a double thickness of leather. 

In this connection it is predicted that next Spring 
will see a larger number of soft toed shoes made of 
heavy grain leathers. 

The tendency in leathers generally is not clearly 
enough defined to make possible any very accurate 
prediction. Most of the old colors will remain. Some 
light tans—and these will be good style—will be 
brought out. These will harmonize with lighter 
colors in fabrics which probably will be found among 
Spring offerings. 


No New Leather Colors 


Tanners have shown no new colors which can be 
used in men’s shoes for several seasons. There is no in- 
dication that any particularly new ones will be shown 
for Spring. Business has come without effort for so 
long that the necessity for up-to-dateness in matters 
of this kind has temporarily escaped the attention of 
all branches of the trade. Our English cousins have 
come out with a new color—a rich, reddish brown— 
not the rather muddy browns to which we have grown 
accustomed in this country, but a brown which has life 
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Illustrating a New Back Stay 











and character and depth of tone—which is rich with- 
out being loud. A color such as this, while not likely 
to be seen in this country in time to be used for Spring, 
surely will have to come before long. 

Patterns, other than those already mentioned, will 
remain about as they are now. There is a tendency 
to discard the full brogue 
last but to retain the wing 
tip pattern. Samples with 
which travelers are about 
to take to the road show a 
great variety of wing tip 
patterns. Pinking and per- 
forations persist and have 
been given many a dif- 
ferent “twist.” Extreme 
pointed toes have gone. 
The medium round toe will 
prevail. 


Time to Show New 
Stuff 


Man is a_ conservative 
animal, it is true. But toa 
certain extent he is influ- 
enced by that which is new 
in style, just as the woman 
is. The time has come when 
merchants must take advan- 
tage of that which is new 
in last, pattern and leather. 
He must freshen up his 
stock. No longer can he 
dare be content merely with 
sizing in orders on styles 
already in his store. Com- 
petition will be too keen. 





Extension Sole to Shank; 
Close Trimmed from 
Shank to Heel 
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New Style Ideas Advanced by Paris Designers 


Strangely reminiscent of some of the old-time styles are 
these new ideas which have just reached us from Paris—the 


center of the world’s style. Ideas which were advanced, some 
of them hundreds of years ago, have completed the cycle and 
are now coming forward again. 

It will be noted that the new American designers whose 
work is pictured on other pages of this issue, in many in- 
stances have gone the French one better and have created 
footwear which in beauty of line and ornamentation far excel 
the footwear worn by our gay French cousins. 
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Advance Tendencies in Women’s Styles 





Highlights of Footwear Fashion for Fall, Winter and Spring---The Cardinal 
Values in New Heels, Leathers, Patterns and Lasts 


season and a place for certain styles of shoes 

has been worth millions of dollars in the 
past to the shoe trade. It made people consistent 
in their costuming. Why not a return to logical 
seasons plus “footwear for the occasions.” 

Fall boots should appear with new Fall hats. It 
is good dressing and good taste. The maker of hats 
has known the time-value of starting the season and 
as a result there is sharp definition in types of mer- 
chandise. Boots for Fall and Winter and low cuts 
for Spring and Summer should stand the test of good 
merchandising practice. 

It is well to study footwear styles in two classifica- 
tions. First, for delivery between October and 
January and then for de- 
livery in time for Easter, 
March 26. This combines 
two selling seasons within 
the one buying session. 


BE es otc of the fact that there is a 


Favorable Indications 
Towards Style 


The first point of feminine 
styles to consider is the atti- 
tude of the customer towards 
the element in footwear 
termed “style.” The fash- 
ionable woman is not adverse 
to good style in footwear. 
She is not adverse to colors. 
And although she comments 
on price, she inevitably pays 
what is asked for what she 
really wants. Therefore, all 
indications point to an inter- 
esting diversity of style; a 
wide variety of materials; an 
interesting array of patterns 
and a most unusual develop- 
ment of heels. E 

The importance of wide (oa 
selection was never more 
strongly in the minds of shoe 
buyers and to select wisely 
the buyer needs to know 
what is being offered, the 
reason for its possible popu- 
larity and the price that 
it will bring. Knowledge 
of the price that the shoe 





“The foot, nature intended a beautiful part 
of the body. The line ‘of ankle is the most 
graceful line. The short skirt has revealed it. 
The task of the shoe merchant is to adorn it. 
So the making and the fitting of shoes has 
become one of the new and very important 
branches of the art of costume. Footwear 
for utility has been too dominant a thought— 
beauty and fashion yearly assume a larger 
place in the footwear of women. 


will bring permits him to estimate the cost and 
profit. Needless to say, there will be no automatic 
percentage of gross profit in a high style period. 


Three Fundamental Lasts 


An intelligent study of lasts and types of feet 
best suited for them is important. To state that 
three new styles are shown in a line means nothing 
to a merchant unless he makes a study of each. 
Three fundamental lasts are necessary. One, a broad, 
low structured foot, carrying a low heel; one for a 
long, straight and narrow foot, carrying a medium 
heel, and one for a high arched instep, carrying a 
higher heel. 

The modified recede with a vamp length of three 
and one-half and three and 
five-eighths inches with a 
medium pointed toe, a last 
similar to what proved to 
be such an excellent fitter 
five years, has returned into 
place. Shoes purchased on 
this last can be calculated 
to fit almost all of the feet 
you come in contact with in 
boots. A refinement of the 
last with a little snugger 
fitting value is necessary in 
pumps and low effects, bear- 
ing heels from 14-8 to 17-8. 


Strong Tendency Towards 
Boots 


Styles run strongly towards 
boots for Fall, Winter and 
Spring. Buyers who have 
been in the market for the 
past month have bought 
heavily on ten-inch boots 
with wave tops, feeling that 
it was necessary to start 
something new in the store 
to bring about sales at a 
profit. They use the argu- 
ment that a new high boot 
in colors can command a 
better price than the eight 
and one-half and nine-inch 
boots that they have in 
stock, and that if the cus- 
tomer figures price rather 
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We have been selling a con- 
siderable quantity of colored 
kid boots in about six colors. 
We have already sold most of 
the leading retailers throughout 
the United States. 

The shoes we have sold have 
been ten-inch Louis heel, fancy 
pattern turn boots. They have 
been on medium toes with a 

medium length of vamp and they are being 
made over lasts such as were in vogue about 
two years ago, and not on the long pointed 
toes of the past season. 





Ripe for a Style Proposition 


Blue and gray have been the best sellers of 
the different colors, with a dark brown, a 
medium brown, a golden brown and a camel 
also running very strong. They are being 
made to carry about a two and one-fourth inch 
heel. We have already sold over 20,000 pairs 
of these boots and are making sales on them 
every day. We believe the time is ripe for a 
style proposition in the shoe business and we 
believe this colored kid proposition will stimu- 
late the whole shoe trade and get the women 
back to wearing fancy shoes again. 

GEO. W. BAKER, 
Brooklyn, New York. 








than style, the mere fact that a new ten-inch boot 
ranges in values from $18 to $24 helps the $12 to 
$16 boot at a lower height to become acceptable 
because of the element of price. 

The charges were made that this very high boot 
was artificially stimulated in demand, but the wave 
of popularity among merchants shows that there 
was a logical need for some different type of shoe 
with which to start the season. In its testing this 
Fall will come the determination as to its volume 
salability this Winter and this Spring. 


Greater Variety in Color 


There will be a greater variety of color than before, 
not the light pastel shades of five years ago, but the 
tested colors in grays, blues, browns and some com- 
binations. Probably the best bet in novelty footwear, 
different from the rest, is a soft gray color over patent 
leather in a whole quartered boot of a ten-inch height. 
This development in the past month of gray over 
black has come with surprising speed. 

The tanners of blue leather find it difficult to supply 
demand. There is more life and lustre to the blue 
colors of today and as a one or two season shoe, the 
outlook for this color is promising. In its testing 
this Fall will come the answer as to its popularity 
next Spring. 

In tan leathers, the change has come from the 
very dark shade to a natural tan or golden brown, a 
tone that is decidedly pleasing. It is truthfully told 
that a porter on a Pullman inadvertently blackened a 
pair of tan shoes which to him at night appeared 
to be black, also the story is told of a shoeman who 
attended a dancing party in dark tan shoes and no 
one was the wiser. When you get tan as dark as 
this, you have produced a condition where the con- 


sumer can get along with less pairs—but who can 
say with less satisfaction. 

Lightness in footwear is more prominent with soles 
trimmed close on the colored kid and light calf 
numbers. On the walking boots and oxfords, there 
is a great interest in slightly heavier calf and light side 
leather, heavy sole shank and 12-8 and 14-8 heels. 


Ingenuity of Pattern Maker 


Strap effects are first consideration. All the in- 
genuity of the pattern designer comes to the fore in 
the season of change. Strikingly original patterns 
in strap effects range from the six-inch bracelet 
slipper to the pump with the cross strap. Then too, 
cut out boots, inserts, inlays, fancy perforations and 
all the clever arts of the pattern maker give a variety 
of shoes to please all tastes. 


A Strong Season of Heels 


Many manufacturers say that the coming season 
will be a season of heels, first consideration being 
given to the type of heel to go with the stylish shoes. 
The Paris Louis wood heel is proving most interest- 
ing. It has a Cuban back with a Louis breast. Never 
have we seen more Cuban heels on smart footwear, 
and the truth can also be said that never have fine 
slippers had prettier Louis heels that look in better 
harmony for the type of shoe selected. Now comes 
the period when the heels should be in harmony with 
the shoe, and not a condition where the shoe is 
created in welt, McKay and turn to have the in- 
evitable Louis heel hitched thereon. 


A Foundation for Buying 


In the Style Section in this issue, you will note a 
diversity of pattern and leathers that practically 
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includes every accepted shoe material. The selection 
is made to cover the range of stock suitable for a 
modern shoe store wishing to be alert on style and 
practical on smart staples. There are no extremes of 
style illustrated betraying freakishness, therefore, 
this style selection serves as a foundation for your 
buying now. 

The authority’ to book an order involves the 
responsibility to see that it is properly executed. You 
will find this season perfect co-ordination between the 
factory and its representative—the traveling sales- 
man. He has back of him the full factory power of 
an organization capable of making shoes and of 
fulfilling promises. If it is style and highest quality 
that you want, remember that price goes with it. 
You will find, however, that there are some cheaper 
grades of leather with smaller cutting areas that may 


Any merchant who believes all of the styles originate 
in the East and appear a season or two later in the 
sample lines of Middle Western factories has only 
to take an excursion through a number of these pro- 
gressive institutions to convince himself that some 
of the most beautiful and practical style creations 
are brought into being in Middle Western factories. 
In sample lines that are being completed these 
style creations cover a wide range. The indications 
are that no one particular idea will reign supreme. 


Tendency Toward Lighter, More Airy Footwear 


Oxfords in a wide range of materials, weight of 
sole, heighth of heel and general character are to be 
found in every line of women’s footwear. Even 
oxfords are showing some marked changes. Brogues, 
for instance, are not commanding the attention of 
manufacturers that was devoted to them a year ago. 
The tendency toward lightness is easily apparent. 
A number of factories are showing beautiful designs 
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Styles in Middle Western Centers 


A Study of the Trend of Footwear Styles for Spring 








bring down the price to satisfy that public clamor for 
cheaper shoes. Some factories will find that the 
ingenuity of the shoe manufacturer has hit a point 
where he can use no cheaper grade of leather. This 
factory must get the price because there is no per- 
ceptible drop in Grade A leather. Some of the 
cheaper grades can be had “at your own price.” 
The difficulty of it all is that this country has achieved 
such high standards of footwear material that the 
call is all for “the best.’’ If some shoe man could 
devise a method of moving cheap grade leather either 
by the use of small patterns or the education of the 
public to the service that can be had out of these 
grades, he will have conferred a boon upon the 
industry. 

This digest of style simply prefaces a more intensive 
study of each type to come in the issues following 


of ‘‘tongueless” oxfords; many of them have cut-outs 
“tear drops,” perforations and other ornamentation. 

In these lighter effects Louis heels are, of course, 
being featured extensively. In fact, there seems to 
be a decided drift back to Louis heels. Usually these 
heels are 16-8 to 18-8, although there is a sprinkling 
of Baby Louis. 

With the tendency toward lighter effects comes 
also a stronger tendency toward covered heels. 
Besides the regular Louis and Baby Louis another 
heel that seems to be gaining favor with the style 
makers is the full breasted Cuban-Louis. This heel 
is shown in a variety of heighths ranging from 12-8 
to 17-8. 


Strap Effects Very Strong 


It is usually considered a pretty safe proposition 
that any style which finishes a season strong is a 
pretty safe bet for the beginning of the corresponding 
season of the following year. Pursuing this policy 





Straps in Their Fastenings 
Range from  Slip-Buckle 
to Button, to Harness 
Buckle 
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There Is Nothing New Under the Sun 
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Two thousand years 
B. C., Theo ties and 
also cut-out sandals 
were the vogue. Over- 
lays in color and a 
tongue effect with con- 

trasting binding. 
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most factories are showing a multiplicity of styles in 
strap designs. 

Early in the Spring season of 1919 Theo ties occu- 
pied the center of the stage; as their popularity 
waned strap designs came to the forefront. For the 
forthcoming Spring season, pattern designers have 
apparently gone the limit in developing strap ideas. 
Everything from the old-time one strap to the 
twelve strap Roman have furnished the ideas, but in 
each instance the personality and artistic taste of 
the designer has been worked into the new creations. 


Wonderful Array of Straps 

The width of the straps and the placement over 
the instep vary according to the ideas of the designers. 

The various types of anklet strap affairs—those of 
approximately six inches in heighth which have had 
a popular run for some months past—seem to be 
losing out among the higher grade manufacturers 
and lower styles substituted. Neither does the 
Egyptian type, having a series of straps winding 
around the instep and the calf, seem to be a very 
popular idea for the forthcoming season. 

One particularly striking pattern is an inlay of 
contrasting material or color starting at the sole 
and making a narrow dividing line between the 
vamp and quarter and forming a strap across the 
instep. Often this strap is made of suede, while the 
vamp and quarter are made of kid similar in color. 
The inlay usually has a dainty cut-out on each side. 
about in line with the top of the vamp. 


Colonials Reappearing 
Colonials are being featured in many of the best 
lines. But here again the designer has shown his 


ingenuity. The new designs are distant kin of the 
colonials you used to know. 

In many of the lines the tongue is small and flare 
shaped; it is dainty and can be worn without a buckle, 
but a buckle of medium size can be attached. 

Some of the colonials are made seamless, while 
others have circular vamps and whole quarters. 
While the majority of them are constructed all of 
one leather many are made in combination; kid vamp 
and suede quarter of same shade or contrasting 
shades. 

Pretty Hose—Tongueless Boots 

Four to six months ago style prognosticators were 
generally of the opinion that the present Fall season 
would follow the tendency of last year when low 
cuts had the big call. There is evidence of a strong 
drift toward boots at the present time. This is un- 
doubtedly due to the fact that low cuts have been 
overplayed. They have received a black eye on 
account of the numerous cut price sales that have 
been indulged in, and which, in the minds of many 
good merchants, has created the feeling that it will 
be hard to bring low cuts back into the limelight. 

If, however, boots are forced to the forefront, it is 
argued, the boots must be different in design, in 
shades and in patterns. 

Several prominent manufacturers have created new 
designs in boots and have sent their travelers on a 
whirlwind trip to gather in the business of colored 
boots for at once shipment. 

Encouraged by the business that is coming on 
these colored boots for at once business, the style 
creators are modifying their present fancy patterns 
to tongueless boots. 





In a season of heels you find a demand 

for the entire range of elevations—con- 

sider carefully their fitness to the type 
of shoe selected. 





ow UW ¥ 














PY GEES 














cA Diversity of 


Sty les and 
Materials for 
the advanced 


SEASON 


Boot & Shoe Recorder 


The Great NK ational 
Shoe Weekly 











PATEL OG NE PU 5 TER | 


, 
? 
| 
i 


Ae ES RNS NS EEA 











> St ee 











= 
rere * 





IVERSITY in patterns and materi- 
als is the keynote of the advance 
style season. Here we have a 
Roman boot with cross straps over 
instep, seven buttons in all, in “nig- 
ger” brown suede. Selected from 
line of Degen-Lipp, Inc., Brook- 


lyn, N. 


LACK satin bracelet boot trimmed 
with metal beads and fancy cut- 
out on forepart. Hellstern in Paris 
created the bracelet boot, but the 
American designer combined it with | 
Theo strap on the front line seam. 
Selected from line of Degen-Lipp, 
Inc., Brooklyn, N. Y. 
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ATENT Roman slipper, jockey 
height—5 1-2 inches. Border per- 
forations from top to throat, includ- 
ing straps. The return of patent 
‘leather is indicated by Parisian 
popularity in strap-tight footwear. 
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AVANA brown kid boot in modified 
sandal effect with open front. A 
still fancier cut-out effect in similar 
model has diamond cut-outs back 
of each eyelet finger. Seventeen- 
eight Louis heel. Selected from line 
of Rice & Hutchins, Inc., Boston, 
Mass. 


























HE higher the top, the greater the 
necessity for swerving from the 
straight top line to a natural curve. 
This Napoleon lace boot in a neutral 
medium gray kid has a 17-8 wood 
Paris Louis heel. Study this new 
heel. Selected from the line of the 
Thomas G. Plant Co., Boston, Mass. 





BLACK calf 10-inch boot with 
suede insertions within the fancy 
perforated collar effect. Whole 
foxed with Louis heel. Look for 
clever color designs in super-height 
boots. Selected from the line of 
Bancroft-Walker Co., Boston, Mass. 
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TEN-INCH wave-top boot in blue 
kid. Delicate row of pinhole per- 
forations bordering tip, foxing, lace 
stay and top. Design on tip and leg 
finely perforated. A turn boot 
selected from the line of George W. 
Baker Shoe Co., Brooklyn, N. Y. 


 . N 11-inch light natural tan kid boot 

with Napoleon top and 18-8 wood 
Paris Louis heel. Double row of 
stitching along lace stay and collar, 
pinhole perforated between. Three 
and one-half inch vamp. Imitation 
stitched and perforated tip. Selected 
from line of Brown Shoe Co., St. 
Louis, Mo. 
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HETHER it was sports or franchise 
at the polls that brought about this 
period of interest in heels in women’s 
footwear, nobody knows. The truth 
of the matter is the heel dominates 
in style interest. A 14-8 sport model 
cleverly designed on an English last, 
neatly perforated and completely 
in calf is this typical style which we 
selected from Kozak-McLoughlin, 
New York City. 





HE brown kid, 11-inch lace boot 
with 15-8 heel designed to combine 
serviceability and smartness. A 
college girl type of boot, 3 and 5-8 
inch vamp on a recede model last. 
Selected from the line of A. H. Col- 
mary & Co., Baltimore, Md. 
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AT kid top and dull calf Empire 
fox lace boot, eight and one-half 
inches high. Dull calf underiay 
collar and lace stay. Imitation tip 
with toe perforation. Sixteen-eight 
Cuban ‘heel. Selected from the 
~_3 of Utz & Dunn, Rochester, 
N. Y. 
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A BROWN calf walking boot with 

imitation wing tip perforation and 
pinhole perforations around whole 
vamp. Fourteen-eight military heel. 
A recede last with good fitting 
qualities. Selected from the line of 
the Roberts, Johnson & Rand Shoe 
Co., St. Louis, Mo. 
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COMBINATION of blue kid in the 
vamp and dark gray in the upper 
makes a smart two-tone effect in this 
10-inch turn boot. An 18-8 wood 
Paris Louis heel. Care should be 
taken to select two colors which 
harmonize and a simple pattern 
should be given preference Selected 
from the line of the Krohn-Fech- 
heimer Co., Cincinnati, O. 





TAILOR-MADE shoe to wear with 
suits. Eight and one-half inch top, 
whole fox, in black calf with mat kid 
top. Twenty eyelets. Large punch- 
ing for collar effect and tip. Four- 
teen-eight leather heel. Selected 
from the line of J. & T. Cousins Co., 
Brooklyn, N. Y. 
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BLACK satin turn, twin-strap, 
twin-button sandal. Covered wood 
Louis heel, lined in black kid. There 
has been a national interest in this 
pattern in a diversity of materials. 
Bound in French cord. Selected 
from the line of the Rogers Shoe 
Co., St. Louis, Mo. 


ANDAL boot in bronze kid with 
18-8 wood Paris Louis heel. Note 
adaptation of Theo cut-outs to five- 
strap open front. A smart boot to 
reveal fancy hosiery in contrasting 
color. Selected from line of The 
Dorothy Dodd Shoe Co., Boston, 
Mass. 
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UAL strap in bronze kid with bronze ABOT pattern, black kid with 
metal beading. Selected from the strap of patent colt. All edges per- 
line of Hazen B. Goodrich & Co., forated. Selected from the line of 
Haverhill, Mass. I. Miller & Sons, Brooklyn, N. Y. 


NE-EYELET sailor tie, square tip, 
12-8 heel, leather bow string. Se- 
lected from the line of Upham Bros. 
Co., Stoughton, Mass. 
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ROWN calf, two-strap slipper. Har- 
ness buckles. Overlay quarter and 


O 


NE strap and buckle in gold plate 
in a mannish last. Ten-eight heel 
with pin hole perforations on rear 





throat-lined. 


Selected from the 


of collar, around throat and across 
tip. Selected from the line of Up- 
ham Bros. Co., Stoughton, Mass. 


line of the Helming-McKenzie Shoe 
Co., Cincinnati, O. 


HIGH-WAISTED last with square 
tip and fancy perforations in a brown 
calf oxford. Selected from the line 
of Hennessey, Maxwell & Hennessey, 
Lynn, Mass. 
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SPORT model, Ivory sole and heel, 
the feminine sport shoe demand. white buck and tan calf upper, three 
Here we have white calf with green and one-half-inch vamp. Selected 

from the line of R. H. Hoskins 


trimmings. 
& Co., Long Island City, N. Y. 


HE surprise of the past season was 


COMBINATION of white Nile 
cloth with blue kid trimmings, high 
throat effect in blue and white. 
Fifteen-eight military heel. Selected 
from the line of the O’Donnell Shoe 
Co., St. Paul, Minn. 
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HOLE QUARTER tony red bal, FF set secage tan boot on simple lines, 


medium round toe, high modelled medium round toe, ample ball room, 
throat. Note the rubber heel. close fitting lace stays. Selected 
Selected from the line of Churchill from the line of the Florsheim Shoe 
& Alden Co., Brockton, Mass. Co., Chicago, IIl. 


ROWN cordovan bal, heavily per- 
forated, panel vamp and cap, over- 
weight outsole. Selected from the 
line of the J. P. Smith. Shoe Co., 
Chicago, Ill. 
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SCOTCH grain swing oxford with 
wide extension on the outside. A 
college boy boot with “lots of dog.”’ 
Heavy perforations. Overlaid fox- 
ing and brogue. Saw tooth edge. 
Selected from the line of the James 
A. Banister Co., Newark, N. J. 


illustrate what the south can do in 


| BROGUE bal in Norwegian calf to 


A 2... grain brogue blucher 
boot. Heavy single sole. Per- 
shoemaking. Selected from the 


forated wing tip and foxing. Se- 
lected from the line of Thompson line of Martinez Bros., New Orleans, 


Bros., Brockton, Mass. 
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SCOTCH grain brogue oxford, typi- 
cally English in its weight, width 
and shape. Selected from the line 
of — & Murphy, Newark, 
N. J. 


ROWN cordovan, circular fox bal W HAT can be done in novelty panels, 


with high counter effect. Triple foxings and brogues in a black calf 
row of stitching. Selected from the boot is illustrated by this sample, 
line of the A. E. Nettleton Co., prepared by a leather man. 
Syracuse, N. Y. 
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ROWN calf oxford on medium Eng- 
lish toe with a little more toe room 
than usual. Selected from the line 
of the Marion Shoe Co., Marion, O. 


CORDOVAN straight tip brogue 
oxford, perforated foxings, lace stay 
and tip with cap ornamentation. 
Selected from the line of the Regal 
Shoe Co., Boston, Mass. 


. NATURAL Russia tan calf oxford 


with custom toe showing the utmost 
simplicity. Sample selected from 
the line of Boyden Shoe Mfg. Co., 
Newark, N. J. 


GLAZED Russia calf lace oxford 
with perforated top and vamp 
stay and foxing. Tip ornamenta- 
tion. Selected from the line of the 
T. D. Barry Co., Brockton, Mass. 
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Increased Demand in Sport Footwear 


The Surprise of the Season Was the Call for Fancy F ootwear for Men 
and Women for “the Great Outdoors’’ 


women sold the last three months than ever 

before and never before was there such a 
variety of colors in sport skirts, so the garment people 
tell -us. 

The wearing of knickerbockers by men and flannel 
trousers also shows a big increase. 

The photograph reproduced above was taken on 
the links at Los Angeles and we particularly pick out 
for illustration a very smart golf oxford worn by the 
lady on the left in the check sport skirt. Note the 
excellent. fitting value of the broad band across the 
instep, the cut outs, perforations and harness buckles. 
Here, indeed, is a clever style new to the trade. 
Creative ability in sport footwear needs attention. 

The varieties possible in combinations of colors in 
calf and buck, side leather and suede are limited only 
by the imagination. Examine closely the illustration 
and you will see mighty good taste in the four pairs of 
shoes worn. No two are alike, and yet all are in good 
taste. 

The retail shoe merchants of this country have an 


fies were more sport costumes for men and 


opportunity in sport footwear next season. The use 
of two colors in the shoe makes the resulting model 
harmonious with the costumes worn. ‘The shoes are 
tasteful and give an increased desire to the well- 
dressed people for a reasonable degree of variety. 
Shoe selling will not slump into a rut if the call is for 
fancy footwear for outdoor utility. The selling of 
shoes, the selecting of them and the ordering for the 
proper time becomes more of a profession and, there- 
fore, more worth while every year. 


A Call for Creation 
New Styles, New Leathers, New Methods 


There is a lamentable scarcity of genius in style 
designing in the United States. The hit-or-miss 
policy of shoe designing evolves no one true major 
style. We are getting to be too imitative in shoe 
designing. Creative ability can only come by a study 
of the styles which have gone before and from these 
past experiences some bright brain is going to dis- 
cover a new pattern of a possible revolutionary sort. 














he or she should buy. 


patron the shoes he or she should wear. 





The Four Best Selling Principles 


There are four fundamental principles that may be applied by every shoe merchant, viz.: 

1. Study the needs of the consumer in that particular territory from which you draw your trade. 

2. Buy your shoes to satisfy the needs of each member in proportion to the volume of the need. 

3. Create within each customer, or prospective customer, the attention, interest and desire for the shoes 


4, Maintain a selling force that will efficiently aid you in accomplishing the solution by selling each 
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“The Fashion Wears Out 


Keynote for Better Business in a Season 





of Variable Influences---Equally True in 


Costume for Women 


and Men, in 


Apparel and in Footwear---Think It Over 


N Shakespeare’s time it was said that “Fashion 
Wears Out More Apparel Than the Man.” When 
you consider that the dandies those days were 

the real arbiters of style, you realize its application to 
fashion in the masculine sense. Democracy did much 
to stifle fashions and furbelows in masculine attire, so 
to sweet femininity came the glory of costumes in 
‘colors and harmonious beauty. 

We are experiencing a certain re-development of 
style in all lines of apparel. The question is, shall it 
be accepted or rejected? The final days of August 
showed a national interest in the apparel trades of 
New York in new colors, new patterns and designs 
for mid-winter and for next Spring. Even in mascu- 
line attire a switch of fashion is promised in every- 
thing from straw hats to bell-bottom trousers. Note, 
if you will, the speed with which men’s clothing, men’s 
shirts and men’s straw hats are being sold and sacri- 
ficed. The indication is that a switch in style is just 
ahead. The sport costumes show “garbs of many 
colors,” and it indicates the acceptance of more color 
in all apparel for women in the months to come. 


It’s the Truth—Think It Over 
Here is a rather dangerous item to be played up in 
newspapers, but it has within it one or two very 
pertinent points. 





There are three cardinal principles among the dress- 
makers, milliners, designers, who set the fashions of the 
world. 

1. Make the fashion this year so that last year’s 
apparel cannot be made over. 

2. Do not make the materials too durable. 

3. Make the style attractive. 

As long as this idea prevails the merchant will have 
little to worry about if-his business acumen equals his 
style judgment. How much to buy and when to close 
out are his problems, not the frequency or volume of 
turnover, for the style merchant is inevitably assured 
of this. 

What Proportion of Styles 


In these days of fashion it is not enough to run 
merely a good store. Style service is more and more 
in demand. 

The merely good store is not enough—the style 
must accompany a much larger number of staples— 
the proportion is as 1 to 10—and the sale of one style 
carries with it the “necessity demand” of many 
staples. It is not “all style’ by any means. 

Right there is the point: ““Good enough” may do for 
the bread and butter of business; the more profitable 
trade demands something better—and right now, this 
year. Opportunity comes up to you dressed in the 
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More Apparel Than the Man” 


In the Long Run, People of Taste Are 





— (Shakespeare) 


the Most Powerful Arbiters of Fashion 


and It Is 


Evident That They 


Dis- 


tinguish Color and Diversity in Materials 


99 


newest fashion, and says, “shake hands.””’ Some may 
be doubtful about grasping the outstretched hand, 
but why should a man whose blood is warm sit be- 
moaning the fact that “effort must be greater, risk 
also, yet compensation for both.” 

Few things are impossible to diligence and skill, 
and those merchants who see the style merchants 
skimming the cream from their business owe it to 
their cities as well as to themselves to get on board the 
style band wagon that’s bound for Profitville. 

One thing is certain about modern shoe fash- 
ion: the time is gone when a style can hope to 
be successful unless it both conforms to good 
taste and has some regard for harmony with 
other details of dress. This is especially true of 
women’s footgear. The successful designer of 
shoe styles must know something about fashions 
in general, and must have some idea of the 
artistic, in form and color. 


“Tike Cats in the Dark’’ 


Time was when, “like cats in the dark,”’ all shoes 
were black. No matter whether a lady wore a pink, 
green, black or sky-blue dress, her boots were simply 
plain black. The result was that almost any sort of 
boot answered the purpose, and the dressing of the 
feet was a little considered matter. Modern costumes 


have gone to the other extreme, and in much latte 

day costuming the foot should be a high-light in the 
picture. There is color galore—why the drab outlook 
in footwear. 

We have always held that it is profitable to en- 
courage good taste, and unprofitable to permit bad 
taste to run rampant. That is the reason why we 
have always fought “freaks” in shoe styles. No freak 
season in footwear ever was put through without a 
disastrous reaction, and serious loss. 

The unthinking and tasteless folk would buy the 
stuff; but people of real taste would turn aside with 
disgust, and go back to staples. And it is people of 
real taste who are the most powerful arbiters of fash- 
ion, in the long run. This may seem a debatable 
question, if one considers the vagaries that appear 
sometimes; but good taste is like the law of gravita- 
tion, always at work and irresistible. 


Life and Lustre Needed in Tans 


In the one matter of colors in leather it has seemed 
to require a long time to arrive at a stage of appro- 
priateness. 

For a long time, it appeared that nothing but the 
raw, crude, primary colors that an Indian might like 
could be had, in shoes, apart from tans. Even the 

(Continued on page 92) 
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Designers and Cutters 
Come Into Their Own 


The “Recorder’s” Paris Service on Style 


In a Season of Infinite Variety the Inspiration of Parisienne Patterns 


Stimulates Business 


footwear in France. In fact, fine footwear in 

novelty design is the creation of the custom 
shop, for there isn’t a factory in all France that pro- 
duces a volume of more than 4,000 pairs of shoes per day. 
Most of the shops are small and labor is the biggest 
item of cost. Modern machinery would mean tre- 
mendous economy. 

Practically every grade of leather and fabric comes 
into use in France in footwear. There can be no 
over-supply of low grade leathers and materials, for 
the economical Frenchman finds utility in every foot 
of leather, in every grade and usually in the same 
shop. What a wonderful thing it would be if the 
American trade were to develop a trend in the same 
direction. 


TP rcot give much thought to the designing of 


Runs Are Dangerous 


A run on any one material, whether it be calf, kid, 
patent, buck or cloth, inevitably results in this country 
in increased cost and in increasing the stock of low 
grade leather of which it is so difficult to dispose. 

One of the best things that could happen to the 
American shoe trade would be the study at first hand 
of French shoemaking. We know that much good 
comes from the education in shoe economies, shoe de- 
signing and color study obtained during the last few 
months by such well-known shoe men as A. L. Slavens 
of the Boyden Shoe Co., Hollis B. Scates of Boston, 
C. H. Wolfelt of Los Angeles, and Louis Hart of Cam- 
meyer’s, New York. It is obvious that some of the 


things that they learned will be translated into the 
betterment of their businesses here. 

In planning a European trip, always remember 
that the “Recorder” has a well-established Pari- 
sian headquarters, and a competent staff, and that 
your visit can be made more pleasant by the 
knowledge that you will gain from our experts 
versed in fashions in apparel as well as foot- 
wear. 

For five years now, the “Recorder” has been 
publishing monthly the trend of style in Paris, 
illustrating those products of good taste and giving 


' very valuable suggestions as to the utility of 


materials. 
The Effect of Paris 


The subscribers to the ‘‘Recorder,” therefore, 
have been prepared for the influences on footwear 
fashion that this great style center has been radiat- 
ing for years. Now that the acceptance of Pari- 
sian straps, buttons and buckles, cut-outs and 
colors prevail, it is well to examine carefully the 
Parisian designs and from them get Americanized 
versions suitable for American feet. 

If you will remember, the ‘Recorder’ consist- 
ently and emphatically criticized the French last 
and forepart as being entirely unsuited for the 
American foot. Events have proven the value of 
our advice. Even in Paris today, vamps have 
lengthened to 314 inches and heels have become 
lower and foot fitting has improved. It shows that 
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the Parisian shoe designer is not above accepting 
a suggestion from without his own fair city. 


The Birth of the Bracelet Boot 


Harking back to December, 1916, we said at 
that time: “Paris is finding pleasure and profit in 
pretty shoes.”” There are practically no all-black 
shoes, save those in buckskin. Vamps may be in 
dull finished black, navy blue kid or in patent 
leather, but the tops are in suedes and cloth. The 
entire novelty of these shoes is to be found in the 
cut of the vamp and the top. 

There are curves and scallops, cut-outs and fancy 
patterns galore. The bracelet boot has been launched 
by Hellstern and is the newest thing in Paris. Some 
few models in black patent leather have perforated 
patterns, showing underlays in a contrasting colored 
leather. 

It took approximately four years for. the bracelet 
boot to come into high style acceptance in the United 
States. The use of suedes and colors and clever pat- 
terns and cut-outs took practically the same time to 
cross the pond and to come into partial favor here. 


Sticks to Dominant Trend 


With the whole world to offer inspiration in garment 
motifs, the Parisian designer invariably sticks to some 
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dominant trend of style that will be good not only in 
the dress but in the headgear and footwear. There 
is great variety in colorings in Paris today. Now 
that the war is over, the speed of their delivery here 
will be greater, and who can tell but next Spring may 
see the fulfillment of the predictions of a certain New 
York stylist that “his entire run of 14 shades of 
color” will be seen in numbers at Easter time, 

To give you some idea of the actual situation in 
France and the similarity of it to the condition of 
trade in America, consider what is said by P. Lucius, 
editor of the Journeauz Des Industries Du Cuir, 
covering the three important shoe and _ leather 
industrial papers issued in Paris. He writes as 
follows: 

“As I can see, the situation in the United States is 
in every way the same as the one we have now in 
France, but, like yourself, I am an optimist; I think 
that the actual clearance sales and the decreasing of 
production, which in France is about 50 per cent, 
will soon discongest the market here; it is generally 
felt that in Fall or at the latest at the beginning of 
Winter there will be an increase of orders from the 
clientele. 

‘At that time, we will be able to offer shoes at a 
cheaper price, and our large manufacturers are making 
new models as a reaction as far as their shapes are 


There Is Good Style and Good “Shoemaking Sense’ Here — Straps Many Colors— Economical Patterns in Paris 
—Clever Shoemen Too 
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“The first thing we do to a shoe is to give it a 
cursory survey, turning it over and over in our 
hands, and feeling for imperfections in a general way. 

“after this superficial examination, we grasp the 
top part of the shoe with one hand and the heel 
with the other and straighten out the upper. This 
is done in order to see whether there is perfect 
alignment between the front and back seam; also, 
to see if there are present any unnecessary wrinkles, 
which are sure signs of either poor material or poor 
lasting. If we are satisfied, we pass over the vamp. 
The shoe is then inverted, a finger moves over the 
sole, the character of the bottom is noticed; the eye 
then passes to the shank, then to the heel, and the 





How Boots Are Bought by a Leading Merchant 
---The Inspection of the Sample 


line between the heel and heel seat is carefully 
studied. Should the heel be improperly set, we 
would discover it at once. After this, the finger 
moves instinctively around the edge of the sole 
and a sensitive finger can tell whether the shoe- 
maker has used a sharp iron or not. 

“Next the shoe is placed on a flat surface, and 
we observe where the sole strikes, and whether the 
heel has the correct pitch. The shoe is now opened 
and the hand is inserted, the lining, top facing, and 
insole are all examined and especially the area at 
the throat. If the shoe passes these tests success- 
fully, we do not hesitate to proclaim it a product 
of the first order.” 








concerned; they will be long but not as pointed as 
the American shoes. 


An International Congress on Footwear 


“There are regular and international meetings of 
chemists in leather. Why should not something 
similar be organized for the benefit of the industry 
and commerce of shoes and leathers? Such a con- 
gress could meet some time in France at the time of 
the ‘Foire de Lyon;’ sometime in England at the 
time of “The Shoe and Leather Fair,’ or, too, in a large 
congress in the United States. 

“Such meetings could give very useful and profit- 
able advices, and at the same time continue to regu- 
larize the production and maintain it on the level 
with the needs without overflowing. 

“This proposition need, of course, to be studied and 
put ‘au point,’ but knowing your enterprising spirit 
as I do, I thought best to submit it to you. We could 
talk the matter over when you come back to France, 
which, I hope, will be very soon.” 





THE FASHION WEARS OUT MORE APPAREL 
THAN THE MAN 


(Continued from page 89) 


tans of late have been as dark as tan could be—brown 
by day and black by night. They need to be toned 
‘down, and as they improve, the leather dryers will 
keep experimenting with other shades for life, warmth 
and beauty in footwear. 


The Speedy Merchandiser Wins This Season 


If you think that a shoe is good style and will 
sell, buy it at once. Don’t wait for the next man 
to come and talk you into buying it, because you 


i 
i we 


have lost time, and by the day you receive your 
shoes some other fellow has cleaned up. He by 
this time has found the next pattern that is 
new and is in a position to buy something 
different. You can see by this that the fellow 
first to buy is always a few weeks in the lead. 

The money is made on the first sales only. 
Don’t be afraid to make a big profit on the new 
things, and don’t be afraid to take a big loss on 
what you have to clean up. 





Salesman Gets a Tip 


Importance of Knowing Leather Emphasized 
by Customer - 


Boston, Aug. 25—A stranger dropped into a Boston 
store the other day and called for a pair of shoes. 
The clerk presented a pair, and began to tell of what a 
fine full grain leather they were made. 

“‘Who told you so?”’ asked the stranger. 

“The manager,” replied the clerk. ‘He knows a 
lot about leather.” 

“Let me tell you something he doesn’t know,” said 
the stranger. “This is snuffed leather, not grain 
leather. See. Here are the scratches made by the 
carborundum paper in snuffing off the grain.” _ 

“Goodness, who are you?” exclaimed the clerk. 
“A college professor, or Sherlock Holmes?” 

“‘No, I’m just a tanner,” replied the stranger. And 
then he added: 

“Son, just remember this. Train your eyes to see 
the little things, and you won’t get fooled again. A 
scratch you see on the vamp may tell you more about 
the leather than a thousand-word story.” 
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sea HiS Fall will find Watson Shoes for 
en Women offered in many fine shoe 
@ameg stores not previously carrying them. 





Right through the recent troublous 
times we have been receiving pleasing 
evidence, in the form of new orders, of 
the strength which the style-appeal and 
quality-appeal of our shoes have created 
in the Trade. 





All of which confirms our policy of 
making Watson Shoes satisfy both 
dealers and wearers. 
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Watson Shoe Company {f/ 





Women's Fine Welts Exclusive. 
; LYNN, : _MASSAGHUS! TTS 
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A TRADEMARK NOT ONLY REPRESENTING QUALITY, 
BUT A GUARANTEE OF SATISFACTION. WE AIM TO 
MAKE KREIDER SERVICE SO PERFECT THAT YOU 
WILL FIND NO LINK OF ATTENTION MISSING. TRY 
US AND BE CONVINCED YOURSELF 








Our new catalogue will be ready Sept. 1 
Are you on our mailing list? 


MCAS YadovCe. 


Exclusive makers of best shoes for Boys, Girls and the Babies 





FACTORIES 
ANNVILLE PALMYRA 
LEBANON NO. 1 LEBANON NO. 2 
MIDDLETOWN ELIZABETHTOWN 
PENNSYLVANIA} 


DISTRIBUTING HOUSES 


NEW YORK CHICAGO PITTSBURGH 
BOSTON PHILADELPHIA ST. LOUIS 
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A Style Note 


oo outstanding feature of 
the new shoe styles for 
Fall is the predominance of 
rubber heels on the better 
class of shoes. 


For style—for wearability— 
for correctness of construc- 
tion and design, the Ply- 
mouth is unequalled} by any 
other heel. 


It is a sign of value in the 
shoes you buy. 


You may easily obtain shoes 
well-heeled-by-Plymouth, 


- Your manufacturer has them 
in stock. He will gladly sup- 
ply them at your request. 





PLYMOUTH RUBBER CO. 
FACTOR Y—CANTON, MASS. 
General Sales Office 50/State St., Boston 
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SIDE AND VEAL 
UPPER LEATHERS 


By specifying Monarch Upper 
Leathers you are assured tie 
right combination of STYLE, 
PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 


‘ 


MONARCH LEATHER CO. 
CHICAGO NEW YORK 
BOSTON 
U. S. A. 








MONARCH 
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Wonderful Shoes for 
Wonderful 
Girls 


The 
Fairview 
Model 
Developed 
in all the 
new 
Fashionable 
Fall Colors 
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HIS OF ALL SEASONS 

you need shoe styles 
that are distinctly correct. 
In this “FASHION PLATE”’ 
model our designers have 
anticipated the demands of » 
the smartly dressed girl.’ 


JOHNSON, STEPHENS 
& SHINKLE SHOE CO. 


Manufacturers of 


The Fashion Plate Shoe 
Saint Louis 
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which is now following the unusual pe- 
riod of slow buying of the past few 
months, the high sales-value of Lynn-made 
footwear becomes doubly important to dealers, 


The standard quality put into the women’s and 
children’s shoes and men’s slippers produced in 
Lynn has helped to build that sales-value to a 
point not fully realized, probably, outside of 
Lynn. 

This Fall is to see a real comparison of shoe 
values. The price problem—cause of many of 
the recent uncertainties in the trade—is show- 
ing signs of straightening itself out, and it is in- 
evitable that quality and value in footwear should 
resume their normal importance in dealers’ 
buying. 


| \ J ITH the renewed demand for good shoes 


ALLEN, GoutiEeR, LeigHTon Co. BaRTLETT-SOMERS Co. 
Burpett SxHor Co. Correr SHOE Co. 
A. FisHer & Son Grecory & Reap Co. 
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Quality is what gave Lynn’s shoe products their 
original world-wide reputation. -Quality and 
value have enabled them to retain that .repu- 
tation through all the years. 


Lynn’s shoe plants represent a model of skilled 
productivity. 


They are not excelled in volume of quality goods 
turned out. 


In this time of great need by dealers for extra 
prompt production of goods, Lynn’s shoemaking 
establishments will be found adequate to meet 


every pressure that is legitimately put upon 
them. 


P. J. Harney Sox Co.” HENNESSEY,MAxwELL & HENNESSEY 
G. W. Herrick Suoz Co. T. J. Kinny & Company 
Watson SHor Company Wruuiams, Ciark & Co. 
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Vie KID is no more a general name for 


all kid leather than Reignskin” is for all 
shoe cloth. 


VICI KID is an individual copyrighted trade- 
name, established by Robert H. Foerderer, the 
originator of VICI KID. 


No other firm but the one he established makes 
or ever has made VICI KID. | 


~ Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia _—:: ie Pennsylvania 
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SHOE LINING 


BEST THE WORLD OVER 


G, King Twill Linings are 
the absolute Monarch 
because they contain in 
themselves the exceptional 
qualities of dependability, 
fine appearance and finish 
which the very name implies 


@, The strength of the monarch depends 
upon the confidence of the people. And the 
preference shown by the leading manufact- 
urers for KING TWILL demonstrates 


popular confidence in guaranteed linings. 


SAMPLES GLADLY SENT UPON: REQUEST 


ii ulius Kallman Company 


Poston Cincinnars 











wry, 
De Lwe Lining 


()ISCRIMINATING buyers 
judge a shoe in many different 
ways. One way is by the arance cl 
and continued good appearance of 
the linings. Recognition of this 
fact is essential to your business, ‘ 
Mr. Manufacturer. And, such rec- 
ognition will recommend De Luxe 
Lining to you because it contains 
those fundamental qualities which 
particular customers desire 


Know It By The 


Weave 
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THE DECIDING FACTOR 
IN YOUR CAREER 
IS:-WHAT YOU KNOW 


To the Retail Shoe Salesman:— 


Will you hold a little “interview” with yourself—ask 
yourself these questions? 


I. 1. How tall am I? 
2. How big am I? 
3. How handsome am I? 


. What have these physical things to do with 


my career, as long as I am healthy? 
. What do I know about my business? 
3. What is the “Deciding Factor” in my career? 
4. Where will I be five years from now? 





You are the only person in the world who can answer all 
these questions. 

It is certain, however, that the deciding factor in your busi- 
ness career is this—what you know. 

This is so, not because I say so, or anybody else says so, 
but because it is an inexorable law. 





An ambitious, thinking, retail shoe salesman recently 
said this true thing to me: 

“I want folks to respect me and to like me. My 
physique won't do the business. I must work it out 
some other way. It must come from something in 
me and about me, apart from my looks. It must 
come from something within—from my mind and 
my heart. I shall try to develop the ‘inner man,’ 
since nature hasn’t done much for the ‘outer man.’ ” 





Friends, we can’t all be big, tall, handsome, impressive 
men. Sometimes men of this type “go on their looks” too 
much anyhow. If a man is fine looking and also knows his 
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Retail Shoe Salesmen’s Institute, 
727 Atlantic Ave., Boston, Mass. 


business, all well and good. Not otherwise. But we cer- 
tainly can so equip ourselves mentally as to win a good 
place in life’s struggle, with the esteem and respect of our 
associates. Then, if we try toremember that the true man 
is kind, considerate, unselfish, helpful to others, of good 
cheer, ready with the sympathetic word and the “boost,” 
people will probably like us, even love us. 





Preparation of the mind, care for health, doing good— 
these things will make for Success in its best meaning. 





The “Training Course and Service” is designed to help 
you in acquiring the necessary facts and expert experience 
in your profession—in Salesmanship, Correct Fitting, Mate- 
rials in Shoes, Shoemaking, Merchandising, Stockkeeping, 
Display and Window Dressing and the Introduction to Shoe 
Store Management. 


These things—prepared by about 1000 experts in the dif- 
ferent branches—will feed your mind with the stuff that will 
make you a bigger man in your profession—whether you are 
a veteran salesman or a beginner, no matter what your pre- 
vious education and experience has been—will help you to 
know your business—will give you that confidence which 
certain knowledge inspires. 


If you feel that maybe nature or circumstance hasn’t 
been as kind to you as to some others—remember that “the 
inner man” is the real man—and the Training Course and 
Service will join hands in helping you to be what you want 
to be, in enlarging that “inner man.” 





The vacation season is over—now is the time to begin to 
get ready for the future, for the call of Opportunity. 





Let this Training Course and Service be the “Deciding 


Factor” in your advancement. 





I can’t explain it all to you in the small space at my dis- 
posal in the “Boot and Shoe Recorder,” but I can—and 
will—tell you all about it in a 60-page booklet called “The 
Road to Advancement for Retail Shoe Salesmen.”” Send 
for it—the coupon below is for your use. ; 


ARTHUR L. EVANS, 
President Retail Shoe Salesmen’s Institute. 


ss 


Please send me your 60-page booklet entitled “The Road to Advancement for Retail Shoe Salesmen,” together with full particulars of the ey 
Training Course and Service. It is understood that this is sent without obligation to me: 


With Whek Fats. 65s 6h ek 
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A BIG SELLER 


B529—English Cherry Calf Bal, Pointer Last. Widths AA to D. 
Specify on order whether Branded or Unbranded. 














CHARLES A. EATON COMPANY 


“The sterling shoemakers of New England”’ 


Sie cos RROCKTON, Mass. See, 
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Correcting Foot Troubles Nature’s Way 


The Heel, Outer Border and Ball of the Foot Is the Natural Treading Area— 


The Arch Was Not Designed to Carry Weight—Remember This Basic 
Fact When You Attempt to Restore Weak Arch to Normal 


FJ NHE principle of supporting the inner longi- 
tudinal arch of the foot has long been de- 
nounced by the Medical Profession. The 

U. S. Orthopedic Surgeons, basing their conclusions 
upon their experience in inspecting hundreds of thou- 
sands of feet, laid down four specific rules to be fol- 
lowed in the satisfactory treatment of the ordinary 
foot disorders. Reducing these rules to the fewest 
words, they are: 


Ist. The Law of Weight-Bearing or Weight 
Distribution. 

“The heel, the outer border and the ball of the 
foot are the natural weight-bearing parts of the 
plantar surfaces of the foot. By the outer border 
is meant the outer one-half of the instep width. 
Pressure applied against any non-weight-bearing 
surface results in injury to that part, and reacts 
to the detriment of the entire system.” 


2d. The Law of Longitudinal Arch Eleva- 
tion. 
“There is a definite normal degree of elevation 
for the inner longitudinal arch of any foot of 
given length. Any increase from the normal 
elevation (Pes Planus) will, in direct ratio, effect 
from normal the weight-bearing area.’ For ex- 
ample, should the inner longitudinal arch de- 
crease in elevation from normal, then the area of 
the plantar surface, over which weight will be 
borne, will increase from normal, or vice versa. 


3d. The Underlying Principle in Satisfac- 
tory Treatment. 

“The underlying principle in the satisfactory 
treatment of the common static defects of the 
feet is that of restoring weight-bearing to those 
parts of the feet to which weight-bearing natu- 
rally belongs. Any other form of treatment 
merely supports or palliates. Any form of arch 
support violates the first law respecting feet in 
that it compels the non-weight-bearing surface 
to sustain weight and will result in general foot 
weakness.” 


4th. A Practical Method of Treatment as 
Used in the Army and Navy. 

“A wedged piece of leather inserted between the 

layers of the sole, shank and heel of the shoe on 


the inner side will raise the inner side of the shoe 
and direct the body’s weight to the outer side, 
where it belongs. An ‘Anterior Heel’ inserted 
between the layers of the sole back of the heel 
anterior metatarsal points will afford relief for 
trouble affecting the ball of the foot.” 


Authorities for the Above Compesite Principles 
Edw. A. Rich, Major, M. C., Supervising Ortho- 
pedic Surgeon, U.S. Army, in the Journal of the 
American Medical Association, December 14th, 1918. 
W. L. Mann, Ph.B., A. M., M. D., Lt.-Commander 


-(M. C.) U.S. Navy in a “Manual on Foot Care and 


Shoe Fitting for Officers of the U.S. Navy and 
Marine Corps.” Percy Willard Roberts, M. D., in 
the Journal of the American Medical Association, 
July 24, 1920. 


Nature Tread Pads 

are constructed upon the principles of restoring 
weight-bearing to the heel, the outer border and the 
ball of the foot. Nature Tread Pads can be instantly 
placed into any shoe and are interchangeable from 
one pair of shoes to another. Nature Tread Pads re- 
lieve arch trouble, callouses, cramps at the ball of the 
foot and the general annoyances attending foot weak- 
nesses. Nature Tread Pads have won the endorse- 
ment of the Journal of the American Medical Asso- 
ciation, many noted Orthopedic Surgeons and thou- 
sands of wearers everywhere. 

The Nature Tread Mfg. Co., 906 Tacoma Bldg., 
Chicago, Illinois, are the makers of these new appli- 
ances, which range in sizes from those for infants to 
size 13 for men, in widths to suit the correct fitting 
shoes. Children’s sizes retail for $2.25 per pair, 
misses’ and adults’ for $3.50 per pair. 


1000 Dealers Now Carry 


and more are wanted everywhere to fill demand 
national advertising campaign will create. If you, 
Mr. Dealer, are interested in selling a line that your 
best physicians endorse; that require absolutely no 
adjusting; that are as light as a letter; that can be 
sold in two minutes; that your customers will like and 
not return to you for adjustments; that wholesale 
per dozen at one-half the retail price given above, 
send a trial order. You will be impressed by the sim- 
plicity of Nature Tread Pads and their effective- 
ness in promoting foot health, strength and comfort. 
—Adv. 
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Made Right-—-Priced 


No. 5 


Black Kid % Fox 
Polish, Pl. Toe, 
eel. 


HESE are the reasons why 
CONSTANT COMFORT. SHOES 
have gone to the front among turn com- 
fort shoes that are offered the retail merchants 
of this country. 


CONSTANT COMFORT SHOES are but 
little affected by the fluctuations of the Market. 
Here is.a staple line of shoes where the mer- 
chant’s investment is worth, at all times, 100 
cents on the dollar. 


Careful workmanship---superior stock---prac- 
tical lasts insure a satisfaction that brings the 
customer back for the next pair and assures 
the merchant a business that is profitable as 
well as permanent. 
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Right--Sold Right 


(, Se black glazed kid and 
heavy oak soles are used exclu- 
sively in CONSTANT COMFORT 
SHOES. A specialization of this kind means 
an economy of production that is apparent 
to all. 


When it comes to buying comfort shoes this 
Fall think in terms of CONSTANT COM- 
FORT. Our line is now in the hands of our 
salesmen---our stock room carries 50 styles on 
the floor, ready for immediate shipments. 


Come with us this season, and we will help 
you increase your business. 


For action---write now! 
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There’s Comfort in the Leather Itself 


‘Shoes made from STERLING PATENT COLT and STERLING 
PATENT KID unite comfort with good style and real high grade shoe 
appearance. 


‘“‘This combination builds business for the retailer and the manu- 
facturer. It has created the demand that only STERLING LEATHER 
products can satisfy. It sends pleased customers back to your store 
and re-orders back to your factory. 


‘These famous shiny leathers form the strongest link in the endless 
chain of successful shoe making and retailing.” 


Sterlity Golt Sterliiig Kid 


BRISTOL PATENT LEATHER CO., BOSTON, MASSACHUSETTS 
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Van Kleeck Footwear 
Possesses Individuality 


And that superior quality so attrac- 
tive to women of discriminating taste. 


VAN KLEECK, INC. 


MANUFACTURERS 
Women's Benchmade Turn Pumps 


Saint Louis, U.S. A. 
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“Art In Shoes’ 


‘“‘PARAGON PROCESS’’--All Blue Kid-also 
made to button over the instep with three pearl 
buttons-—-““The La Valliere.”’ 


“OUR SALESMEN ARE SELLING” 


Write for Definite Engagement . 


“PRETTY SHOES FOR WOMEN” 


Made by 


Che #. Sullivan Company 


CINCINNATI - OHIO, U. s. A. 
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WE PROMISE 


Ist. To use the same quality of material in our shoes as is represented in our 
samples, allowing for the variance in texture and coloring which inevitably 
occurs even though the most scientific treatment is exercised in tanning 
and the finished product graded with utmost care. The skin of the beast 
varies even as much as the skin of the human. 


To maintain our standard of workmanship with all the vigilance of watchful 
supervision over skilled artists operating the most successful machines 
developed for the shoe-craft. 


To assemble footwear carefully cut by patterns, and designed with special 
measurement developed by years of study and experience, whereby the 
most normal feet of one size may be properly groomed with one shoe of that 
Size. 


To have shoes ready for delivery as near the specified date as permitted by 
the ordinary contingencies encountered in a production-capacity that shall 
not be oversold,. 


To advise any customer before we cut the shoe if we discover that we shall 
be thirty days later than promised. in having the order ready for delivery. 


To change (if requested to do so) the price of the shoe to cover a higher or 


lower quality, provided such desire of the customer is communicated to us 
before the shoes are cut. 


WE ASK? 


That there shall be no demand for our acceptance of a countermand of any 
order under any circumstance after the shoes are in process. 


That in the return of all single pairs proven unsatisfactory, by usual or 


ordinary wear, that a charge shall be collected of the consumer for the 
actual service rendered and for which we shall receive due credit. . 


That no shoes:be returned or allowances be deducted in payment unless 
such procedure shall -have been mutually agreed upon through previous 
correspondence or advice. 


For a mutual application of the Divine Spirit of “The Golden Rule.” 


THAT’S ALL 


Che #. Sullivan Company 


Makers of “* Pretty Shoes for Women” 
CINCINNATI - OHIO, U.S. A. 
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BARGAINS 


Most folks “‘fall for’ bargains, but the 
trouble with some bargains is that they 
look pretty good till you get home. 


In buying 


you get a “‘bargain’”’ in the better sense 
of the word. Honest values in stand- 
ardized merchandise, backed by the 
good will of a growing public. 


Come and see what we have to offer. 


Emery 6 Beers Company, inc. 


Sole Owners and Wholesale Distributors 


BROADWAY AT 24th STREET 
NEW YORK 
Boston Office: Chicago Office: Philadelphia Office: 


31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. 


San Francisco Office: 210 Pearl Street, Mu ual Life Building 
259 Geary St. Buffalo, N Y. 

















A Seite his n " ai ae 
pump, made in 


Especially na in ma 
new Blue Beozy Kid. 


MOORE- /IAFED 
“JHOE° MFG °CO°’ 


BROCKPORT: N.Y. U.4A. 


NEW YORK OFFICE: 608 MARBRIDGE BLOG., BROADWAY AT 34% ST. 
JACK E. JESTER, MGR 
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STOCK SHOES 


Infants’--Children’s--Misses’ 


TURN SHOES. 


























In Stock 


TAN CALF LACE, 
PERF. TIP 


Cand D. 4-8..... $2.7: 
Cand D. 8%-11.. 335 


Thesearestyles 
that are especially 


suited to open your B, Cand D. 1134-2 $3.15 
Fall season. The de- 

tailed descriptions 

and prices tell their 

own story—it is one 

that spells satisfac- 

tion and profit for 

you if -you care- to 

have it so. 


PAT. CHROME MARY 
JANE 


ALL BLACK KID BUT- 
TON 


DONALD SHOE co. 


239-241 .N. 6th STREET - PHILADELPHIA, PA. 
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HE leather is the big factor in retail 
. shoe sales. 


OUR customers may know little or noth- 
ing about the construction of shoes, 
but they do know a good leather when 


they see it. 


HE unmistakable excellence of P & V 
Leathers is as apparent to the layman 
as*to the technical man. 


HEY look for your styles to change, but 

rightly expect the quality of your leathers 

to remain the same. Adhere to P & V 

unvarying quality as a safeguard for your 
business good will. 


Pfister & Vogel Leather Co. 


Milwaukee, Wisconsin 
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B156—Brighton Last, Pat. Colt, Plain 
Toe Oxford. 


B125—Carlton Last, No. 4 Norwegian B232—Marbridge Last, No. 26 Russia 


Blucher, Double Sole. Calf Bal, Heavy Single Sole, ‘“Wing- 


foot” Heel. 





SHOES FOR YOUNG MEN 
-AND- 
MEN WHO KEEP YOUNG 











Richards & Brennan Co. 
Randolph, Mass. 
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HAGERSTOWN 
IN STOCK 


STITCHDOWN BOOTS-ROMEOS-SCOUTS 
5-8 834-11 11%-2 2%-6 611 

$2.15 
$2.65 $3.25 $3.85 

2.15 


2.65 3.25 3.85 


—Brown Kid Romeo, dbl. 
sole 2.90 


41 —Black Kid Romeo, dbl. 
sole 2.90 


320 —Tan Lotus Button..... . .$2. 2.50 
320H—Tan Lotus Button, heel. . 3.00 
235 —Tan Lotus Blucher...... 2.00 2.50 
235H—Tan Lotus Blucher, heel. . 3.00 
245 —Black Calf Blucher...... 2.00 2.50 
245H—Black Calf Blucher, heel.. 3.00 
285 —Smoke Blucher.......... 2.00 2.50 ; 
285H—Smoke Blucher, heel... . . 3.00 
385 —Smoke Button.......... 2.00 2.50 
385H—Smoke Button, heel 3.00 
300 —Black Kid Button....... 2. 2.50 
300H—Black Kid Button, heel. . 3.00 
302 —Patent Button.......... 2.00 2.50 
302H—Patent Button, heel 3.00 
301 —Gun Metal Button....... 2. 2.50 
301H—Gun Metal Button, heel.. 3.00 
265 —Mahogany Elk Blucher.. 2.00 2.50 
265H—Mahogany Elk Blu., heel 3.00 25% 


0300—Black Kid, Kack Button........5.......ceeecceecseees $1.45 
0303—Brown Kid, Kack Button................ccccececncees 1.65 


McKAY BOOTS 
5-8 84-11 114-2 2-8 
311 —Gun Metal Button, wedge.......$2.00 $2.35 
311H—Gun Metal Button, heel 2.35 $2.75 
313 —Patent Button, wedge.......... 2.35 2.75 
313H—Patent Button, heel 2.75 3.15 


410 —Gun Metal Polish, Medium ma. 
Cut, wedge 2. 2.45 


an-se -— Polish, Medium High aie 


1408 Gun aseye Polish, Medium High 
t, heel, English toe 
412 —Paent Polish, Medium High Cut, — 


3.15 
3.15 3.95 


Nake Shoe & Legging Co. 
Hagerstown, Maryland, U.S.A. 
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Remarkable Offering 


BOYS’ “SHOES 


JUST IN TIME FOR OPENING 
OF 


SCHOOL DAYS 


STOCK NO. 16,304 


Mahogany 
Bal 


Goodyear 
stitched, 
wearproof lining; 
extra heavy soles; 
D wide; sizes 
1 to 6. 


$4.00 


STOCK NO. 17,304 
Same as above only in Gun Metal 


STOCK NO. 16,306 
Mahogany 
Blucher 
Goodyear 
stitched, 
wearproof lin- 


ing; extra 
Ee wide; “a — 
e; 


$4.00 


STOCK NO. 17,302 
Same as above only in Gun Metal 


$3.60 


All Cartons and Shoes are Stamped 


“Over the Top’’ 


Orders Shipped on Day Received 


The L. B. Schindler Shoe Co. 


99 Duane Street New York City 
“Snappy Styles Always in Stock” 
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ANKLE STRAP 


FT HIS sample is made of Midnight Blue 

T Vode Kid with Full Louis Heel. The pat- 
tern lends itself to all prevailing colors, 
including black and white. 


COTE EEOC EE 
= — Jie —> 1) = Tine hp — kir— » 


HAVERHILL , MASS. 


i ~ KIMBALL & SHERMAN 
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IMMEDIATE DELIVERY 
FOR LIMITED TIME ONLY 


iii ee 


Gallun’s No. 4 Tan Viking Calf, Grace 
Last No. G, Perforated Lace, Top, 
Vamp and Quarter, Wing Cap with 
Center Punch, Invisible Eyelets, 10 
Iron Edge. 

Sizes: AA-414-8; A-4-8; B and_C-3- 
8; D-3-7. 


Whitman & Keith Company 


Designers and Makers of Men’s and Women’s Fine Shoes 


Brockton, Mass. 
New York San Francisco 




















A BUCKLE IS 
THE ONE BRIGHT 
SPOT ON A SPAT 


Why Not Make 


NO. 422 It Attractive? NO. 423 


MALLEAB MALLEABLE 
inowcase Manufacturers of spats and IRON-CAST 


STANDARD FINISHES OVergaiters are justly proud of staNnparp FINISHES 
AND SIZES their products. In fabric and AND SIZES 
design they are deserving of an important place in the footwear 
market." Yet some producers neglect the one bright spot, the one 

spot that catches the attention of the buyer, the buckle. 


“Anchor Brand” buckles help to improve the appearance and in- 
crease the attractiveness of spats and overgaiters because they 
are well proportioned and have a high, lasting finish, applied with 
modern methods by expert workmen. And the material of which 
the buckles are mace is the best we can buy for this purpose. 


BRANCH BRANCH 
SALES OFFICES NORTH & JUDD £5 orrices 
NEW YORK cTu ST. LOUIS, 
127 DUANE ST. rset ere BR 608 VICTORIA BLDG. 


CHICAGO, NEW BRITAIN SAN FRANCISCO, wi) 
326 W. MADISON ST. CONNECTICUT POSTAL TEL. BLDG, 4 
Wholesale Only 209 Samples Free Upon Request. 























It’s a 


PIEKENBROCK-- 


SONOS oH 


It’s a 


Seller! 
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No. 1923 
Sherman Last 


Mahogany Veal Whole Quarter 

Blucher. Wingfoot Rubber Heel. 

— Krome Sole. Sherman 
t. 


Widths C, D, E. Sizes 6-11. 
/ 


The PIEKENBROCK Shoe 


is a shoe that the dealer can bank on invariably to give a 
full measure of satisfaction. Materials and workmanship 
throughout are of the very best, assuring long wear and 
lasting comfort. The line includes lasts and leathers to 
meet all tastes and requirements. 


And PIEKENBROCK values are superlative! 


( New Catalog Now Ready) 


E. B. PEKENBROCK & SONS 


DUBUQUE, IOWA 
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“KEITH'S KONQUEROR” SHOES 


for Men and Women— 
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a ‘*‘Advancement is the measure of ability.” This truism strikes us so forcefully 

P and so well applies to our case that we use it here. If creative and construc- 

a tive ability had not been revealed in the selling test of Keith’s Konqueror Shoes, 
is it possible to imagine a growth and expansion to our present size, even in a 

= lifetime of extreme activity? Shoe dealers have contributed to our progress and 

a prosperity as we have contributed to theirs, and it is just this ability to pro- 

& duce shoes that pay dealers to sell, that has made the Keith’s Konqueror line 

e well known in the Domestic and Foreign fields. Better look into our line for Fall. 

¥ 
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The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station), MASS. 


New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 
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VvTT ie) What Kind of Shoes 
Do They Make ? 
That’s the only question that in-. 
COLORED terests you about WILO Colored 
eae sy ele Leathers. . “oy 
SIDE LEATHERS We want you to Kunis our WILO 
2 SNUFT SIDE LEATHER in Shoes. 


Reg. U.S.A. 


REG USA 




















C. D. Kepner ‘Leather Company 


137-139 South Street; Boston, Mass. 
223 W. Lake Street, Chicago, Ill. 
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An Unusual Buy For Particular eed 


You know quality means something to your trade! 
Here is an opportunity to buy quality felts at your price. 


You know H & T! You know you want felts! You know 
H & T felts must be good! 


Then get busy! Mail your order today, or to be absolutely 
certain, wire. 


IN LAVENDER, LIGHT BLUE AND PINK 


$1.55 


IN OLD ROSE, ROYAL BLUE, ORCHID.,.- 
' OXFORD AND TAUPE =| - 


$1.45 


SIZES: 3to/7, 4to 7, 4 to 8 
: Terms: 5% 10 Days se ; 
SOLD ONLY IN 36 PAIR CASES OF SOLID: COLORS 
Samples Sent Upon Request ; 43 
IMMEDIATE DELIVERY GUARANTEED: 


HUGHES & TANSEY, thus . 


-Sales Office and Stock Riiom? 
123- SUMMER STREET, BOSTON 9, MAS S. 
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ZECCA OUTOHHOMMOMMMEMMEE 
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8723 $8.70 
B-E 5-11 


Black Vici Blucher 
Shawmut Last 


Smooth upper stock, 9-iron 
Al oak outer sole. 


Grain innersole, leather coun- 
ter. A remarkably good 
shoe, built on a last that fits 
perfectly and is as comfort- 
able as a slipper. 


IN-STOCK 
Unbranded 


22 STYLES 
IN-STOCK 


Each and every one sol- 
idly constructed from 
all leather on smart and 
perfect fitting lasts. 


Our aim is to build shoes 
of quality that have 
style enough to fill the 
requirements of the av- 
erage man who demands 
real shoe service in re- 
turn for his investment. 














WRITE FOR OUR 


CATALOG OR FOR SAMPLE PAIRS FROM STOCK 


Grand Rapids 
R. KR. . Co. Michigan 


SINCE 1864 MAKERS OF MEN’S GOOD SHOES 


eC ULL LL ee ee re rc ee ets 








Stimulate Your Business 


With Novelty Boots 
Quick Delivery 


B900—Black Satin 10-Inch 
Tongueless Boot, Ribbon Lace, 
Special Process McKay, 18-8 Full 
Seek Heel. AA to C $9.00 

B901—Fine Black Kid as above. 
AA to C $9.00 
B503—Brown Kid 9-Inch Lace, 
Cut-out Top, Flexible McKay, 
vag Leather Louis Heel. A to 


B501—All Blue Kid 9-Inch Lace, 
without cut-outs. A, B, C. . $10.00 


Delivery B 900-901 Sept. 15. 


Write i Catalog of other 
New Novelties 


Style No. 900 Style No. 503 


G. E. 


LIPPMAN SHOE CO. 


1627 Washington Ave. 7th Floor St. Louis, Mo. 


‘““KEEP THE BUSINESS MOVING” 
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Humpty Dumpty First Shoes 


IDEAL FOR THE BABY’S FIRST WALK 


Humpty Dumpty First Shoes are made in our own factory—specializing on 
one shoe, in all leathers, one last (broad toe), one process (Flexible hand turn), 
one run of sizes (1 to 5), and with a capacity of 5000 pairs per day. 


IN STOCK for Immediate Delivery 


FOR EVERY CHILD 
TRADE MaRK 


No. 955B No. 953B 

Whole Quarter Button Patent Vamp and Foxing 
. 955B—Black Kid............. . 953B— Mat Cab. a, Sie oc:5: ee 
. 948B—Brown Cab............. . 954B—Brown Cab. Top...... 
- 949B—Red Cab............... . 9330B— White Cab. Top 
- 920B— White Cab............. . 926B—Red Cab. Top... ...... 

Patent Vamp, Fox and Collar . 928B—Gray Cab. To 
. 933B—Mat Cab. Top.......... . 929B—Champ. Cab. Top 
. 924B—Brown Cab. Top........ - 921B—White Cab. Top. 
. 932B—White Cab. Top 7 . 922B— Mat Cab. Top..... .... 
No. 912B—All Black Kid-White — 


No. 923B—All Black K d Button... 1.35 
Terms: 1% Ten Days, Net Thirty Days. Special Discount: 5% Ten Days on Orders of Ten Dozen or More. 


These shoes are made of the very best materials obtainable--Oak Bend Soles, Sole Leather 
Counters, Chrome Patent Leather, in the patent shoes, Smooth Linings, Felt Sock Linings. 


Manufactured by 


SAMUELS SHOE COMPANY 


1214 WASHINGTON AVE. ST. LOUIS, U.S. A. 
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SPRING STYLES of the “Staco” shoes reveal shoe- 
making of the highest order. New patterns have a place 
with the old favorites in a line that maintains the Brock- 
ton standard of quality. Dealers can safely buy on our 
price basis. ‘“‘Staco”’ price, style and quality will influ- 
ence retail sales at attractive profits. Ask to be shown. 
Style B126 Illustrated 

Modified solid leather Brogue on our refined 

‘“‘Park” last. A beautiful piece of shoemaking 

in Norwegian Grain Calf. Carries heavy single 


sole. Easily retailed with substantial profits at 
a price which proves attractive. 


Stone-Tarlow Gs. Ine. 
BROCKTON, MASS. 


Successors to Liberty Shoe Co., Inc. 


BOSTON OFFICE 183 ESSEX STREET 


« 
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With the Passing 
of the Oxford ... 


high boots come into their-own. To make 
the laced boots fit slim‘“ankles perfectly— 
to keep the shoe tops from overlapping—to 
ease the cutting effects of eyelets and laces 
—the answer is 











In Black, Brown, 
Rez istered Grey or White No. 3 — for High Shoes, adjustable as to thick- a 
. p No. 2 oes same as No: 1, but with thinner felt. . .$2.00 doz. 
Ask your jobber for this and No. 3 Style as illustrated. Not adjustable. Heavy 
other “CILCO” Ss ialti ins’ 3k 6 win. chk bic «6 v08 cpg im scee ee en ctf $1.75 doz. 
POCeaseres. No. 4 Style for Medium Height Shoes............ $1.50 doz. 
No. 5 Style for Oxfords sede niece Cae sure Gleam Cee $1.25 doz. 


E. T. GILBERT MFG. CO.,: Rochester, N. Y. 
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FOR ALL OCCASIONS 


IN STOCK 


\\/ E can ship these shoes immedia- 
tely upon receipt of your order. 


Stock No. X305—Glazed Kid Plaza, 
= Beaded *Tongue, 2 1-8 inch Full 
ouis Heel, 36 Last, AAA to C. 


Stock No. X306—Same in Dull Kid 
with Steel Beads. Price 


Stock No. X312—Same’in Bronze Kid 
with Bronze Beads. Price 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


E. T. Fogg J. P. Murphy oseph Shaw M. C. Oberdorfer Solly Schweitzer 
Boston : New York iladelphia San Francisco 
183 Essex St. . 751 Marbridge Bldg. 600 Denckla Bidg. 20 W. Jackson Blyd. 407 Pacific Bidg. 


1115 Great Northern Bidg. 
Harry Wheeler Wo Co. ne Dest. ent oseni 2 Fred Fuhrman _ Grostinnstie 
fontgomery, Ala. nsas City, Mo. pagna . lexico ~ onge St. 
223-227 First National Bank Bldg. 537 Ridge Bldg. Rizal Ave., ine ak: i Hotel Regis Room 7, Toronto, P. O. 
Canada 
L. Tristani 
Care of Consolidated Steel Corp. 
Royal Bank of Canada Bidg. 
+f Javana, Cuba : 
All goods sold F.O.B. Newburyport, terms, net 30 days. Single pairs, 25 cents a pair extra 


Prices and’ Deliveries Not Guaranteed 
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Brown Kid Button, as 
MSTA. « 6 ocse ck Sis 

2553 Pat Lea Champ Top 
Button 

2554 Pat Lea Black Cloth Top 

2555 -8 Pat Lea Mat Top Button 

2556 Pat Lea White Washable 
Top Button 

2557 Black Kid Button 

2558 Pat Lea Ivory Kid Top. 2.60 


2559 Pat Lea Beaver Top 
2.60 


2561 3-8 White Nu Buck Button. 2.85 


1776 814-11 Pat. Lea. White Cab 
Top, Hi Lace Turn.... 3.25 


2562 3-8 Pat Lea White Cab Hi- 


The Above Carry Under Wedge Heels. 
In Stock for At Once Shipment. 


enry‘ Kleine & Co., Ch icago—> 


208-214 West Lake St. 


MAIN OFFICES 
“TABWHEEL’, BOSTON 209 SOUTH ST., BOSTON 


Sides Heads 
Backs Bellies 
Shoulders 


Sole N. E. Selling Agents 
ALPENA LEATHER CORP. JANNEY & BURROUGH, Inc. 
ALPENA WISSINOMING 


HEMLOCK SWIFT RUN 


TANNAGE OLD, VIRGINIA 


RIVERVIEW ? 
PACKER HIDE OAK TANNAGE 


(cc 6 GanD 6 GED 6 GED 6 GED 6 GREED 6 GEEED 6 GEES © GAEED 6 Gunns GuEED 6 Gua s Ga © Ga 
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“‘Cashing-In” on a Stamp 


HY not “cash in” on the Boot and 
Shoe Workers’ Union Stamp, Mr. 
Retailer? 


Yo undoubtedly know that approximately 
five million members of the American 
Federation of Labor are potential customers 
of Retailers selling Union-Made and stamped 


footwear. 


Chess Stamp of the Boot and Shoe Workers’ 
Union is a business asset to the manufac- 
turer placing it on his shoes and the retailer 
selling them. 


"THE Union Stamp protecting your busi- 
ness and increasing your sales costs you 


nothing. 


Wr not insist on Union Stamp Shoes for 


the coming season? 


Boot and Shoe Workers’ Union 


Affiliated With the American Federation of Labor 
246 SUMMER STREET - - BOSTON, MASS. 
COLLIS LOVELY, Gen’! President CHAS. L. BAINE, Gen’l Sec’y-Treas. 

















BOOT. AND. SHOE RECORDER 


Sept. 4, 1920 























































































































Just as Columbus discovered a new world, so NEW 
CASTLE has discovered new methods of tanning kid, 


which produce a leather of surpassing fineness, finish 
and feel. 


The “NEW CASTLE” Coat-of-Arms 


Designates value to the maximum. Specify NEW CASTLE Kid if you 
would iNSURE style, service and satisfaction to the ultimate. — 


BLACK WHITE ~~ COLORS 


New Castle Leather Company, Inc. 
NEW YORK’ | : 


BOSTON MONTREAL, CANADA CHICAGO 
and the Principal Leather and Shoe Centres Everywhere 
Factory: Wilmington, Del. 
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The Leather Market 
ekly r of Leather 
Supplies and Prices 
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More Buyers in Eastern Market 


Manufacturers Doing More Sampling and 
Some Sales Have Resulted 


There have been more buyers in the 
Eastern market during the past week 
than for some time previously.- Some 
sales have resulted and manufacturers 
are doing more sampling. July and 
August are looked upon as the poorest 
months of the year for new business. 
Last year was an exception in this re- 
spect and both the domestic and export 
business ran way ahead of normal. 

Tanners still have much leather 
‘which was made from very high priced 
hides and skins which they do not pro- 
pose to sell at a loss. The low raw ma- 
terial prices are merély nominal and do 
not represent any large sales. The man- 
ufacturers of upper leather have prob- 
ably made more reductions on their 
goods proportionately than have other 
branches of the trade. The larger pur- 
chasers of leather have not been operat- 


ing very extensively, in fact, propor-. - 


tionately the smaller ones have: been 
more ready buyers of late. It is gener- 
ally believed that next month’s business 
will tell the story of what may be looked 
forward to for Fall and Winter. If 
salesmen now on the road and going out 
send in good reports, it will help in re- 
storing confidence. 

Heavy native steers are back to 
about the point they were in 1918, like- 
wise’ most all kinds of heavy hides. 
Calfskins are even lower than they were 
in 1918, but sales are very small and 
there is no knowing bow long these 
prices would hold in the event of exten- 
sive buying. 

There has rarely been a time for some 
years, in fact, when prices meant so 
little, especially in upper leather. Then 
again there are occasional spurts which 
would lead one to believe that foe: 
was about tobe reunpied- = 


Calfskin Iaakher 


Sampling is still going on and some 
tanners are producing new shades of the 


_ Heavy jrative steers: 3 


finer grades of calfskin which attract 
attention and will work in well with the 
new high top boots, samples of which 
are being placed on the market. The 
general volunie of business is far below 
normal and prices range all the way 
from 50 to 85 cents. Fine suede calf- 
skins are in fair call and bring higher 
prices. 
Side Leathers 


More activity is noted in side leathers 
owing to the increasing demand for the 
medium priced shoes.. Some excellent’ 
finishes of colored side leather are being 
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turned out and a very fair business is 
being reported on some _ tannages. 
More foreign inquiry has been noted of 
late and several buyers from Europe are . 
in the market at this.time. Colored 
stock ranges in price anywhere from 40 
to 75 cents, according to the tannage 
and selection. There are‘also fair sales 
reported of kips, veals and combination 
leathers. Prices on side leathers are 
lower than’ they have been for some 
years. 

Makers of patent leather report a 
quiet ;demand, although considerable 
export business is being done all the 
time. 

-SoletEeather Situation 


There has been an improvement dur- 
ing the past week in inquiry although 
thelarger purchasers of sole leather have 

. (Continued on page 137) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 


Sole Leather 


Hemlock sole, heavy No. 1 


Hemlock sole, seconds, mid..:.........6.45 5 


Oak sole, No. 1 bends 

Oak sole, No. 1 backs, all weights 
Union steers, flat 

Union cows, flat 

Offal,; hemlock’ heads 

Offal, hemlock bellies 

Offal, hemlock shoulders 

Union offal, heads 

Oak offal, heads 


Chrome, 5. A. dry hide, 714 te 10 iron sides 


Chrome, green hide, 6 to 8 iron sides 


1919 1920 
Cents per pound 
: 56@ 57 
54@,. 
96.@1. 
82@ 
84@ 
80@ 
‘10@ 
12@ 
30@ 
15@ 
18@ 
Cents per foot 
- 43@ 50 
br =—@ 50 


1914 


52@55 
50@52 
1.05@— 
84@90 
80 @82 
80 @82 
14@15 
20@22 
40@— 
19@20 
25 @27 


60@— 
—@60 


Upper leather: -quotations are not given, owing to wee wide range of prices which 


dépend on quality, grade and selection. 


Hides and Skins 


Heavy native COWES 2s sai. ms. sap fe See 


Chicago City calfskins 


B. A. dry hides 


oor ey 20g 
“16@1614 


1914 1919 1920 

an Cents per pound. 

e 52@. Bi <e $ -* 28@29 
“52@) -- 30@32 + 
“40@ a 14@20 
70@1.00 20@37% 
45@ 46 32@34 
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Setting a New Standard of Style 
In Rubber-Soled Fabric Footwear 


The KEDS line is continually 
being enlarged and improved with 
new styles—new types — new 
achievements. 

No other invention has so com- 
pletely increased the appeal of 
KEDS as the application of the 
Welt form of construction to the 
sole. This process, which is used 
in no other rubber-soled fabric 
footwear but KEDS, creates a 
smartness rivaled only by the 
highest grade of leather shoes. 


One variety of KEDS which has 
recently become popular is the 
white leather-trimmed sport shoe 
for women. In addition to the 
comfort and durability which is 
characteristic of all KEDS, this 
shoe has the requisite style to 
please the most particular trade. 
But this is only one of the KEDS 
line, which includes a type for 
every human activity and is reg- 
istering plus business for dealers 
all over the country. 


United States Rubber Company 
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one Footwear 
The Market Situation - Prices and 
— Information - Trade Notes 
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The Style Trend of Rubber Soled Footwear 


A few years ago canvas shoes with 
rubber soles were simply a covering for 
the feet—designed to wear at the sea- 
shore or in the country with old clothes 
which had outlived their usefulness in 
the city. 

Today, shoemakers who build canvas 
footwear are following the styles very 
closely and are putting on the mar- 
ket models which look well in any 
company. The most exclusive 
stores are featuring well designed 
canvas shoes with rubber soles and 
trimmings which they know will 
meet the approval of their trade. 
That they sell readily in addition 
to the usual line of white leather 
footwear is most interesting to 
retail merchants who cater to folks 
who will take nothing but the best. 


Oxfords Big Sellers 


The canvas oxford similar to 
design shown here is going to prove 
very popular next Spring and Sum- 
mer. Made with canvas upper, 
fibre insole and counter, canvas 
covered 10-8 military heel and 
smooth white rubber sole and top 
lift, it combines economy and style 
most effectively. This shoe can be 
worn not only in the house or on 
the piazza but will stand up and 
look well on the street. Its light 
weight and fine lines, together 
with reasonable price, will make it a 
big number in any locality. 


Pumps Always Popular 

Dainty pumps with graceful lines are 
going to prove their worth in the larger 
centers and at Summer resorts in the 
most up-to-date shops. Made with a 
cénvas upper, fibre counter, covered 
16-8 Louis heel or 10-8 military heel, 
and a smooth white rubber sole and top 
lift, this model can be worn in the house 
during the Fall and Winter and on the 
street in the Spring and Summer. With 
a neat buckle their desirability can 
easily be visualized. 


Made for House Wear 


An unusual offering is the one-strap 
military house shoe made with a black 
poplin upper, leather sock lining, 
smooth black rubber sole and black 
poplin 10-8 military heel with black 
rubber top lift. This model is designed 


THE HOME BAL 


A New Model Made by the U. S. Rubber Co. 


for wear around the house, where com- 
fort is necessary. The little touch of 
style gives it an appealing touch appre- 
ciated by women who require something 
out of the ordinary. 


Children’s Shoes Appealing 


Sandals for children made with a 
cross strap buttoned on either side will 
tickle the kiddies. Made with brown 
duck uppers, brown duck straps with 
white binding, extra thick smooth white 
rubber flange sole and spring heels with 
white sock lining, the combination must 
prove popular. 


Barefoot Sandals Serviceable 


Sandals for children with an ankle 
strap and a loop strap joining this with 
the cap follow the style trend closely. 
Made with both white and brown duck 
uppers and gray and brown rubber soles 
little folks will want these the minute 

they see them. Of course the low 
price means nothing to children 
but it certainly takes with the 
parents. 


Pneumatic Heels Practical 


White duck pumps and oxfords 
with rubber soles and pneumatic 
heels combine comfort and style 
most effectively. Louis heels are 
not being shown with these models, 
as the comfort note demands a 
military heel or a spring heel when 
desired. 


Sport Shoes Desirable 


Sport shoes made of white duck 
uppers, trimmed with gray rubber 
facings and gray rubber soles with 
either spring or military gray 
rubber heels stand comparison with 
the best leather shoes made. The 
lines of these sport shoes are espe- 
cially good. If desired boots made 
on the same design may be ob- 
tained. 


Buy Your Overshoes Early 


Only a limited amount of overshoes 
can be made, judging from present indi- 


cations. Top fabrics are not only 
scarce but of poor quality. Lining fab- 
rics are also out of the market in quan- 
tity! For this reason alone light rubbers 
will not be pushed any harder than 


necessary. 


Prices Are Reasonable 
The price desirability of canvas 
and rubber footwear is self evident. 
Were it possible to obtain fabrics 
in quantity at a price anywhere 
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CONVERSE “SURE FOOT” 


T’S the ‘‘Sure Foot’’ dealer who catches the trade! 
But unless he orders zow and gets these super 
basket-ball shoes on his shelves—he’ll miss the big 
boom that starts with the-opening of schools and 


neers 


‘‘Sure Foot’’ is tremendously popular with expert 
basket-ball players and all-around achletes The foot- 
form fit, six-hole suction soles, extra-thick, light- 
gravity stock, combined with Converse quality are 
the big points that make for “‘Sure Foot’’ pep and 
popularity—Better put that order in the next. mail. 


TIME TO ORDER “NON-SKIDS,” TOO 


Made with the new and.exclusive Converse ‘“Trac- 
tion’’ sole that has met with such a big welcome: for 
basket-balland general gymnasium wear. They’ reright 
there with speed in the game and speedy sellers, too. 


Rs rie TS 


Factory: Malden, Mass. 
Service Branches: Hill 
Chicago-618-626 W. Jackson Blvd: New York-142 Duane St. Mh 
’ Philadelphia-20 N. Third St. || 
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near sense, the coming season would 
produce canvas footwear cheaper in 
cost than even before in the history of 
the business. Rubber is plentiful and 
prices low, but fabrics are sky high and 
very scarce. For this reason there may 
be a shortage in light rubbers and over- 
shoes. 


Style in Light Rubbers 


One model rubber with a strap similar 
to the one used on the one-strap pump 
will catch the eye and prove very dis- 
tinctive. Once upon a time rubbers 
were only covers to keep out the 
weather, but this number shows a 
decided style tendency which follows 
the advance in footwear. The slogan 
now seems to be—‘‘Make rubber foot- 
wear to fit the shoes which are actually 
worn! Rather sensible merchandising 
—eh?” 


LIGHT RUBBERS SELLING BIG 


Present Indications Point Towards 
An Unusually Heavy Demand 


Judging from present orders for light 
rubbers they will be bought this Fall 
and Winter just as freely as during the 
last cold season. Factories are rushing 
production trying to keep ahead of the 
season so as not to be caught short 
should an unusually severe Winter come. 
Overshoes are also in the making in 
numbers as they certainly will sell big. 
The open buckle craze of last Winter was 
responsible for a shortage in overshoes 
and manufacturers are of the opinion 
this style will be taken up again by 
women and girls generally. On account 
of the shortage of fabric for shoe tops 
the deliveries may be delayed somewhat 
but without question this condition will 


Rubber Soled Style Oxford, Known as 
the “Vassar,” Made by the Hood 
Rubber Co. : 


be relieved before the direct demand 
from wearers comes. It is to be hoped 
that no such shortage occurs as during 


last Winter, as wearers are in no mood - 


to pay prices all out of proportion to 
the value of the article. Manufactur- 
ers realizing this are doing everything 
possible to put overshoes on the market 
when needed. 


LONGWOOD TOURNAMENT 
NOTES 


Sport Shoes in All the Colors 
Noticed 

During the past week the champion- 
ship tennis tournament for doubles was 
played at Longwood, Mass. Society 
was out in numbers. It was noticed 
that rubber-soled shoes were very popu- 
lar, not only with the women, but 
among the men. Sport shoes of buck 
and leather, with rubber soles and heels, 
gave just the proper touch to men’s 
tennis costumes—blue coat and flannel 
trousers—to make the entire costume 
decidedly correct. Women in white 
dresses and white shoes with rubber 
soles gave an air of class which can be 
seen nowhere else but at Longwood or 
Newport. 


RUBBER HEELS SELLING 


Increase of 40 Per Cént Over Last 
Month’s Business 


The Goodyear Tire and Rubber Com- 
pany reports a steady normal increase 
in business among manufacturers who 
are featuring Wingfoot rubber heels. 
An increase of 40 per cent over last 
month, which was rather quiet, is cer- 
tainly an indication of the popularity 
of rubber heels. Wearers appreciate 
having rubber heels on their shoes when 
they are bought. The trouble of going 
to a shoemaker to have a pair of rubber 
heels fitted is thus done away with. 
Incidentally a saving in leather is 
effected. Women especially are wear- 
ing rubber heels and soles more and 
more every day. The coming seasons, 
when boots will be worn with rubber 
heels attached, will give the merchant a 
chance to talk sensible footwear to his 
trade. 


INDOOR TRACK SHOES 


Ought to Prove Very Popular During 
Winter Season 

An indoor track shoe made of alight 
kangaroo upper with a rubber vacuum 
suction-cup sole cut away at the heel 
to give proper toe purchase is a feature 
of the season which ought to make a 
strong appeal to runners who have had 


trouble with spikes on board surfaces... 
In some indoor méets even short spikes 
are not allowed, and the-suction cup 
feature. should overcome the .lack of ° 


spikes very appreciably.. The Olympic 
games have greatly stimulated track 
athletics, and these shoes should go big. 


HAWKINS CHANGES POSITION 


Manager of Rubber Footwear at 
Cahn, Nickelsburg & Co. 


Jesse J. Hawkins has resigned his 
position as Manager of the Rubber 
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Footwear Department, San Francisco 
Branch, United States Rubber Com- 
pany. He was transferred to San 
Francisco two years ago to manage the 
C. R. Winslow Branch. This Branch 
was consolidated with the San Fran- 
cisco Branch only a few months ago. 
Mr. Hawkins has a wide acquaint- 
ance in rubber footwear circles, having 


Attractive Strap Pump, Known as 
the “Lenox House Shoe,’’ Made 
by the Hood Rubber Co. 


been identified with the United States 
Rubber Company at Boston, New York 
and Chicago. He is now connected 
with the well-known wholesale shoe 
house of Cahn, Nickelsburg & Co. of 
San Francisco, and will have charge of 
their rubber footwear department. 


New Tennis Catalogue 


The La Crosse Rubber Mills Com- 
pany catalogue, showing tennis lines for 
1921 delivery, will be ready for distribu- 
tion about September 1. This will 
present some very snappy numbers and 
will be one of the most complete and 
elaborate tennis catalogues ever issued 
by this company. All requests for 
copies will be placed on the firm’s mail- 
ing lists and catalogue and price lists 
will be sent the earliest possible date. 





THE LEATHER MARKET 
(Continued from page 133) 
been operating their factories on a short 
time schedule. There is a limit in prices 
below which sole leather tanners will 
not go and not much is said about 
prices. In fact, price is not so much a 
drawback in any part of the market as 
the’ hesitancy in placing orders. Sole 
leather tanners are operating at about 50 
to 60 per cent of their normal output, 
and maintain they have no large sur- 
plus‘on hand. It is believed that a few 


"> months’ good business would mate- 


rially reduce their stocks. The con- 
sumers of oak sole are buying about as 
they need new supplies. Scoured oak 
backs are very high and are quoted at 
from $1 to $1.15, scoured oak bends 83 
to 90 cents a pound. Sole cutters are 
moving rather quietly and report that 
they are cutting backs only in a mod- 
erate way to keep their organizations 
together. The market as. a_whole lacks 
snap. 
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KID LACE 
(One of seven boots IN STOCK) 


WE ARE OUT this season for a LARGE VOLUME of business 
on WOMEN'S BOOTS, retailing at the POPULAR 
PRICES of $9.00 and $10.00 per pair. 


SEVEN LINES of BOOTS in BLACK and BROWN, are 
NOW READY for SHIPMENT; ILLUSTRATED 
FOLDERS of these are NOW ON CALL. 

IF YOU do not receive one, then 
WRITE US. 


NEW LAYOUT for SPRING 
ALL the NEWEST PATTERNS 
of OXFORDS, STRAPS, and 


PUMPS are included. 


Pg ES 
MANCHESTER, N. H. 
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FAIRS EXPECTED TO BOOM 
SALES 


Three big events of even greater than 
state-wide attraction which are being 
held in Milwaukee during the first three 
weeks of September are expected to 
assist the retail shoe trade of the city 
immeasurably in starting off the new 
season with a boom. This week the 
Wisconsin State Fair is being held, and 
as usual, this nationally famed agricul- 
tural and automotive exposition has 
made Milwaukee the mecca of thou- 
sands upon thousands of people, at- 
tracted from the four corners of the 
state. Next week comes the big Elks’ 
Round-Up and Carnival Supreme, 
staged by Milwaukee Lodge No. 46, as 
a frolic for Elkdom throughout Wiscon- 
sin and adjoining states. The week fol- 
lowing will see the first reunion of the 
Thirty-second Division, which won 
great honors on the battlefields of 
Europe. It was composed of Wisconsin 
and Michigan National Guard com- 
panies, and a large percentage of its 
32,000 veterans is expected to come to 
Milwaukee. 


Shoes Sold in Municipal Market 


Something new in the way of shoe 
sales growing out of existing conditions 
in the industry came to attention in Wis- 
consin recently, when two municipalities 
extended the activities of their public 
markets by offering boots and shoes 
along with garden truck and the like. 
At Superior, Wis., Mayor Fred Baxter 
granted permission to “a local un- 
identified shoe merchant’’ to open a shoe 
market in conjunction with the public 
market. Tables were erected on the 
street around the market and a great 
variety of merchandise was placed on 
sale. At Oshkosh, Wis., the City Mar- 
ket Department placed on sale last week 
a large consignment of men’s work and 
dress shoe’, and women’s pumps, ox- 
fords and high shoes, which were adver- 
tised in the local press ‘‘at less than one- 
half ordinary retail prices—all new 
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News in Shoe Markets 
and Merchandis 


ments in America’s Shoe 
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Milwaukee 


stock, up to the minute in style and 
workmanship, and selected for us by an 
experienced shoe man.” The sale is 
being conducted on the cash and carry 
plan in the council chamber of the city 
hall. 


Wholesale Trade Improves 


In the manufacturing trade, condi- 
tions appear to be improving somewhat 
in respect to the demand from the retail 





The Value of Fitting 

The Nunn-Bush Shoe Stores, 
86 Wisconsin Street and 202 
Grand Avenue, Milwaukee, re- 
tailing exclusively products of the 
Nunn, Bush & Weldon Shoe Co., 
and Everwear hosiery, are featur- 
ing in their current newspaper 
advertising a pleasing reply made 
by one of the customers to the 
questionnaire, which is mailed to 
each purchaser after the sale. 
This particular customer reported 
back that the shoes were very 
satisfactory, and that he had 
been influenced to buy them 
mainly through window display, 
but he adds, “And a clerk who 
was not afraid to take time to 
fit me properly.”’ Another fea- 
ture of Nunn-Bush retail adver- 
tising in recent months has been 
an entire absence of any reference 
to comparative prices or reduced 
values. 











shoe trade in various sections. The 
character and volume of orders which 
local manufacturers are now receiving 
from their traveling men indicate that 
merchants are inclined to get into the 
market to a greater extent than for 
about five or six months. Requirements 
are by no means up to the usual stand- 
ard, but it is noted that at least small 
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increases in output are steadily being 
made necessary. 


New Stores to Open 


The expansion of the retail shoe 
business in Milwaukee and throughout 
Wisconsin, as indicated by the estab- 
lishment of new stores, is going forward 
after the lull which brought on extreme 
merchandising methods. On Sept. 10, 
the retail shoe colony in the business 
district of Milwaukee gains a newcomer, 
the Sterling Shoe Co. now being at 
work remodeling the store at 107 Grand 
Avenue, Plankinton Arcade. At Mani- 
towoc, Wis., the old established firm of 
Houfek & Lonsdorf has moved into a 
new store situated at 1210 Washington 
Street. At Kenosha, Wis., The Cohn 
Shoe Store, owned by Louis, Benjamin 
and Edward Cohn, has taken over the 
remainder of the building at 305 Main 
Street, and in February will expand its 
store to cover three entire floors. 
Economy Shoe Stores have been opened 
at 314 Main Street in Kenosha, and in 
the Greisch Building at Antigo, Wis. 
L. A. Jackson is local manager at 
Kenosha, and Charles Cody, of the 
Cody Shoe Co., is managing the new 
Antigo store. 


To Increase Capital 


Amendments to the articles of in- 
corporation of the Pfister & Vogel 
Leather Co., Milwaukee, to increase 
the authorized capitalization from 
$12,000,000 to-$17,000,000 were filed 
Aug. 26. The various ‘plants in Mil- 
waukee have been undergoing extensive 
enlargement in recent months and the 


~ new Capital will finance construction and 


equipment work as well as a materially 
increased volume of business made 
possible by the expansion of production. 


Shoe Company Changes Name 
The Ebner, James & Buntrock Shoe 


Co. is the new style adopted by the 
James-Buntrock Shoe Mfg. Co., 817 
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Where to Buy 


Women’s Shoes 














BARNETT SHOE CO., Boston 
Immediate Delivery 


Black Kid, Flexible McKay, 9-inch 
Military Heel Boot $4. 75 
Same in Brown 
Sizes 3 to 8—B Wide 
Terms 2% 10 Days 





COMFORT SHOES 


Black Cab Turn Julictts, 
Rubber Heet, $1.85 
Same in One Strap Sandals, $1.80 
Terms: 2% 10 days 


BARNETT SHOE CO. 








110-12 Summer St. Boston, Mass. 
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LATEST CREATION IN A BOUDOIR 
Tops bound with galloon. Choice of white 

linings with white-quilted socks or colored 

linings. Leather heels. Proper height at back 
of slipper and close-fitting pattern to prevent 
slipping. Best grade sole leather. Outwears 
two of the ordinary boudoirs. 

Blacks, $1.75; Tan, $1.85; Red, $1.90; 

Pink and Blue, $2.00; Poplins all colors, 


$1.€5. 
THE ORIENTAL BOUDOIR CO. Haverhill, Mass 


TES THAT ARE WINNERS 
~ WUTE SHOE NOVELTIES 





iarvan SHOE COMPANY 


AVE RHILL., 





COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
Alpha Strap. Made 


in Polar Cloth and 
All Leathers. 
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Bostou Office 
110 Lincoln St. 








The Line of 100 Styles 
eof Comfort Shoes 
Juliets — Oxfords — Bals 
—Polish—Button—Theo 

Ties — Three 


‘andals. e 
Women's Flexible Weite 
and MeKays, and 
Lined — Men's eons 





TIMSON BROS., Inc. 
Bo M 


ston, Mass. 








PHILLIPS-CRAM ©. 
Women's - Ae 
Slippers 
276 River St., Haverhill, Mass. 


Boston Office 
207 Essex Street 








E. A. &M. C. Witherell Co. 
Manufacturers 
Women’s Turn 
Boots and Slippers 
Factor: 
Haverhill, Mass. 
Boston Office 
147 Lincoln 
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Twenty-eighth Street, Milwaukee, thus 
giving due. recognition to the important 
part which Walter A. Ebner, general 
superintendent, has taken in the de- 
velopment of this rapidly growing en- 
terprise. The company makes chil- 
dren’s shoes and started its factory 
about a year ago. William G. James 
formerly was cutting room foreman at 
Weyenberg; Eric E. Buntrock for- 
merly was production man of the 
Racine Shoe Mfg. Co.; Grover Hanisch 
formerly was treeing and packing room 
foreman at the Weyenberg factory, 
while Mr. Ebner was superintendent of 
the children’s shoe department for the 
F. Mayer Boot & Shoe Co. 


MAYER SALESMEN CONVENE 


Get Together for Session Before 
Taking to the Road 


Things have been exceedingly lively 
at the F. Mayer Boot & Shoe Co. for 
the two weeks ending August 22. 
Seventy-five salesmen foregathered for 
the annual salesmen’s convention. They 
came from every section of the United 
States. - Representatives from South 
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America and Cuba were also present 

A spirit of enthusiasm and optimism 
dominated the meeting. The many 
snappy new creations which have been 
added to the Mayer line for the coming 
season were vigorously admired and 
endorsed. The unique selling plan that 
will be put into effect this season was 
unanimously voted as one which will 
strongly appeal to every first class mer- 
chant in the country. Every salesman 
left Milwaukee cheerful and confident 
over the outlook for one of the biggest 
seasons in Mayer history. 

The big social event of the. meeting 
was the banquet held at the Red Circle 
Inn, a unique tavern located about 28 
miles from Milwaukee. The spirit of 
good fellowship that reigned at this 
banquet was decidedly stimulating. 
Some of the particularly interesting 
features of the banquet were talks given 
by men who have been selling Mayer 
shoes for 35 years. These veterans re- 
lated how in the early days of travel 
they went out and sold shoes, brought 
the orders back to the factory, packed 
the goods, sent out the invoices and 
then went out and collected the money. 


Chicago 


NOVELTY STYLES SELLING 


Merchants Placing Orders Rather 
Freely, Says Saifer 


The Novelty Shoe Company is again 
showing extreme novelty styles in col- 
ored footwear along with their staple 
line which is always full of many good 
numbers. Leon Goodman, who has for- 
merly covered the Minnesota territory, 
is now working the State of Illinois. 
Jack Walbenstein, formerly in Detroit, 
is now covering territory for Novelty in 
Michigan and Indiana, Fred Powell 
being in charge of the Detroit office. 
Ralph Wolpe remains in the State of 
Wisconsin. S. J. Cohn is traveling the 
State of Iowa. Milton Rubel is confined 
to the hospital, having had to undergo 
an operation. He, however, is recover- 
ing rapidly and will soon be back in the 
office. 

Dave Saifer reports that all the boys 
find the merchants they are calling on 
very optimistic and that the orders that 
are being sent in by them would indicate 
that the shoe business was in a much 
healthier condition than it.has been for 
some time. Mr. Saifer says he antici- 
pates doing a big business with the ex- 
treme novelties he is showing in colors 
and that he. was prompted in putting 
this sort of merchandise in stock by. the 
requests of merchants for something out 
of the ordinary. 


Scholl Man Goes to England 


Dr. Wallace A. Hill, educational 
director of the Scholl Manufacturing 
Company, Chicago, manufacturers of 
foot appliances, sailed for England, 
August 28. He will go direct to London 
to conduct classes in Practipedics and 
the science of foot comfort. Dr. Hill 
left immediately at the close of his resi- 
dent Practipedic Classes in Canada. 
During the Summer he conducted 
courses in Chicago, New York, Mon- 
treal and Toronto, and is now preparing 
to go through the same work across the 
water. 


Annual Picnic of Foster 
Organization 


The Foster Picnic held this year at 
Ehrhart’s Grove, Park Ridge, was, as 
usual, a pronounced success. For a 
number of years the Foster Shop at 115 
N. Wabash Avenue, Chicago, has set 
apart a day for the annual picnic. On 
Picnic Day the store is closed all day so 
that members of the Foster Organiza- 
tion and their friends can get together 
for a day’s outing. Lucheon is provided 
by the firm and the ball game and other 
sports. provide recreation for the big 
crowd which always attends the picnic. 
F. E. Foster and Company was one of 
the first retail concerns in Chicago to 
establish a profit sharing and savings 
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plan, free life insurance and other meth- 
ods of looking after the welfare of its 
employes. 


New Stores to Open 
This Fall will see two new Foster 
Shops in operation. One of these will be 
opened in the new Drake Hotel, located 
on North Michigan Avenue—Chicago’s 
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Lake Shore Drive. Owing to the open- 
ing of the new Boulevard Link this loca- 
tion promises to be one of the exclusive 
shopping districts of the Windy City. 
The other Foster Shop will be opened 
in Kansas City at the corner of Balti- 
more Avenue and Eleventh Street, 
which is rapidly becoming the center of 
the best specialty shops. 


_Cineinnati 


BUSINESS MEN AT OUTING 


Chamber of Commerce Affair High- 
ly Successful 

The annual outing ofthe Cincinnati 
Chamber of Commerce, held August 26, 
at Coney Island, excelled all previous 
events of a similar nature this Summer. 
Men and women connected with every 
branch of Cincinnati’s industries were 
on hand to enjoy the gala affair.. The 
unique features of the day were the 
prize contests, among which were peanut 
races, fifty-yard dashes for married 
ladies, the same for single ladies, chicken 
crambles, hoop races, horse races, tug 
of war, three-legged race and a sack 
race. That which added spirit to the 
outing was the great variety of prizes 
awarded to the winners of the races. 
Anything from a load of coal to a 


straight corset was annexed by the suc- 
cessful competitors in the forty or more 
contests. All the prizes were donated 
by the business houses of the city, and 
among them the shoe stores were not 
without representation. The Potter 
Shoe Co., The Mabley & Carew Co. and 
the Charles Meis Shoe Co. were among 
the donors. 


aya Bee ‘ 
RATES AFFECT SHOE PRICES 


Table Shows Comparison with Par- 
cels Post Costs 

The recent decision of the Interstate 
Commerce Commission in favor of the 
American Railway Express Company, 
authorizing a general increase in express 
rates of twelve and one-half per cent, 
serves as another factor in wiping out 
any hope of drastic reductions in prices 








Appended. will be found a table showing the comparative cost of ship- 
ments by parcel post and express, respectively, under the new rates about to 
be placed in effect by the American Railway Express Co. ~These rates have 
Cincinnati as their basing point: 

1 Ib. 10 Ibs. 20 Ibs. 30 Ibs. 50 lbs. 

Hamilton, O., 

Express........ 325 .36 405 46 55 

Parcels Post.... .05 14 24 34 54 
Dayton, O., 

Express....:...: 325 38 A7 54 71 

Parcels Post....  .05 14 .24 34 54 
Cleveland, O., Detroit, Mich., Chicago, Ills., 

Express...... Set ao 45 .60 78 1.01 

Parcels Post.... .05 24 44 64 1.04 
New York, N. Y., 

eae os ooo 6: 34 55 82 1.07 1.60 

Parcels Post.... .07 43 83 1.23 2.03 
St. Louis, Mo., 

Express. >... y. 325 485 .655 835 1.17 

Parcels Post.... .06 24 44 64 1.04 
Atlanta, Ga., 

Express.:..:... 34 585 -865 1.135 1.70 

Parcels Post.... .07 A3 83 3:33: 2.03 
Denver, Colo., 

Express........ -40 83 1.35 1,88 2.90 

Parcels Post.... .09 81 1.61 2.41 4.01 
San Francisco, Cal., 

Express........ 43 1.485 2.68 3.845 6.21 

Parcels Post... . 3.60 6.00 
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Where to Buy 


Women’s Shoes 














Ladies’ Shoes 
Party Slippers 
and Novelties 


In Stock In Widths 


The Westcott- 
Whitmore Co. 


Syracuse, N. ¥ 


STRAP SANDAL : 
ome Case te” 


Glazed Colt Flexible McKay 
St. No. 500 $2.60. Terms 
3-10. Net 30 days. Write 
for pamphlet showing other In- 
Steck Comfort Numbers 


Brandau Shoe Company 


IN-STOCK 


Complete line of Men's 
Everetts, Romeos and 
se in Havana Brown, 
Black and Golden Brown. 
Also Women's Boudoirs in 
eee and Quilted Satin, 


4 ig . colors. 
ABBOTT SHOE CO., No. Reading, Mass. 


















Detroit. Mich = 

















FERN & POOR CO., Inc. 


Manufacturers 
Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











OE MFG. CO. 


Phoe 


” AAhte NSF WEN VORA 
Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 


ALGIER SH 
¥ ¢ 


















The “Spartan” Shoes 


for . 

Girls of All Ages 
-The Acme of Perfection 
Carried in Stock 
Send for Our Catalogue 
Bacon-Rollins Co. 

Factory: Lynn, Mass ~ 








_. .““Fernco-Quality” Comfort Shoes 
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| Whereto Buy 


Men’s Shoes 
7 














Gentlemen’s 


Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 














JOHN 


way 


HOE 


Sa 














MEN'S FINE SHOEMAKERS 
BROCKTON 



































Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 
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of footwear for this Fall and next 
Spring. 


TO UTILIZE RIVER TRAFFIC 
Regular Service Will Be Established 
on Ohio and Mississippi 

Cities along the Ohio and Mississippi 
rivers, from Cincinnati to the Gulf of 
Mexico, are hailing with enthusiasm 
the announcement made here last week 


- that the Louisville and Cincinnati 


Packet Company, now operating a line 
of steamers between Cincinnati and 
Louisville, would inaugurate regular 
passenger and freight service between 
this city and New Orleans some time 
during the month of September. .In- 
creased railroad freight and passenger 
rates, congested conditions on railroads 
and other causes have combined to 
make river traffic almost a necessity. It 
is not unlikely that some of the local 
manufacturers of shoes will take advan- 
tage of this new transportation facility. 
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Factories Are Busier 


The wheels of the local shoe factories 
began to take-on a little more speed the 
latter part of August. The larger por- 
tion of the orders originally placed for 
Fall have been completed, but with 
some size-up orders, and a number of 
healthy orders for immediate make-up 
in Fall boots, among which colors are 
playing a strong part, most of the fac- 
tories have resumed operations of a 
normal nature. In-stock departments 
are being expanded this season more 
than usual in anticipation of a Fall 
rush. 


Keane with Manss Owens 


John J. Keane, formerly of the East 
and for the last seven years serving as 
an assistant superintendent with Plaut 
Butler Company and the Holters Com- 
pany, recently became superintendent 
of the Manss Owens Shoe Company. 


Cleveland 


SUMMER DRIVE STILL ON 


Best August Business in History, 
Say Merchants 


While Cleveland shoe merchants are 
busy getting things in shape for the 
annual Fall drive for shoes, many men 
in the business here are directing their 
prime efforts to a final clearaway of 
Spring and Summer shoes. 

The August drive has been an un- 
usually active one and it has been pro- 
ductive of good business. In fact the 
merchants in the down-town district 
assert that it has been the best August 
in their history. 

But the big bargains will last but a 
short two days. True, the styles and 
sizes are limited, but the merchants 
make up for this in low prices. Stone’s 
shoe store, for instance, are lumping 
their entire left-over stock that sold as 
high as $15 at prices for the two days 
that range from $4.60 to $8.60. This 
is in line with the prices in the other 
stores. 


White Prices Slaughtered 


The big drive has reached to Summer 
goods, and the white left overs are 
being slaughtered, although the stocks 
are not very large. It is the first big 
effort made to dispose of the Summer 
goods, and they are going from $3 to $6 
and the values are away below what 
the goods sold in the seasonable period. 

In the outlying stores, the stocks of 
unseasonable goods are very light. The 
average man in the small store bought 
sparingly, just sufficient shoes were 


kept on his shelves to supply his trade, 
and he confined his purchases to staple 
goods. He hasn’t had as high operating 
expenses as the downtown merchant, 
and he has done more of the clerking 
himself in order to keep expenses down. 


FALL SHOES DISPLAYED 
Tan Boots Best Bet for Young Girls 


Fully 50 per cent of the large stores 
in Cleveland are featuring Fall shoes 
already. The stores have a brisk ap- 
pearance, with plenty of people at the 
display windows and in the stores, 
inspecting styles, prices and doing con- 
siderable buying. 

The most of the buying thus far has 
been for school children. The pupils 
seem to like tennis shoes for the warm 
sultry days of September and the first 
of October, and the merchants are 
doing a good business in this line. 

Tan boots are the best sellers for the 
girls and there is no evidence of a great 
rush in Fall oxfords for children. This 
may not be the rule for adults, but the 
children are anxious to have their feet 
incased in warm, comfortable, high top 
boots. Mothers aré more particular 
about the comfort of their children, and 
they are insisting on lower heels. 

There is a fair sale of children’s black 
boots, although tans predominate to 
the extent of 65 to 75 per cent accord- 
ing to localities. In the districts where 
people of foreign extraction reside 
blacks seem to be more popular than 
tans. 
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Boot Popularity Predicted 


The skilled merchant, who has built 
up his trade by long years of studying 
the consumer, is banking strongly on 
the usual demand for boots, with lower 
shoes. He argues that the consumer 
wants a change every so often; that 
she becomes tired of certain styles and 
cuts and that she first of all wants her 
feet warmly clad in the Fall and Win- 


ter. 

There is nothing so comfortable 
as a pair of high boots, tight fitting, for 
they brace the ankle and make walking 





FAIR BUSINESS EXPECTED 


Inquiries Are Being Received by 
Manufacturers 


Local shoe retailers are putting on 
special sales in an effort to reduce their 
surplus Summer stocks which are larger 
than usual for this time of year. Com- 
paratively few yet have laid in their 
Fall supplies, waiting in order to take 
advantage of any further reduction in 
price. 

Inquiries are beginning to be re- 
ceived, however, and manufacturers 
think indications are for a fairly good 
Fall business. Shoe salesmen who were 
called off the road several weeks ago 
will go out again about September 1, 
and will sell Fall goods instead of Spring 
stock, this condition resulting from the 
heavy cancellation of Fall orders some 
time ago. 


Takes Trip Through South 


Charles B. Easley, secretary of the 
George D. Witt Company, and who is 
in charge of the sales end of that con- 
cern’s business, has just returned from 
a trip through the South, made for the 


Lynchburg 





easier. These are points in favor of the 
boot that will overcome the lower price 
for oxfords, and besides by the time a 
consumer gets a pair of leggings to go 
with her oxfords she will have more 
money in her outfit than she would have 
if she purchased boots. 


Merchants After Fall Shoes 


Some of the larger merchants who 
have bought sparingly for Fall are now 
rustling about for Fall shoes, and they 
have received much consolation in 
better freight shipments. 





special purpose of looking over the situa- 
tion at first-hand. He reports good 
crops in the sections visited—Georgia, 
Alabama and the Carolinas chiefly— 
and thinks, after talking with mer- 
chants, that there will be a fairly strong 
demand for Fall shoes for immediate 
delivery. More caution, however, will 
be exercised by retailers for some time 
to come in their buying, he thinks, due 
to the general unsettled condition of 
the shoe industry. Buying will be of 
the hand-to-mouth kind, he says, until 
a more stable market develops. 

No decided drop in the price of Fall 
goods is expected. Spring footwear will 
be much cheaper, according to Mr. 
Easley. But, even at that, he doesn’t 
expect to see the “bottom fall out.” 


Plants on Five-Day Schedule 


Local factories still are working on a 
5-day-week schedule, and no announce- 
ment yet has been made as to when full 
time will be resumed. Large stocks 
have been accumulated in the storage 
rooms, and until these are reduced, the 
plants are likely to continue on their 
present program. 


Memphis 


BUSINESS HOLDING UP 


Stores Brightening Up for Fall 
Selling Season 


August has seen a constant round of. 
activities in trade circles at Mem- 
phis and business has held up very well. 
Buyers have been returning from the 
New England markets with many good 
things to tell about styles and good 
treatment in the shoe centers. The 
Cotton States Merchants’ Association 
held the boards here for three days the 
past week, with an attendance of about 
3,000 merchants from the cities and 


towns of the|Mississippi Valley and had a 
very interesting program. Some sixty 
delegates from Memphis attended the 
Retail Credit Men’s Association at 
Detroit, Mich., and a Memphis man 
was elected president. Most of the 
large stores in Memphis are affiliated 
through their credit departments with 
this body. 

The Tri-State Shoe Retailers’ Execu- 
tive Committee held a meeting in 
Memphis, August 10th, under call from 
President Reuben Stieffel and Secretary 
Robt. Love. A good representation of 
the committee was on hand and plans 
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Where to Buy | 
Men’s Shoes 

















Rocker Bottom Wooden 
Sdle Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 

















a , — 
: Oil Gra Fall Deiteus 
@ Tongue an Strap. 

Send for booklet telling who 
you can sell these shoes to. 
pees 

Established 1887" 








Stock Dept. 5 & 


Is at Your Service 











THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 
fs 135 STYLES 
&) IN 
5) MEN’S-WOMENS 
‘ SEE OUR CATALOG 
wets mace __196 CHURCH STRIEET,N.Y. 


IN OUR 
BROCKTON 
FACTORIES * 











THE “TOQUGAS” SHOE 


BETTER THAN THE BEST 


Strengthen your line with the fast-sell| 
men’s welts we can send you. yo 4 
Made to order. 


GEO. N. TOUGAS SHOE Co. 


DOT 





161 Summer St., Boston 














| Where to Buy 


| Shoes at Auction 








HENRY LILLY CO. 
‘88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 








Every Wednesday and Friday 
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Where to Buy 


Children’s Shoes 








H.H. FREELAND 





AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W2C.G@oodcer 


Manufacturer of 
Children’s Dlexible Durn Shoes 
For. LL. } oF ° ey 
89 Allen St... Rochester, WV. D7 











SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


All leather lines rang- 
ing in prices f 


1 
and 2 pieces. 
NU BABY SHOE CO., East Lynn, Mass. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








BROOKLYN MADE 


Children’s and 
Misses’ Turns 


SCIENTIFIC SHOE CO.,, Ine. 
BROOKLYN, N. Y. 
BOSTON Office, 147 Lincoln Street 








ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
RELY DELIVER Y 


Write for Catalog 
F. W. HAHN CO. 
ESTER NEW. YORK 








“ELAM”? 
Flexible First Step Turn Shoes 
For the Jobbing Trede Exclusively 


Rechester, N. Y. 


SHOE BUYERS ATTENTION! : 


F. S. ELAM’ SHOE CO., Inc. 
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worked out for’ membership increases 
and other work of the association. 

The stores are brightening up for the 
Autumn season. One or two new 
stores are in contemplation, it is inti- 
mated, and the old ones have modern- 
ized to the last word and are as hand- 
some as any seen south of the Ohio 
River. The heavy rains of August are 
causing the farmers some alarm, but 
crop prospects are good over a wide 
area of Dixie. 


New Stores Rumored 


There has heen some talk of the 
Regal and Beacon shoe stores coming 
into Memphis. Goodman’s Boot Shop 
on S. Main Street discontinued and 
the stock was sold to the Royal Shoe 
Store, 111 Jefferson Avenue. 


Merchant Finds Conditions Good 


J. H. Lea, of the J. H. Lea Shoe Com- 
pany, 60 South Second Street, whole- 
sale dealer, was seen recently on his 
return from Boston and New York. 
He found good conditions, he states, in 
the big centers, plenty of cancellations 
on low quarters, but shoe declines 
generally not over five per cent and 
values firm. He regards Autumn out- 
look in the South good, in the face of 
favorable crop conditions and pros- 
perity. Mr. Lea was on his honeymoon 
as well as a trade trip, having recently 
married Miss Ladye Scarbrough, in 
Nashville. 


Wholesaler Places Orders 


Max Weiss, of the Specialty Shoe 
Company, 97 South Second Street, 
Memphis, another wholesaler, was also 
seen. He has just returned from Boston 
and New York and purchased a good 
stock for the coming season, his trade 
reaching far into the southwest with 
some business in the tropics. The 
rainy conditions prevailing for a few 
weeks, Mr. Weiss thinks, has hurt 
business a little. 


H. C. Yerkes on Trip 


H. C. Yerkes, of Goodbar & Co., is 
still in the north, but is expected back 
in Memphis in the course of the next 
few days. 


New Styles Make Hit 

R. E. Caradine, leading retail dealer, 
at 63 North Main Street, was much 
impressed with the color schemes, the 
strap effects and the materials that will 
enter into fashionable shoes (men’s and 
women’s) the coming season. His store 
the last few days has completed hand- 
some improvements on the balcony 
floor, the office being moved to the front 
of the store and greatly modernized and 
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considerable additional space thereby 
obtained for stock room in the rear. 


Executive Directors Meet 


Reuben Stieffel, of J. Goldsmith and 
Son’s Company shoe department and 
president of the Tri-State Shoe Retail- 
ers’ Association, has returned from Chi- 
cago, New York and New England 
points, and had a meeting in Memphis 
this week of the executive directors of 
the association, of which he is tue head. 


Visits Eastern Markets 


W. H. Derrick, well-known shoe man, 
formerly connected with the ladies’ 
shoe department of the John Gerber 
Company, is now in the Eastern mar- 
kets. This store has been making a few 
changes and improvements in its shoe 
section this season. 


T. R. Emerson in Memphis 


T. R. Emerson, of the Emerson Shoe 
Company, of Brooklyn, N. Y., spent 
several days in Memphis this week, 
calling on the trade while en route to 
Dallas, Texas, and other cities of the 
Southwest. 


Good Business Reported 


Arthur Spring, of the shoe depart- 
ment of B. Lowenstein Bros., Inc., re- 
ports good August trade, and in ladies’ 
and children’s shoes they are. handling 
some of the latest and finest styles. 


Store Addition Planned 


Mr. Gray, of the shoe department, 
the Queen Quality section of Bry’s, is 
having big trade every day, and Satur- 
days this department store is crowded 
from early morn until 9.30 p.m.; unlike 
some of the other large department 
stores, remaining open that late to ac- 
commodate their custom: They are 
building a large six-story addition on 
the west side of the building which will 
make this one of the largest stores in 


. the South. 


All-day Picnic Is Held . 
J. Goldsmith & Son Co. entertained 
their employees with a picnic one day 
in August. 


To Go on the Road 


Lawrence Hoard, for some years 
connected with the shoe department of 
the Shop of Culture, South Main Street 
and Monroe Avenue, taking the posi- 
tion Harry Buxbaum resigned, has now 
retired from that connection and will 
go to Boston this week preparatory to 
becoming a road salesman for Richard 
Brenner Company. 
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High-Class Shoes Sell Well 


A. Arthur Halle, of the Phil Halle 
store, Exchange Building, reports good 
trade in men’s shoes and their new de- 
partment of ladies’ shoes added re- 
cently. They handle the Johnston and 
Murphy shoes in men’s goods. ° 


To Install Shoe Department 


The Halle’s Fashionable Millinery, 
soon to move to their new building at 
105 South Main Street, will install a 
ladies’ shoe department and it will be 
managed by Sam Hyman, in former 
years with the Shop of Culture, Zelner’s, 
and other prominent shoe departments. 
The arched front, plate glass; lobby 
walk around, bronze and decorative 
work of this store are very beautiful 
indeed, in some respects the handsomest 
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on Main Street... The store. was for- 
merly on South Main Street near 
Gayoso, and they will occupy this new 


store in the next few days, handling the 


Miller line of shoes in connection with 
their other merchandise. 


Store Improvements Completed 


Perkins “hoe Company, North Street, 
corner Popular Avenue, have completed 
some handsome store improvements in 
their front. 


New Store Opened 


Loeb’s, Inc., at Clarksdale, Miss., 
recently opened department store, has 
an extensive and fine shoe department. 
Mr. Loeb went there from Memphis, 
in. former years being manager at 
Lowenstein’s, this city. 





Lynn 


ADDS MILLINERY LINES 


Tide for Novelties Rising, Says 
Lynn Man-*' >; 

After emphatically declaring that 

staple style shoes were never a better 


proposition for the merchant than they 


are today, Mr. Leighton, of P. J. Harney * 


Shoe Co., goes on to say: 

“We are adding ‘millinery styles in 
numbers to our sample line—camel, 
blue, silver gray and the new tones of 
brown. The new boots are cut extra 
high, and have Louis heels. Up to 
August 1, our orders called chiefly for 
staple styles. By September 1, the tide 
of millinery styles was rising.”’ 


A Handsome Boot 


A boot for Fall and Winter by the 
Watson Shoe Co. is made over a new 
last with a semi-French toe, and a 15-8 
heel, of the Cuban Louis style. It is ten 
inches high, and is made. of a special 
selection of calf leather. The skins are 
mellow, and fit around the leg as 
smoothly as a glove-on the-hand: The 
heel is a gem of the art of shoemaking. 
It is of all leather lifts. It is finished 
with transparent wax, which takes a 
bright gloss, and at the same time re- 
veals the grain of the leather beneath. 


High Boots for Next Easter 


Bailey & Stone, Lynn pattern makers, 
are producing patterns for samples of 
high boots for next Easter. ‘“‘It is not 
for us to say that high boots will be in 
fashion for next Easter,” remarks Mr. 
Bailey, “for that’s the business of shoe 
manufacturers. But we see many signs 


of a boot season for next Spring.” A 
fancy stitched effect is another new fea- 


ture in patterns. . For instance, fancy 
stitching is carried.up the lace stays, 
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IN-STOCK 
Infants’ and Children? “e 
Fine Shoes a 
Our Catalog for Fail is Now Ready 


JOHN M. AHEARN “SHOE CO. 
683 Atlantic Avenue, Boston 
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H.C. BROwnN CoMPANY 


INCORPORATE 
_ CHILDREN’S enone 
CONERAL OFFICES. 155 LINCOLN STREET BOSTON MASS. 
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“Nothing New in Shoes?” 


“These here millinery boots are 
nothing new,” remarks “Cap.” 
Goodrich. “Back in 1880, we made 
*em at John McMahon’s factory. 

. We had a high boot with a patent 
yamp, a perforated wing tip, a 
brocade silk quarter, patent 
leather lace stays and collars, and 
laces with tassels on them. The 
heels were as tall as a ladder. 
You young fellows talk about 
fancy shoes,” concluded the ‘‘Cap- 
tain.” -.““By--jingoes, you don’t 
really know yet what fancy shoes 
look like, same as we old timers 
do.”’ 











“and thence across the tops in_ whirls. 
Or medallions are stitched into the boot 


tops. 


WHITE SHOES ALL THE WHILE 


“As Common on the Sidewalks as 
Flivvers in the Streets” 


So runs a sign posted in a Peabody 
tannery. 

“Certainly it’s true,” says the tanner. 
“We make white leather the year 
round. White shoes will be worn this 
Fall. White shoes will be worn at 
Southern resorts during the Winter. 
White shoes will be put on earlier than 
ever next year. It’s getting to be white 
shoes all the while.” 
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‘«‘Jronclad”’ 


GYM SHOES 
Almost impossible 
to wear them 
out. 


Made in 
Leather and 
Canvas. 
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BUY THEM NOW FOR 
“ FALL DELIVERY 
ONE'SAFE BET - PURITAN BALLET SLIPPERS 


Women’s Black, sizes 2% to : $1.75 ~ 
Misses" lito2 1.65 
Child's “4 +, “ 8 to 10% 1.55 


Whites Ten Cents a Pair More 
PURITAN SHOE CO., Ine. 74 Reade St., N. Y. C. 
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Where to Buy 


Standard Shoe Materials 











GUARANTEED 
TWO YEARS 
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Beggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 


postage “e ° BACKING CLOTH 
ubber and Leather 
. De Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 Summer St. 
BOSTON 


Formerly Walpole Shoe Supply Co. 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


covors MAT KID 











95 South Street, Boston 





The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. Seu*" Sy3° 
ries at D port 














No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
Boot and Shoe Recorder 

All the Time 
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Welt Comfort Shoes 


Sales of welt comfort shoes are in- 
creasing. Lynn manufacturers have 
booked orders for welt comfort shoes at 
$7.50 and $7.75 a pair, wholesale. 
That’s some different from ‘“‘comfort 
shoes at $1.75 a pair,” as advertised 
before the war. The new high grade 
comfort shoes are for street or house 
wear. They have uppers of fine black 
kid leather, like that used in the better 
grades of street style shoes. They can 
be re-soled and made to wear a long 
time. Some are made with military 
heels, having a rubber top lift. 


Takes Another Floor 


Davis, Means & Timson, Inc., makers 
of turn comfort shoes, have taken an- 
other floor, in the Faben’s block, on 
Union Street, and will increase their 
output. 


Prizes for Foremen 


The A. C. Lawrence Leather Co. is 
awarding prizes to the foremen who 
make the best records each month for 
safety first, or the prevention of acci- 
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dents. That’s something new. Some 
day, shoe stores will be awarding prizes 
to clerks who have the best records for 
fitting shoes each month. 


Two Factory Changes 


Strout & Stritter, Inc., makers of 
misses’ and children’s footwear, are to 
move from Willow Street to larger quar- 
ters in the Vamp building. The Lane 
Shoe Co. is coming up from Mechanic 
Falls, Me., to take the space which 
Strout & Stritter will vacate. Miss 
Catherine Lane, of Lynn, heads the 
Lane Shoe Co. 


**Normal School Shoes’’ 


These are days for quick sales on the 
spur of the moment. For illustration, 
the State Normal School at Salem 
opened its new term the first of Septem- 
ber, and at the same time an enter- 
prising Salem merchant ran a special 
sale of “‘Normal School Shoes.” It was 
the first time the shoe people of that 
section ever heard of such a special line 
of shoes. However, he made an excel- 
lent sales total. 


Rochester 


CARFAGNO COMPANY OUTING 


Shoe Workers and Families Hold 
Outdoor Event at Long Branch 


About 150 employes and their fami- 
lies of the Carfagno Shoe Co. enjoyed 
the annual outing at Long Branch one 
day last week. The single men, cap- 





“Jim” Olmstead Quits 


James F. Olmstead, familiarly 
known as “Jim,”’ lessee of the shoe 
department at McCurdy’s depart- 
ment store, last week publicly 
announced his separation from 
Lady Nicotine. “Jim,’’ who is 
credited with being a big game 
hunter, trout enticer and speed 
motorist, will pay $100 to anyone 
catches him smoking. Mr. Olm- 
stead’s will power was challenged 
when some one told him that he 
couldn’t quit smoking. 











tained by Billy O’Connor, defeated the 
married men in a nine-inning ball game. 
After the races and athletic contests a 
fish and chicken dinner was served. 
The committee in charge was Hank 
Cook, Nellie Denning and Fred Mar- 
coni. 


New Assistant Manager Named 


Harry Schmidt, of the. Walk-Over 
Shoe Store of Providence, R. I., will 
assist Charles A. Helmbacher, manager 
of the Rochester Walk-Over stores, in 
the capacity of assistant manager. Mr. 
Schmidt will relieve Manager Helm- 
bacher of numerous details of store 
management. Heretofore Mr. Helm- 
bacher, president of the Rochester Re- 
tail Shoe Dealers’ Association, has been 
kept busy in looking after the buying 
of shoes, supervising the store’s adver- 
tising, window trimming, merchandising 
policies and other such duties. 


New Shoe Store Opened 


The Brockton Shoe Co., a neighbor- 
hood family shoe store, opened last 
week at 386 Clinton Avenue North. 
An extensive stock of men’s, women’s 
and children’s shoes at popular prices 
will be featured. 


Foote Associates Move 


The Foote Associates, manufacturers 
of high grade window displays for boot 
shops, have moved their place of busi- 
ness from 38 to 40 State Street. Al- 
though hardly a year in business this 
company has grown considerably, the 
demand for their displays being always 
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greater than the productive power of 
the company. Incorporation papers 
have already been filed at Albany, and 
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the sum of $50,000 is named as the 
capital stock of the re-organized com- 
pany. 


Manchester 


FACTORY INCREASE DISCUSSED 


Get-together Banquet Held by 
Pennington-Crowell Men 


Stockholders, officials and heads of 
the departments of the Pennington- 
Crowell Shoe Company met in a get- 
together banquet recently, to celebrate 
the fact that the factory, in spite of 
business conditions, has, up to this time, 
run throughout the year without a 
shutdown. 

Following the banquet an informal 
discussion, in which all took part, was 
held on the best means of increasing the 
output of the factory without increasing 
the normal expense of operation. The 
plant is now turning out nearly a thou- 
sand pairs of high grade Goodyear welt 
men’s shoes daily. 

Of the heads of the departments but 
one was absent, George Richardson, 
foreman of the lasting room, being un- 
able to attend because of illness. Those 
present were: William Pennington, 
president; Samuel Crowell, Jr., vice- 
president; Roscoe Horne, treasurer; 
Walter E. Searles, superintendent; 
George W. Hargett, Jr., credit manager; 
R. B. Taylor, a stockholder; W. T. 
Thebodeau, in-stock manager; W. H. 
Appleby, foreman of finishing and tree- 
ing rooms; Frank Quinn, foreman of the 
making room; Harry Clement, foreman 


New 


SHOE TRADE QUIET 


Fall Shoes Displayed, but Sales’ 
Drive Not Yet Begun 


Conditions in the local wholesale and 
retail shoe trades show little change 
from last week. The period of Summer 
clearance sales is drawing to a close and 
more Fall shoes are being displayed in 
the show windows, but an active drive 
for Fall business is still in the offing. 
The usual campaign on school children’s 
shoes is being prosecuted by some mer- 
chants and a moderate volume of 
business is being done in this class of 
merchandise. Retailers assert, how- 
ever, that the volume is sub-normal 
compared to pre-war years, largely be- 
cause of the extremely high prices. 
Children’s shoes do not sell without a 
considerable amount of effort now, both 
in advertising and display as well as 
good selling talk on the floor. Cus- 


of the sole leather department; J. F. 
Reed, foreman of cutting room; J. B. 
Carmody, foreman of shipping depart- 
ment; J. P. Keefe, foreman of stitching 
room; and D. L. Pennington, factory 
man. 


FACTORY VACATIONS 
Plants Now Closed to Open Sept. 7 


Among the Manchester shoe factories 
that closed are the F. M. Hoyt Com- 
pany, W. H. Griffin Company and Kim- 
ball Shoe Company. They will open 
Sept. 7: All other shoe factories will 
keep open in part at least, including the 
W. H. McElwain Company factories. 
Plant Bros. and Company have no in- 
tention of closing down. The factories 
are running 5 1-2 days a week and the 
force is considerably reduced. The 
Pennington-Crowell Shoe Company is 
running 5 1-2 days a week with full 
force and has no intention of closing. 
The G. P. Craft Shoe Company and the 
George R. Jones Company are both 
operating on a five-day schedule. 

As soon as the work and stock of shoes 
in process of making is finished in each 
department of the shoe factories of the 
W. H. McElwain Company, each room 
will be automatically closed for about a 
week. This is in accordance with the 
usual vacation period. 


York 


tomers have to be convinced that the 
better grades at higher prices are really 
am economy in contrast to inferior 
grades at low prices. 


Sale of Men’s Sport Oxfords 


Most of the clearance sales were 
scheduled to terminate around Septem- 
ber 1. Late offerings that drew a good 
volume of shoppers were men’s sport 
oxfords of white buck or canvas trimmed 
with black or tan at $6.75, by B. 
Altman & Co. This firm also sold plain 
white canvas sport oxfords for men at 
$4.75, and tan and black calfskin ox- 
fords at $6.95. The seven to nine 
dollar price for oxfords for both men 
and women continued popular and 
observation indicated that for even the 
tail end of the season, prices had 
dropped no lower than those quoted a 
month ago. 
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our Special Printing Service for 
the Boot and Shoe Trade 
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Miscellaneous 
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A good leather BOW or a BUCKLE 
made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








MEYER’S THREAD 
Is the Safe Thread 
For dependable shoemaking. 
Don’t take our word for its 
quality: Write for samples 

and test it yourself. 
Used in 156 different indus- 
tries including shoe trade. 


J. C. MEYER THREAD CO. 


SHOE BUCKLES 
OF EVERY DESCRIPTION 
BEADED AND METAL 
BUCKLES 
OUR SPECIALTY 
FASHION ORNAMENT CO. 


198 MONTAGUE ST BROOKLYN N.Y 








You need this book on 


SHOE WINDOW 
DISPLAYS © 
Get it today! $2.75 postpaid 


FRANK P. TATLOR | 
381 Wash’n St., Boston, 
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QUESTIONS - 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 

growing directory for all the trade, 

presentiog answers briefly to cur- 
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rent problems in merchandising. 
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BOOTS MORE POPULAR 


Some Merchants Have Little Con- 
fidence, but Maker Reports 
Good Business 

Fall styles are still under discussion. 
Possibly more adherents to the colored 
high shoe have been gained, but some 
of the leading Fifth Avenue retailers 
have not placed much confidence in 
them. J. Albert & Son, Brooklyn 
manufacturers, who have sponsored the 
colored high shoes, report a favorable 
volume of business on them. According 
to Mr. Albert, blue, gray, camel and 
other new shades of kid and satin in 
11 inch boots with full Louis heels have 
been his best sellers this Fall in contrast 
with models of more conservative trend 
and military or walking heels. The 
best sellers in the Albert line show much 
fancy stitching, particularly on the 
satin boots, in which an embroidery 
stitch is used to make an imitation wing 
tip and also outlines the lace stay, and 
in some cases goes to the back seam in 
a fancy design. Other good selling 
numbers include plain pumps in gray, 
brown and blue suede. 

The plain pump to be worn with 
spats or with fancy buckles is receiving 
considerable attention from. some of the 
leading Fifth Avenue retailers, and a 
return to patent leathers is expected by 
some of the merchants catering to the 
high class trade. The trend toward 
military and walking heels is not so 
pronounced as it was some time ago, 
and it is possible that French heels will 
play a larger part this Fall and Winter 


than was first expected. Cut-outs and . 


= 
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the many varieties of strap pumps are 
considered a bit passe now, unless de- 
veloped in some extremely new designs. 
Buckles and buttons have superseded 
ties entirely in the strap pumps shown 
by the high-class retailers. 

Cammeyer’s are showing a new de- 
sign in a black suede oxford, the princi- 
pal feature of which is a superimposed 
wave top edging. 


Women’s Shoes at $3.95 to $5.95 


The John Ward Shoe Store at 1401-3 
Broadway, near 39th Street, is con- 
ducting a well patronized mark down 
sale on women’s shoes, which the com- 
pany handles only in this store of its 
chain. The prices are $3.95, $4.95 and 
$5.95, and are alluded to by the com- 
pany in a huge window sign as “‘puny 
prices.” The Summer business in 
women’s shoes at this store has been 
large, according to the manager, and 
necessitated an expansion of the wo- 
men’s department. So far -no plans 
have been made to carry women’s 
shoes in any of the other Ward stores. 


Factory Output Still Sub-Normal 


The manufacturing plants in Brook- 
lyn are still running on a much cur- 
tailed schedule. Undoubtedly, several 
of the Brooklyn men assert, the long 
strike of last Winter has affected the 
volume of Brooklyn business this Fall. 
No change in the labor situation is 
observable as yet, and most of the 
manufacturers declare. that production 
costs have not receded. 


Brockton 


STYLES FOR SPRING OF 1921 


Salesmen Are Out on Advance 
Selling Trips 

Salesmen representing manufacturers 
in Brockton and the South Shore Dis- 
trict started out the past week with 
Spring samples: The brogue, in a con- 
siderable variation of patterns, is a 
leader in the oxford styles, with dark 
colors featured as during the past two 
seasons. Manufacturers say there 
seems to be a very little - tendency 
towards lighter shades. The local trade 
believes that cordovans will go strong 
for another season, and are showing 
some very attractive cordovan sam- 
ples. Although extreme styles are seen 
here and there, as a whole, conservative 
ideas .prevail in lasts and patterns. 
Factory in stock departments are well 
represented with samples as a means of 
securing business for Fall and Winter 
delivery. Manufacturers are of the 


opinion that the stock departments will 
be of special importance to retail shoe 
merchants the present season and are 
making thorough preparations to re- 
spond to the expected demand. Some 
concessions are made on prices to those 
of last season. However, the merchants 
who look for radical action along this 
line will be disappointed. 


New Concern Making Moccasins 


Belco, Inc., is the style of a new con- 
cern recently established in the neigh- 
boring town of Avon for the production 
of high-grade moccasins. The members 
are: A. A. Briggs, Messrs. F. F.-and E. 
L, Edwards, and G. W. Latham. Mr. 
Briggs has charge of the production and 
Mr. Latham the selling of the goods. 
The concern are producing men’s, 
women’s and children’s moccasins, in 
all styles and colors, on specially de- 
signed lasts and patterns. 





_~ sale and retail trade. 
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New Concern Making Shoes 


Barney, Capen & Denham .Com- 
pany, a recently established shoe manu- 
facturing concern, are now producing 
goods in their factory quarters on Mon- 
tello Street. The building, which was 
recently completed, is. strictly modern 
in all respects. The members of the 


concern include: W. H. Denham, presi- ° 


dent; H. D. Capen, vice-president and 
sales manager, and G. W. Barney, 
treasurer. The concern manufacture a 
line of men’s medium-priced, fine grade 
welts, specializing on glazed kangaroos. 


The goods are marketed under the name 


of “Skildcraft Shoes,’’ for which a 
trade mark registration has been ap- 
plied. Spring styles are being prepared 
and will soon be shown to the retail 
trade by a corps of salesmen covering 
the country. 
Superintendents and Foremen 
Make Merry 


On Saturday, August 21, superin- 
tendents and foremen of the Diamond 
Shoe Company factories in this city 
held their annual outing. The affair 
took place at Green Harbor, Marshfield, 
Mass. There were field sports, includ- 
ing foot races and a baseball game be- 
tween the two factories, with C factory 
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taking the honors. A shore dinner was 
served, after which prizes for the va- 
rious events were awarded by toast- 
master Leon Gold. The dinner was 
followed by an informal entertainment. 
The committee in charge included: 
Leon Gold, Chairman; Nathan Rubin, 
Henry Warshauer, Herbert Rollins and 
Maurice Rafkin. 


Shoe Manufacturer’s Birthday 


President William L. Douglas, of W. 
L. Douglas Shoe Company, recently 
observed, at his Summer home in Mar- 
ion, Mass., his 75th birthday anni- 
versary. 


Kidskins and Goatskins 


Speaking of the distinction between 
kidskins and goatskins a local manu- 
facturer asks this question: “‘When does 
kid cease to be a kid and become a goat? 
I wonder how many readers of the ‘Boot 
and Shoe Recorder’ can answer. that 
question. In case there are any who 
would like to know the answer I will 
say that a kid ceases to become a kid 
when it takes any other form of nourish- 
ment than from its mother. Conse- 
quently kidskins are all very small, 
while goatskins are limited only by the 
size to which the goat may grow.”’ 


Haverhill 


BRIGHT COLORS FOR 1921 


Predictions to This Effect. Made By 
Manufacturers 


Haverhill manufacturers of women’s 
shoes are convinced, through their trade 
investigations, that: kid and, calf in 
bright colors will be favored by retail 
merchants. As one manufacturer puts 

“A year ago, black leathers” were 
wcoctiiline the whole thing. Whole- 


salers and retailers loaded up with black ~~ 


footwear. Owing to conditions which 
need not be enumerated a great many 
black shoes are yet owned by mer- 
chants. They don’t want any more. 
To bring them to ‘the point of ordering 
we must show ‘something ‘ radically 
different. That is why we are forgetting 
blacks for the time being and taking 
up bright colors. These, singly or in 
combinations, made up in varied strap 
patterns for low cuts or with ten inch 
tops for boots, will, in my opinion, be 
the leading features in women’s foot- 
wear for-1921. 


Whites, Grays, Blues and Browns 


“Samples of women’s turns, welts and 
McKays for 1921, in Haverhill fac- 
tories, soon will be shown to the whole- 


There is_a great. — 


variety in smart straps and cut-outs, 
plain and beaded, made up. in grays, 
champagnes, light and dark browns 


and blues, wines, whites, etc., in kid — 


and calf. . Several new shades have been 
introduced by tanners for the coming 
season. ~ Manufacturers conform to the 
Association’s color card in their selec- 
tions and thus work hand in hand -with 
the merchants.” 

High Heels to Continue 
A manufacturer says: “The vogue of 
low heels on women’s stylish low. cuts 
or boots seems to have ‘petered out.’ 
Baby louis or-other,low heels don’t 
bring desired results. The ‘squatty” 
effect is displeasing to the eye. Also, 
low heels don’t suit the popular lasts as 
well as the high heels. We shall feature 
the full Louis heel in all our new pat- 
terns. This heel in its newest develop- 
ment has slim, graceful lines and alto- 
gether a dainty effect. The full Louis 
heel in 16-8 to 18-8: heights supplies: a 
style class which merchants require arid 
their fair customers demand.” 


.. .In New Factory Quarters 
_.The Meyer T..Ornsteen Shoe Com- 


_ pany is now occupying its new factory 
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IF the business man wishes to save time 
and money he will ask the Underwood 
Typewriter Company about its Bookkeeping 

achine. It duplicates records in such a way 
as to save much time and expense and brings 
about legibility and economy. 


Underwood Typewriter Co., Inc. 
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quarters in the recently completed. 
Victory building on Hale Street. Two 
floors are utilized with an area of 28,000 
square feet. The product is a medium- 
priced line of women’s McKays. The 
plant’s daily capacity is 250 dozen pairs. 
Meyer T. Ornsteen, of the concern, who 
has been for several years identified 
with the Haverhill shoe and leather 
trade, looks after the selling of the 
goods. 


A Vode Kid Prize Winner 
One of the $50 prizes offered by the 
Standard Kid Mfg. Company in the 
Vode Kid essay contest came to Haver- 
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hill. The successful contestant was 
Wesley A. Ramsdell, who resides here 
and travels in the Northwest for Hazen 
T. Goodrich & Co. He has been for 
many years associated with this house 
and takes an active part in style de- 
velopment of the Goodrich line. 


Shoe Firm Granted Charter 


The Wright Shoe Company, of this 
city, has been granted a charter under 
Massachusetts laws, with a capital of 
$45,000. The officers are: Walter C. 
Wright, president; Louis Gorevitz, 
treasurer; and Bessie Sibulkin, clerk. 


Syracuse 


Precedent for the prosecution of shoe 
dealers on charges of alleged profiteer- 
ing was established in special term of 
Vederal Court at Canton, N. Y., re- 
cently, when Burke Bros., Ogdensburg 
shoe dealers, were fined $2,000 for 
alleged violation of the Lever Food 
Control Act. The Ogdensburg concern 
entered a plea of nolo contendere to four 
of six counts, included in the indictment 
alleging excessive prices. 

Special Assistant Attorney General 
Frank J. Cregg, specially named by 
Attorney General A. Mitchel Palmer to 
prosecute profiteering cases, entered no 
objection to a plea for the dismissal of 
two counts of the indictment, when the 
defendants proved to the satisfaction of 
Associate Judge Frank C. Cooper that 
the government charges were false. 


Defendants Prove Case 

Attorney Francis E. Cullen, of Water- 
town, who appeared for the indicted 
concern, moved to dismiss counts one 
and six in the indictment, and Mr. 
Cregg entered a nolle pros., which was 
granted. These counts charged that 
the concern had sold two pairs of shoes 


for $18.00 each, which cost it but $4.50 
a pair. 

The defendants were able to prove 
to the satisfaction of the court that the 
shoes in question cost $12.00 and $12.50 
a pair, and that the margin of profit was 
comparatively small. The four other 
counts of the indictment to which the 
plea of nolo contendere was entered 
specified four instances of shoes which 
were marked up from 92 to 166 per 
cent above the cost to the firm. The 
shoes sold for between $12 and $16 a 


pair. 

J. Edward Burke and Frank Burke, 
who were indicted as members of the 
concern, paid the fine of $2,000 which 
the court levied, $500 being the amount 
imposed on each of the four counts. 

In several profiteering cases where 
convictions have been secured, appeals 
have been taken. Two such cases are 
now before the United States Circuit 
Court of Appeals and one before the 
United States Supreme Court. De- 
cision on any of them will have a great 
effect on the law, it is believed, though 
the United States District Court has 
upheld the law so far. 


West Virginia 


MERCHANT PURCHASES STOCK 
Cohen Will Buy Supply for Store at 
Martinsburg 

Louis Cohen, junior member of M. 
Cohen and Son, of Martinsburg, W. Va., 
has left on a business trip and will take 
in Philadelphia, New York and Boston. 
Mr. Cohen will purchase new stocks of 
shoes for their store. 


Brumfield Returns from Vacation 
W. M. Brumfield has returned to his 
post as manager of the shoe department 


of the Northcott-Tate-Hagy Company 
of Huntington, W. Va., after a month’s 
vacation in the course of which he 
visited a number of Southern points in 
company with his brother, B. V. Brum- 
field, of Atlanta, Ga. 


Purchases Shoe Stock 


Kirson Brothers of Martinsburg, 
W. Va., have just completed a profita- 
ble transaction, whereby they pur- 
chased the greater part of the stock of 
George Anthony & Company, of Han- 
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cock, Md. The purchase includes the 
large stock of rubber boots and shoes. 
The stock will be moved to the Mar- 
tinsburg stores by motor trucks and will 
be placed on sale at an early date. 


Merchant on Business Trip 
E. A. Palmer, of Palmer’s Walk-Over 
Book Shop of Charleston, W. Va., is 
out of the city-on a business trip. 


Springfield Man Assumes 
Management 
Harry Hoke, of Springfield, O., has 
assumed management of the adver- 
tising and display department of the 
shoe department of Frankenberger & 
Company of Charleston, W. Va. 





U. S. Specialty Mfg. Co. 
Moves 


Formerly of Pittsburg, Kansas, Now 

Located in West Somerville, Mass. 

The U. S. Specialty Mfg. Co. has just 
completed moving its plant from Pitts- 
burg, Kansas, to 115 Josephine Avenue, 
West Somerville, Mass., a close-by 
suburb of Boston, which offers- every 
advantage to this company in the way 
of shipping facilities, raw materials, 
etc. As high boots are destined to be 
popular this season, dealers and manu- 
facturers throughout the country are 
ordering Ajusto Boot Top Forms for 
their display boots and sample lines. 
The U. S. Specialty Mfg. Co. is work- 
ing overtime in order to take care of 
the big demand for Ajusto forms. 


| Where toBuy 


Women’s Shoes 
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BOUDOIRS 


High Grade Wholesale Prices 
tern Tota 
One-Strap Sandals, $2.00 and $2.10 
JOHN E. McNAMARA 
Haverhill, Mass. 























Women’s McKay 








ie 69 St.. Haverhill, M 


OUDOIRS IN STOCK 
UNDER MARKET PRICES 


gor. made of 
‘or immediate 
ted. Price: 
$1.75. 


SHOE 
the Haverhill Bhoe Sobbing Co, 
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Boosting Values In Shoes. 
Will Keep You Ahead 


of Competition 
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— bigger profits by showing your customers real foot- 
wear mileage economy, La Crosse Shoes. Every one of these 
shoes is marked at encouraging value-giving prices—prices that 
mean a substantial saving to dealers and customers alike. 
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No. 756{— Men’s brass-nailed, bark- 
tanned full-quarter blucher, with box 
toe, half double sole and re-inforced 
shank. Big value for the customers who 
wear their shoes for every dollar’s worth 
of service in them. 

$3.60 
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There’s no shoes just like the La Crosse for comfort, « 
wear and worth. Send for our catalog 
showing our line complete. 


LA CROSSE BOOT & SHOE MFG. CO. 
LA CROSSE, WISCONSIN 















































Sept. 4, 1920 


Boston 


OPTIMISM IS GROWING 


Volume of Sales at Wholesale Does 


Not Show Appreciable Increase © 


but Inquiries Are Encouraging 


While the volume of sales at wholesale 
does not show any appreciable increase 
over those reported last week, never- 
theless the feeling is growing among the 
manufacturers and jobbers that buying 
on a considerably larger scale is bound 
to set in soon. Several manufacturers 
have set their sales promotion depart- 
ments to work lately in an effort to 
determine the condition of the shelves 
in retail stores in the territories which 
are covered by the salesmen of these 
same manufacturers. So far as can be 
determined, these manufacturers report, 
the merchants must buy soon for im- 
mediate Fall business. 

Several firms have their salesmen in 
the field garnering business for their 
in-stock departments. Orders are being 
received in fair volume by firms making 
a business of selling lower grade mer- 
chandise. A still smaller volume is re- 
ported by manufacturers of fair grade 
staple styles. Comparatively little 
business has been obtained to date by 
the makers of high grade, expensive 
lines and novelties. 

Salesmen on the road report, how- 
ever, that much interest is manifested 
by the trade in the forthcoming an- 
nouncement of styles for next Spring. 
This is a healthy sign and one which 
heretofore has not been manifested. 


RETAIL TRADE IMPROVES 


Public Still Buying, However, 
Mostly on a Price Basis 


Retail trade opened up this week with 
indications of slightly better business 
in sight than that which characterized 
last week. Many merchants have been 


using newspaper space as never before 
and have advertised goods at prices 
which have attracted customers who 
probably would have been unmoved by 
shoes at regular prices and regular 
profits. 

Some merchants profess to believe 
that the public is foxily stocking up for 





“The Retort Courteous’’ 


One manufacturer received this 
week a letter from a Middle 
Western customer who, in addi- 
tion to selling shoes, also makes a 
little money on the side by selling 
country hides. ‘Why is it,” said 
this merchant “that country hides 
are almost worthless. We used to 
get real money for them.” 

To which the manufacturer 
rather unkindly but nevertheless 
aptly replied: 

“The price of hides depends on 
the supply and the demand. The 
demand comes from the manu- 
facturers who must have leather 
in order to make shoes which have 
been ordered by the merchants. 
The merchants are not ordering 
shoes. Therefore the manu- 
facturer is not ordering leather. 
Therefore, the price of your hides 
islow. See the point?” 











three or four years to come. Others, 
who have been in the game longer, 
laugh at this. They know that the time 
never existed and never will exist when 
the women of the country will refrain 
from buying new styles. Mrs. Smith 
is going to have what she sees Mrs. 
Jones wearing, and Mrs. Brown will 
follow suit quickly. This is as it has 
ever been and ever will be. 


Louisville 


GOOD BUSINESS PREDICTED 


Fall Buying Not Yet Begun, but 
Indications Are That Vol- 
ume Will Be Good 


It is decidedly between seasons with 
the Louisville retailers at the present 
time, the final sales of Spring and Sum- 
mer merchandise no longer attracting 
much attention, while such houses as 
are showing new Fall merchandise re- 
port that it is not drawing much 
attention so far, due largely to the 
vacation season, hot weather and the 
fact that Fall clothing is not moving yet. 


Women generally get a very fair. idea 
of what they are going to buy in suits, 
dresses, etc., before buying their shoes, 
and the season is still too early. 

Prospects are for an active business 
in mid-September, as it is certain that a 
considerable amount of business from 
out in the state will come along with 
the opening of the Kentucky State Fair 
on September 13, and the usual early 
buying of the better to do country peo- 
ple. 

The country is unusually pros- 
perous this Fall, and a better volume 
then usual is predicted. 
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Summer Stocks Cleaned Up 


Summer stocks are well cleaned up in 
a number of the stores, and in some 
cases the final clearance sales will run 
out during the first few days of Sep- 
tember. The opening of the public 
schools is also bringing in a very fair 
volume of children’s business, which is 
of especial interest to department stores 
and family shoe stores. 

Dealers continue buying light for 
Fall and Winter, and plan to be slow in 
placing orders for Spring merchandise, 
in view of the political situation and 
generally unsettled business conditions. 
Shipments of Fall merchandise so far 
have been slow as a whole, and while 
some stores have a considerable per- 
centage of early showings on their 
floors, others have received very little 
stock to date. As usual the men’s 
stores are making very little effort on 
Fall lines at this early season. 


Army Sales Continue 


Sales of army merchandise, new and 
reclaimed, are still going on in Louis- 
ville, there being several of these salvage 
stores. It is claimed that such sales 
have reduced demand greatly for 
working shoes, but it is believed that 
there will not be much of this merchan- 
dise available after the first of the year. 


Firm Preparing to Move 


Byck Brothers, of Louisville, have 
removed all shelving from the old store, 
so that it can be done over and fitted 
into the new store, which will be ready 
in a couple of weeks. The chairs will 
be removed within a few days, and 
folding chairs will be used temporarily. 
It is planned to clean up all old stock in 
the old store, offering prices that will 
move it at retail, or cleaning up the re- 
mainder to smaller stores, thus being 
able to start with a-clean stock in the 
new store, and without loss of time. 
About 2,000 pairs of shoes from the 
basement department were disposed of 
to the junkers during the past week. 
Shoes are now stocked in wooden shoe 
boxes, which are taking the place of 
shelves. 


Shoemen on Vacation 


Harry G. Young, head of the shoe 
department of H. P. Selman & Co., 
Louisville, is taking a few weeks’ vaca- 
tion, which he is spending at Put In 
Bay, Ohio, It is reported that Harry 
is carrying a full set of golf clubs as 
usual. 


Fall Shoes Featured 


Husch Brothers have been one of the 
first concerns to really start featuring 
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FRED CAHOON 


Who for. twenty years has 
been cutting Regal Shoes. 
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HIS MAN IS HAPPY in the skill he has attained in 
the chosen work of his lifetime, as are scores of other 
Regal craftsmen. He is contented in the possession of that 
worthy spirit inherited from the old New England boot- 
makers—the desire to build shoes as well as they can be 


built. 
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HE TAKES pride in every pair of Regal Shoes that leaves 
his expert hands—a finer and better-made example of shoe- 
craft nowhere to be found; a peerless product of the Regal 
master shoemakers. 
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“™ fy Stock ~ at Boston 


SHALL HE CALL? Cordo Russia Side Oxford; 


Imitation Wing Tip; 8 
r , Square Sole; 12-8 Military 
—WITH HIS new Spring line of Regal Shoes, show- Heel. 


: 
ing Regal Craftsmanship at its best? eek Ns. aa ee 


A REGAL SALESMAN will soon be in your vicin- ese Mian cartier 
ity. Why not let him explain the advantages of the 
profitable Regal Agency Plan? ; 


A POSTCARD to our’ Boston office will receive 
prompt and personal attention. 


Sales Rooms 


CHICAGO SAN FRANCISCO NEW YORK CITY 
209 South State: St. Cor. Fourth and Market Sts. 1369 Broadway 
1512 Republic Bldg. 910-912 Pacific Bldg. (at 37th St.) 
]. Gaffin C. E. Nelson E. M. Webster 


Pain Office Boston Wass. 
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You Are Interested In Meeting 
Readjusted Conditions 


In Men’s Shoes. 


Shoes of Real Style—Real Quality— Made 
of Top Grade Leathers and Materials— 
That May Be Retailed Profitably at $6.00 


to $9.00 Per Pair. 


HESE are the prices which the 
general public will be ready to 
pay for their shoes—and they 

will expect them to be smart in looks 
and thorough in quality. 
x x 


Some manufacturers will maintain 
that such shoes cannot be made at 
a reasonable profit, but we are satis- 
fied to adjust our business to con- 
ditions of volume distribution with 
a smaller percentage of profit. 
= x x 
The fact is we are making such shoes 





and we are satisfied with the profit 
they give us. 








We are using Gallun’s and Law- 
rence’s top-grade calfskins—choice 
selections of Oak and Union sole 
leather—the best grain innersoles— 
high-grade twill linings—in fact, 
the best of everything that we can 
buy all the way through. 
cs x 
We are prepared to join hands with 


you on shoes that your customers 
will grant are their full money’s 


worth. 
= = = 
Our new line for Spring and Sum- 


mer will be displayed by our sales- 
men on and after September 10th. 


Write today for full details of our new merchandising plan 
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MILFORD SHOE CO. 


Reorganized in management 
on a@ policy of volume pro- 
duction with methods which 
offer a new phase on the 
present problems of shoe 
merchandising. 


MILFORD, MASS. 
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Fall shoes, this house offering women’s 
Fall shoes, pumps, ete., at prices of 
$7.50 and up, and some very attractive 
English models at $5 and up. 


New Store to Open Soon 

Work is progressing nicely on the 
new store of the Endicott-Johnson Shoe 
Company, and from present indications 
the store will be open in late September. 
Retailers of Louisville didn’t like the 
idea of a manufacturer entering in com- 
petition, and showed it conclusively, 
by the fact that this line of shoes was 
not ordered for. Fall. 


Merchant Is Married 


An interesting marriage was an- 
nounced on Monday, August 23, when 
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‘William H. Rapier, vice-president of 
the Rodes-Rapier Company, men’s 
clothing, shoes, hats, etc., was married 
to Miss Anna Porter Noel, of Louis- 
ville, Mr. and Mrs. Rapier left 
Louisville in a new motor car to tour 
the East, planning to go to Wheeling, 
Washington, Philadelphia, New York 
and various other points. 


Traveler Plans to Open Store 


Leslie G. Baynham, of Louisville, 
traveler for the Florsheim Shoe Com- 
pany, is planning to open a new retail 
shoe store at Lexington, Ky., which 
will be in active charge of a brother, as 
Mr. Baynham has always been a 
traveler and plans to continue on the 
road. 


New Bedford, Mass. 


Fifty Thousand Dollar Sale Held 


At the Bristol Shoe Store (I. H 
Morse Co.), Purchase Street, the entire 
$50,000 stock of the Elm City Shoe 
Store of 820 Chapell St., New Haven, 
Conn., which sold out to I. H. Morse 
Co., is being offered to the New Bedford 
public at less than 50 cents on the 
dollar. All of the well-known makes 
are being offered. A. H. Desjardinis, 
manager, states that trade buying dur- 
ing this sale has been very heavy and 
brisk. 


New Location: Sale 


The Walk-Over Shoe Store, for many 
years at the corner of Union and Pleas- 
ant Streets, is conducting a ten-day re- 
moval sale of men’s and women’s 
‘“‘Walk-Overs’’g at 20 per cent of the 


existing low prices in genuine bona fide 
bargains. Manager J. Lanagan states 
business is brisk. The new Walk-Over 
Store now under construction on Wil- 
liams Street is expected to be completed 
by September 10. 


Style Show to Be Held 


Plans for the Second Annual Style 
Show and Trade Exhibit which will take 
place September 21-22-23, at the State 
Armory under the auspices of the New 
Bedford Board of Commerce, are well 
under way according to A. H. Desjard- 
inis, Chairman of the Committee. Fur- 
ther reports will be given out later, 
when every detail is finally decided. 
The style show of last year was a won- 
derful success and plans are being per- 
fected to make this one “better than 
the last.” 


St. Louis 


CLEARANCE SALES STILL ON 


Few Displays of New Fall Styles in 
Windows 


The retail shoe trade seemingly is 
hesitating to push forward, to any great 
degree, footwear which it denominates 
Fall style merchandise and is still oper- 
ating on final clearances, special lots 
bought from manufacturers, school 
shoes for the September opening of the 
educational institutions with here and 
there an offering of a single number or 
so of what is advertised as a new Fall 
style. The women’s garment stores and 
departments are also holding back their 
openings until after Labor Day and this, 
too, is having its effect on the Fall move- 


ment which is usually given consider 
able impetus by the last of August: 
Altogether the impression is being given 
that some waiting is being done to see 


what the public is likely to do, following . 


the erratic trade developments of the 
Spring and Summer. It is generally 
felt that the true Fall trade will be later 
than usual in developing, although cool 
days in August gave hope that the Fall 


‘season might open early. September, 


however, seems to be coming in with an 
elevated temperature, dissipating that 
hope. The ending of the vacation 
period, however, is likely within the 
next few days to give some change to 
the situation, at least that is what the 
shoe men are looking forward to. 
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Immediate Shipments Wanted 


As the salesmen of the manufacturing 
and jobbing houses get farther into 
their territories some additional indica- 
tions as to retail conditions in the 
smaller towns and cities are beginning 
to come in. There seems to be, at the 
present time, very little disposition to 
buy staple goods for future delivery, but 
an increasing desire for immediate ship- 
ment of novelties with which to sweeten 
up the stocks and give impetus to the 
opening of the Fall trade. Even these 
are being bought cautiously, the retail 


_ trade evidently fearing to load up to 


any extent. Salesmen, ‘however, report 
that stocks are not large and that there 
is every likelihood, if the public begins 
buying in anything like a normal man- 
ner this Fall, of a pressure for merchan- 
dise late in the season which it will be 
difficult if not impossible to fill. It is, 
therefore, apparently a case of waiting 
to see how the “public cat” will jump. 
At the same time from the agricultural 
districts the reports are of prosperity 
and plenty of money for buying if the 
public has not definitely decided on 
staying out of the market. 


Plants Not Up to Capacity 


Operations of the factories can 
scarcely be said to be at the top notch 
of capacity at the present time, although 
a considerable proportion of the usual 
supply of labor is being utilized. Their 
efforts are confined to the orders on the 
books and numbers in the various lines 
which the large in-stock houses con- 
sider safe to stock against later demand. 
In these latter houses very little is being 
done on extreme novelties save in the 
preparation of samples. Aside from the 
natural caution, too, the novelty propo- 
sition is being handicapped by difficulty 
in getting the colored leathers which are 
being given their try out in the sales- 
men’s sample lines. The specialty 
houses are operating altogether on con- 
firmed orders and while they are turning 
out a considerable quantity of merchan- 
dise they could handle considerable 
more if orders were in hand. 


Johansen to Make Welts 


The Johansen Bros. Shoe Co., which 
has been specializing on turns and Mc- 
Kays, has completed arrangements for 
the installation of a welt department 
and has already received the machinery 
therefor which is being put in place. 
Samples have been provided for the 
salesmen and the capacity provided for 
is about 500 pairs per day, pending the 
results of the efforts of the men on the 
road. If business justifies during the 
Fall trips the capacity of the depart- 
ment will be made equal to the require- 
ments of the salesforce. 
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GRIFFIN 
**RAPID’’ 
BLACK 


A quick dye that dyes to 
a jet black any color 
leather. Leaves no dis- 
agreeable odor. 3 oz. size, 
per gross, $22.30. per 
doz. $2.00. 


GRIFFIN MANUFACTURING CO., Ine. 
NEW YORK, U.S. A. 


67-69 MURRAY STREET 


GRIFFIN 


*‘In-Er -Tube”’ 


BLACK 
SHOE 
CREAM 


Polishes easy, requires no 
liquid, keeps indefinitely, 
remains soft to the last. 
Per gross, $15.00 
Per doz., $1.30 














GRIFFIN LOTION 
CREAM 

In white, black, light tan, 
Havana brown, dark brown, 
light gray and dark gray. 
Cleans, softens and polishes 
all kid leather. Contains 
no injurious acids. It is to 
the leather what cold cream 
is to the skin. 

3 oz. Size, $21.00 per Gross, 

$1.80 per Doz. 
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Belting 


to $199,772,357. 


$108,864,896. 





The World’s Call for Shoes and Leathers 


The following figures for twelve months ending June indicate a remarkable year’ s business abroad. 
May the present year be as successful. 
The total value of sole leather exported was $35,406,507. 


With miscellaneous leather, such as grain and splits and all other uppers, bring a total of all leathers 


Making a total of $78,064,947, an increase over 1919 of $28,000,000. 

These-figures do not include $3,316,108 of all grades of shoes shipped to Porto Rico, as this is domestic 
territory. Of the total of shoes, $18,000,000 worth went to Spanish speaking countries; and the Island 
of Cuba alone consummated as follows: 


The total of all leather and manufactures of amount to $291,828,413, or an increase over 1919 of 


Shoe findings exported for 1920, $5,697,728, a gain over 1919 of $800,000. 


$2,198,902 
25,503,100 
28,160,688 
59,657,443 


$6,699,113. 
48,755,684 
22,610,160 


$3,058,000 
7,827,344 
2,902,582 


$13,787,926 








Low Cuts May Cut into Fall 
Business 


A rather hasty survey-of the whole- 
sale and retail shoe trade locally last 
week resulted in quite general expres- 
sion of the opinion that the earlier Fall 
trade would be very considerably af- 
fected by the surplus stocks, in the 
larger city stores, of late Spring and 
Summer goods which were being held 
as available for early Fall use and that 
these being low shoes, mostly, they 
would cut into any new business which 
might otherwise go to the manufac- 
turers for early shipment. Boot busi- 
ness is expected to be light until the 
weather conditions demand higher foot- 
wear, this even affecting the new novel- 
ties on which efforts are being centered 
to some extent to revive the footwear 
business during the coming Fall. 


Hold First Luncheon 


The St. Louis Association of Shoe 
Manufacturers and Wholesalers held its 
first get-together luncheon following the 
Summer season last Friday, at the 
Hotel Jefferson. Not all the member- 
ship was represented, but there was a 
good attendance and a number of mat- 


ters in connection with the plans for the 


St. Louis display at Milwaukee in Jan- 
uary were taken up and disposed of. 
Work on the designs for the setting, the 
display cases and other features of the 
showing to be made has been going on 
during the Summer and considerable 
progress has been made. The commit- 
tee in charge, under the chairmanship 
of Sales Manager Charles S. Strayer of 
the Johansen Bros. Shoe Co., expects to 
have everything in readiness promptly 
on the opening of the convention and to 
that end is making early preparations. 


Back from Vacations 


The returning vacationists in the 
retail shoe trade during the past week 
or so have included Manager William 
Graham, Jr., of Hanan’s, who combined 
business with pleasure in a trip East; 
J. J. Sensenbrenner, of the Sensen- 
brenner Shoe Co., who has been with 
his wife in Estes Park, Colorado; Ar- 
thur E. Ebbs, of the Swope Shoe Co., 
who has been East for both recreation 
and business purposes, and a number of 
others. Mr. Ebbs, who is president of 
the St. Louis Shoe Retailers Association, 
and Mr. Graham, who is secretary of 
the Missouri Shee Retailers’ Associa- 


tion, both have plans for renewed Fall 


activity in their organizations. Mr. 
Graham will endeavor to heavily in- 
crease his association’s membership 
prior to the joint meeting of the Mis- 
souri, Kansas and Nebraska associations 
in St. Louis next March and by which 
time it is hoped that the Oklahoma As- 
sociation will join in. 


Fair Price Becnaiiiiaae Abolished 


News has been received in St. Louis 
of the abolishment of the Fair Price 
Commission of Missouri by orders from 
Washington. The representative of the 
shoe interests on this body was Presi- 
dent C. E. Williams of the Missouri 
Shoe Retailers and head of the Williams 
Shoe Co. It was through his efforts that 
much fair price trouble was avoided 
through the adoption of a graded gross 
profit percentage instead of fixed prices 
in the St. Louis district work. 


No Retail Price Increase Expected 


So far as can be learned none of the 
St. Louis shoe retailers plan to make 
any change in their prices as a result of 
the increase in freight rates, the effect 
on a single pair being so slight as to 
make revision of retail figures undesir- 
able. 
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EXCELLENCE! 


In every field of endeavor some 
one product stands forth in 
quality by which all others -are 
measured. 


In the Ladies’ fine shoe field of 
New England that product is 
Welch, Moss & Feehan’s. 


The one thing in which every 
live merchant is interested, and 
the women of fashion are fast 
becoming interested, is colored 
kid high cut boots with full 
Louis heels. 


WELCH, Moss & FEEHAN Co. 


113 ESSEX STREET 
HAVERHILL 


MASS 


BOSTON SALESROOM, 183 ESSEX ST., ROOM 406 
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OPTIMISTIC AS TO FUTURE 


Enthusiastic Meeting Held by M. N. 
Arnold Men 


The entire salesforce of the M. N. 
Arnold Shoe Company of North Abing- 
ton was in conference for four days, 
recently, at the semi-annual meeting. 








W. PERCY ARNOLD 
President and General Manager 


At the September 3 session W. Percy 
Arnold, president and general manager 
of the company, welcomed the men and 
outlined to them the selling plans and 
policy of the company for the coming 
season. The sample line was inspected 
and B. L. Wales, stock department 
manager, explained new features in the 
line. Mr. Marshall of the John Pell 
Company gave an interesting talk on 
style tendencies in lasts. 


At the Tuesday conference James D. 
Arnold, treasurer of the company, 
talked on finances and C. O. Tyler on 
credits and collections. 


The entire afternoon, Wednesday, 
was devoted to the subject of adver- 
tising. An address on advertising was 
delivered by W. M. Armistead of the 
N. W. Ayer Company, of Philadelphia, 
followed by Louis Seaber of the Boston 
office of the same company, who out- 
lined in detail the plan which the com- 
pany has arranged for nationally adver- 
tising its specialty, the ‘Glove Grip” 
shoe. 

Banquet Is Held 


Thursday evening the Semi-Annual 
Banquet of the salesmen and foremen 
was held at the Copley-Plaza hotel. 
The speaker of the evening was Everit 
B. Terhune, president of the Boston 
Shoe Trades’ Club and general manager 
of the ‘‘Boot and Shoe Recorder.” Mr. 
Terhune gave a most optimistic talk on 
the future of the shoe industry. 

Mr. Bevier, of the firm of Barrel- 
Bevier, Cuban agents for the company, 
reported satisfactory conditions in Cu- 
ban shoe trade. Mr. Robbins of the 
Continental Clothing Company of 
Boston gave an interesting talk on the 
possibilities of “Glove Grip” shoes from 
the retailers’ standpoint. 


Prize Cups Awarded 


The prize cups of the sales contest 
for the season just past were awarded 
by President Arnold as follows: Largest 
sales, won by Wyatt M. Walker; largest 
sales women’s shoes, won by T. G. 
Fitch; largest sales stock shoes, won by 
Wyatt M. Walker; largest gain in sales, 
won by H. A. Simmons; largest gain in 
women’s shoes, won by J. J. Rusher; 
largest number new accounts, won by 
Lee T. Eastham. 

A feature of the evening was the 
presentation of a silver loving cup by 


* 
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the company to Amy L. Glidden, office 
manager of the company, in apprecia- 
tion of the efficient and faithful service 
which she has rendered. A similar cup 
was also presented to C. O. Tyler, for 
23 years head of the credit department 
of the company. 

The salesmen left the factory August 
28 and are now calling on their first 





The shoe traveler whose pho- 
tograph is reproduced in the 
circle is J. C. Adams, who has 
sold shoes in Minnesota for a 
number of years and has now 
taken the representation of Mc- 
Elroy-Sloan Shoe Company for 
that state. Mr. Adams is well 
and favorably known by a great 
many shoe merchants in Minne- 
sota who will welcome him with 
his new house. 

The McElroy-Sloan Shoe Co. is 
opening a number of new terri- 
tories this season, Minnesota 
among them. Mr. Adams will 
continue to make St. Paul his 
headquarters. 











customers. - President Arnold is very 
optimistic as to the future. . He be- 
lieves that stocks on the shelves of the 
retailers are low and with lower prices, 
which are possible through the de- 
creased cost of materials, he looks for 
an active Fall and Winter business. 


Present at Banquet 


Those present at banquet at the 
Copley-Plaza hotel: W. Percy Arnold, 
James D. Arnold, Wallace W. Arnold, 
Everit B. Terhune, President “Boot 
and Shoe Recorder” Publishing Com- 
pany; L. H. Bevier, of Barrel-Bevier 
Company, Cuban representatives; B. 
H. Robbins, Continental Clothing Com- 
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The Greatest Line of Shoes 
Ever Offered to the 
Retail Trade 
For 


$4.85 


Ready to Ship 


2S yaw eee ene 


No. 797—Women’s Brown Phila. Kid 29-inch No. 800—Women’s All Black Phila. Kid 9-inch 
Lace, 15-8 Cuban Heel, Imit. Straight Tip, Flex- Lace, 13-8. Military Heel, Imit: Straight Tip, 
ible McKay. B, C, D, E widths $4.85 gg McKay. B,.C; D. D, Ewidth $4.85 
No. 799—Exact description as above i No. 798—Exact description oa as above in all Brown 
Black Phila. Kid. B,C, D, E idth $4.85 Phila. Kid. B,C, D $t << 
No. 803—Exact as Lot No. 797 in Leather Louis wid 801—As above in Tan Mahog. Side. B, Ey 


‘ 
4 
‘ 


No. 804—Exact as Lot No. 799 in Leather Louis 
SN as Sulisaet coe neteac aed Gone sa nbkehETS $4.85 


a 


= 


eS pan 


No. 4000—Growing Girls 84-inch Lace, Tan 
nee. Side, Goodyear Welt, Low Military Heel. 
D widths $4.85 
No. 4004—Same descrivtion as above in Gun 
Metal Vamp, Cab. Top.y C, D widths $4.85 


El SR BA 


er aula eee ee 


SP aaa a 


No. 801—Women’s Tan Mahog. Side 9-inch Lace, 
13-8 Military Heel, Imit. Straight Tip, Flexible 
McKay. , D widths 

No. 802—Same description aa as ere Gun Metal 
Vamp, Cab. Top. B. D widths $4.85 


ee ig ae ee eas 


NOVELTY SHOE COMPANY, 


NOVELTY SHOE BUILDING CHICAGO, ILLINOIS 32 S. WELLS STREET 
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New San Francisco Office of the Regal Shoe Company. 


pany; B. L. Wales, C. O. Tyler, E. W. 
Arnold, Thomas Arnold, E. W. Crane, 
W. S. Lewis, A. L. Everson, V. E. 
Rochefort, Fred . Wheeler, Stanley 
Blanchard, John Clements, J. Clapp, 
B. A. Dyer, A. G. Bates, Lewis Wheeler, 
E. R. Turner, James Flannery, Mal- 
colm P. Arnold, Roy Robertson, Amy 
L. Glidden, Agnes McEnroe, Velma~ 
Litchfield, Hattie Pierce, Mary I. 
Phillips. 

Salesmen and their territories are as 
follows: William J. Lovejoy, New Eng- 
land; Wyatt M. Walker, Ohio; T. G. 
Fitch, Kansas and Nebraska; C. N. 
Fitch, Iowa, Kansas and Missouri; E. J. 
Mattison, Indiana, Illinois and Michi- 
gan; A. V. Rooney, New York City; 
J. J. Rusher, Texas; J. G. Hynds, 
Georgia, Alabama, Kentucky and Ten- 
nessee; Ernest Hynds, Georgia, Ala- 
bama, Kentucky and Tennessee;.H. A. 
Simmons, Virginia, North and. South 
Carolina; Lee T. Eastham, Mississippi 
and Louisiana; H. L. Githens, Pennsyl- 
vania, Delaware and New Jersey; D. J. 
Gillespie, Wisconsin, Minnesota and 
North Dakota; L. C. Byrne, Iowa, 
Nebraska and South Dakota; F. G. 
Deitsch, West Virginia; Fred Wallace, 
New England; Lawrence L. Fitch, Kan- 
sas; R. T. Coburn, North Carolina. 


NEW. REGAL‘ OFFICES 


Showing C. E. Nelson, Coast Sales 
Representative 


We present herewith interior views 
of the new San Francisco office of the 
Regal Shoe Company, located in : the 
Pacific Building, Rooms 910-912. 

_. C. E. Nelson is the Sales Representa- 
tive of this office. Mr. Nelson’s sales 


activities on the Coast have warranted 
the opening of this new office to take 
care of the increased business which has 
been coming in. A complete line of 
Regal samples is displayed here. With 
these new Western headquaters the 
Regal Shoe Company hopes to enlarge 
the Pacific Coa:t trade extensively. 


NEW CARTER SALESMEN 


Several Men Join Force—Terri- 
tories Assigned 


Several new men have joined the 
salesforce of the J. W. Carter Chicago 
Company. Among them are W. E. 
Osborne, formerly with the Hamilton 
Brown Shoe Company, and who is now 
covering Kentucky and Southern Indi- 
ane with the Carter line; Charles G. 
Dow, former'ty with the Marion Shoe 
Company and who is now covering 
Wisconsin, Minnesota and ‘the Dakotas 
for Carter; C. D. Hobbs, formerly with 
the Commonwealth Shoe and Leather 
Company and who is now selling Carter 
shoes in Obio and West Virginia; David 
Shelton, formerly of the Hamilton 
Brown salesforce, who is covering Mich- 
igan and Northern Indiana for Carter; 
Charles E. Parker, formerly with the 
Joe Miller Company, now covering 
Iowa and Northern Missouri; B. H. 
Pippart, formerly with Hamilton Brown 


-and now selling the Carter Chicago line 


in Chicago south of Madison street, and 
in adjacent Indiana territory; and 
Frank A. Gordon, formerly selling the 
McElwain line and now selling Carter’s 
Chicago line in Chicago north of Madi- 
son street and the towns between and 
including Milwaukee. All the new men 
are enthusiastic and optimistic. They 
expect a good season—and deserve it.” 





The. Man Writing at the Desk Is C. E. Nelson, Who Covers Some 
of the Western States with the Regal Line 


BATES SALESMEN OPTIMISTIC 


One Already Batting 100 Per Cent 
Although Season Is Just 
Barely Open 


Following a week at the plant, during 
which time members of the sales staff 
inspected the new line, salesmen of the 
A. J. Bates Company of Webster, Mass., 
left for their Fall selling trip with some- 
thing to talk about. What this some- 
thing is was well summarized by Sales 
Manager F. A. Brewster, who said: 

“‘We are showing numbers that we 
feel are absolutely new and it is up to 
our salesmen to convince the dealer that 
he must have something to attract the 
consumer. The market is apparently 
flooded with plain or ordinary bals and 
bluchers.”’ 

The men left in a more than optimistic 
frame of mind. Incidentally, one of 
them already is batting 100 per cent, 
having sent in orders from every town 
in his territory so far visited. Orders 
for in-stock numbers and orders for 
shoes to be made up for at once ship- 
ment are coming in daily. 


Now with Johansen Bros. 


H. W. Spriggs, well known to the 
Ohio retail shoe trade, having travelled 
that territory for about five years with 
a ladies’, misses’ and children’s line, has 
taken over that territory for the Johan- 
sen Bros. Shoe Co., succeeding R. E. 
Shannon, who had been signed up, but 
who rescinded his acceptance of the 
territory the day before the Johansen 
salesmen were scheduled to leave for 
their Fall trips. C. S. Strayer, of the 
company, made a quick jump to Colum- 

(Continued on page 165) 
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AAO OOH PUGUUOEEUANCCON PANDUOUUERDCOG SEEDEAOEUDACOG SERDEUONEDOCON SUUEESUEEDCOUESTSEESEEE EINES 


rE 


212 ESSEX STREET C.H. DANIELS, Prest. 


Consolidated Shoe Company — 
Boston,Mass.,U. S.A. 


Yes, They > \ | nea Ready for 
Are \oa\ ¥ Immediate 


In Stock! > a Delivery ! 


Patent foxed white cab top, 


Patent foxed dull top, plain 
FLEXIBLE Milo buttons. 


buttons. 
No. 921, sizes 1-5... .$1.20 “FOOT-PRINTS’ . No. 953, sizes 1-5... .$1.45 


Brown Cab foxed, white 


Black Kid foxed, plain but- All White Cabretta whole quarter, Milo c 
cab top, Milo buttons. 


tons. buttons 


No. 923, sizes 1-5... .$1.20 No. 954, sizes 1-5 , No. 954, sizes 1-5... .$1.45 


These little shoes are made by our associated factory at Rochester, N. Y., the largest 
makers in the World of so-called ‘‘First-Steps.”’ 
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In Stock 


oe Ford’s New Fall Oxford 
with popular walking Heel 


See cee 
a 


te inia anle ee ee 


— 
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Havana Brown Kid, 205 For early Fall wear shoe merchants will find a 
— 14-8 Heel, Imitation ready response to Ford’s B455 Havana Brown 
all Kid Oxford—a shoe that can be sold at a price 
that will meet the approval of the most thrifty 


woman. 


C. P. Ford & Co., Inc. 


ROCHESTER, N. Y. 


N. Y. Office - 127 Duane St. 
E. H. Talbot and Jack Galway 


~~ 
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By “‘Mack” 


When the pitcher calmly eased the 
ball into the grandstand and missed my 
ear by a fraction of an inch, I took an- 
other pull at my Manuel De Imperfecto 
and with a sigh of contentment shed 
my coat and vest and burst into ecsta- 
cies along with 5000 other fans who 
were looking at a real ball game! There 
were enough thrills crowded into nine 
innings to make Barney Oldfield in his 
best days look like a rank amateur! 
And noise! Barnum’s calliope would 
sound like Kreisler playing a Hungarian 
rhapsody in comparison to the murmurs 
of rage, delight and satisfaction which 
the young mob at this game let out of 
their systems! 


The Time—the Place—the Girl 


Where was all this? Come over in the 
corner where there is no sun and I will 
slip you the details! 

The time: 3.30 P. M., Saturday, 
August 28. The place: -Walkover 
Field, Brockton. The object: Shoe 
team’s championship. And believe me 
it was some game! Only two runs came 
across the platter, both in the sixth 
inning. When the smoke cleared away 
after this explosion, the sun came out so 
brightly that it dazzled the eyes of the 
batters so that hits were as scarce as 
interest on Russian money! 

Whitehouse pitched for Brennan and 
was opposed by Knight for the Com- 
monwealth. 


My Gosh! What a Contest 


If they do as neat a job at their regu- 
lar work as they both did Saturday, 
well, they are some workmen! 

Only four hits were made by Brennan 
and two hits by Commonwealth. Of 
course errors were made. What game 
is complete without them? But they 
were of omission rather than of commis- 
sion! When you put two teams on the 
field like Brennan and Commonwealth, 
each one fighting and clawing for the 
game, with a championship at stake, it 
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MATIONAL GANE/A 


j Laseball News from the 
Shoe and L eather Field 





is almost a natural consequence that 
some player will slip up. 

Fortunately for Brennan, the break 
was in their favor. Courtney hit a ball 
to the outfield and everyone on Com- 
monwealth tried to catch it at once. 
As only one man can catch one ball at 
one time, Courtney’s perfectly good fly 
with Kiley on base went for a hit—and 
just like that the old ball game went 
“out the window.” 


Three Bases on an Out 


By way of no hard feeling, Courtney 
stretched an ordinary out.to a three base 
hit, then sauntered home a minute later 
on an outfield error giving Brennan two 
runs and the game. Imagine they 
would still be playing if these errors had 
not closed up the game. 

No interest in these games? Oh, no! 








THE SHOE TRAVELER 
(Continued from page 163) 
bus and filled the unexpected vacancy, 
taking the line of samples with him in 
order that there might be no delay in 
covering the state. — 


R. J. & R. Men on Road 


The traveling salesmen of the Roberts 
Johnson & Rand Branch of the Inter- 
national Shoe Co. got away on their 
Fall trips the past week, somewhat later 
than usual. The deferring of the start 
was due to the feeling that shoe buying 
by retailers would be slower in starting 
this Fall and that it would be better to 
hold off a little on the start rather than 
make an excessive number of extra trips 
to properly cover territories. -The same 
policy applied to the other branches of 
the International. 


On Southern Trip 
A. C. Davis, treasurer of Davis, 
Means & Timson, Inc., Lynn makers of 
comfort shoes, is on a trip through the 
South. He carries a line of new samples. 
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Only 2,000 fans were obliged to stand 
outside the park owing to lack of room 
besides the 4,000 inside. . You see, ac- 
cording to the rules, some space must 
be allowed to play the game! Hence 
the exclusion. 

The second game of the series will be 
played on Saturday, September 2, at 
Walkover Field, Brockton, and if it is 
anything like the last one, me for it! 


Here’s the box score: 





Brennans 

ab rbh tb po a e 

Mauro If....... Ss. 4-0: @ 1. es 
Wannamaker 2b 4 0 00 2 1 0 
Courtney ss....3 123 04 0 
Connell 1b.......3 @ 1 115 0 1 
~ Whitehouse p... 3 0 00 0 0 0 
/, ae 40003 0 0 
Rudderham rf..1 00 0 0 0 0 
Mulligan c..... 300 0.5.5 0 
Kiley 3b....... . See ee eee ee Se Se 
27.2. 4 527:18.1 


Commonwealth Shoe & Leather Co. 





ab rbh tbpo a e 
Berquist rf... .. ae pie eee ee Bas ta 
Reed ss........ 2 20..0 Ot: 42 
er ae eee 4 -@? 0-8: 9-134 
Plausse 3b..... & 0. 0-06-23: 2°4 
Coose lb....... 40°. 92437. 9:9 
Se ea ies. SU 8.@!: 78s 
Markum 2b....4 0 1 1 5-0 0 
LOWE 2 6.8 iss 4: 2. 4-1-6 
oO. Peper 100000 0 
Knight p....... a 80 0° 0°38 
Totals........29 0 2 227 10 2 
Innings....... 123456789 
Brennans..... 0000020 0 0-2 
Two-base hit, Courtney. Sacrifice 


hit, Connell. Bases on balls, off White- 
house 4; off Knight 3. Struck out, by 
Whitehouse 3; by Knight 9, Hit by 
pitched ball, Mauro, Reed. Wild 
pitches, Whitehouse 2. Balk, Knight. 
Time of game, 2 hours 15 minutes. 
Umpire, Stafford. Attendance, 6000. 













egret anne SA? 


ean = 2 
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‘Ready to Ship 
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No. 223—Black Glazed Kid, 1014-inch Welt, 
GRENADIER Boot, Imitation Tip, 2 1-8 
Leather Louis Heel, Imitation Collar, per- 
forated, with fleur-de-lis perforated drop 
piece, 51 last. 

AA, 5 to 7%; AA, 4% to 8; A, 4 to 8; B, 
31% to 8; C and D, 3 to 8 


No. 224—Same as above in Brown Kid, same 
UES card bch 60S ben be 7 eee $9.50 


No, 221—Glazed Regent Kid, 1014-inch Welt, 
GRENADIER Boot, Imitation Tip, 134-inch 
Cuban Heel, Imitation Collar, perforated, 
with fleur-de-lis perforated drop piece, 90 last. 
AAA, 5 to 7%; AA, 4% to 8; A, 4 to 8; B, 
3% to 8; C and D, 3 to 8 $9.00 


No. 222—Same as above in Brown Novilla 


Kid, same sizes 
Net 30 days 


Send for a Line of Sizes in these four boots and 
stimulate your Fall sales—shipments made promptly 


THE HOLTERS COMPANY 


CINCINNATI 


Branch Offices: NEW YORK, Room 437, Marbridge Bld 
LOS ANGELES, Room 400, Lankershim Bldg. — 


ee Room 304, Lees Bldg. 


NNEAPOLIS, 616 First Ave. 
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Shoe Travelers” Have “Stunt” Advance Cards 


Among the “stunt” advance cards 
with which manufacturers have 
equipped their shoe travelers this 
season, two which have come to the 
“Boot and Shoe Recorder’ office are 
worthy of mention. 

The first is that of E. T. Wright 
Co., of Rockland, Mass. It is a two- 
fold folder, as pictured, through slits 
in which is stuck a clever imitation of a 
theatre ticket entitling the bearer to a 
seat at the Just Wright Style Show, 
The obverse side of the folder reads: 

“Admitting 
the Just Wright Style Show.” 

Inside is printed the program of the 
style show as. follows: 


Program 


1 Overture.... Just Wright Quartette 
(Style, Fit, Comfort, Wear) 
2 Opening Chorus. . . Entire Company 
3 Prologue: ‘‘Reasons for holding an 
order for me” 
(Mr. Glad Hand) 
By all the Models 
5 Inspection, Giving "Em the Once 
Over 
(By Yourself) 
“Newest of the New” 
(Monsieur Stylus) 
7 Demonstration, Preventing Foot 
Troubles 
(Buy Arch Preserver Shoes) 
8 Clog Dance.. Pencils and Size Pads 
9 Four-Minute Talk, Just Wright 
Representatives 
10 Presentation Of Duplicates 
(Commercial Ambassador) 
11 Song, “‘Pack Up Your Samples in 
the Old Sample Trunk and Smile, 
Smile, Smile” 


12 Grand Finale, “Success, You'll be 


glad to meet me again” 
(Entire Company) 


The other advance card, that of the 
Brown Shoe Company of St. - Louis, 
has on the front cover a well executed 
drawing showing a well-dressed, quite 
obviously successful business man seated 
in the lobby of a hotel or club. Beside 
this picture is the slogan: 

“He is ashoe man. He is successful.” 

Inside the card reads: 


ABOUT BROWN SHOE COMPANY 

REPRESENTATIVE WHO WILL 

SHORTLY CALL UPON YOU— 
R. B. McCarthy 


He is successful. You 
He has 


is a shoe man. 
will sense that when he calls. 


confidence in what.he sells. He has 


confidence in himself. For he is a 
builder of shoe business. He has the 
self-reliance necessary to make him a 
big man. He has samples, ideas and 
suggestions that will be of value to you. 

He comes direct from a general 
convention at the home office. There 
he has rubbed shoulders with one 
hundred and sixty other salesmen. 
There he has exchanged ideas with 
fellow-men and with the firm’s execu- 
tives. Those who have designed the 
lines have explained the details and 
interpreted the merits thereof. He 
knows it thoroughly. He knows his 
business. He is proud of it. That 
pride will be evident when he calls. 

He needs no undue advantage. He 
requests only the opportunity to make 
his suggestions—to show what he has 
particularly for you. He seeks no 
favor other than your consideration of 
what he offers. If his suggestion is 
timely he expects your order. 

You will profit from your talk with 
him. _He will. appreciate the oppor- 
tunity. He does not believe in wasting 


customer’s time nor his own. He is 
willing to stand or fall by his own 
efforts—by the merits of the line he 
carries. All he asks is your considera- 
tion of his lines of Maxine, White 
House, Buster Brown and Blue Ribbon 
Service Shoes. 





West Virginia Notes 
NORVELL IS VISITOR 


Huntington Shoe Wholesaler Visits 
Former Business Associates 


John E. Norvell, president of the 
Norvell-Chambers Shoe Company of 
Huntington, W. Va., and vice-president 
of the National Association of Credit 
Men, was a visitor in Charleston, 
W. Va., and called on former business 
sasociates there. 


CHILDREN’S DEPARTMENT 


Brownell Shoe Company of Hunt- 
ington Add New Department 


Charles W. Davis, manager of the 
Brownell Shoe Company of Hunting- 
ton, West Virginia, has announced 
that the remodeling of the children’s 
shoe department has just been com- 
pleted. A complete line of the highest 
grade of children’s footwear will be 
carried. The new department has been 
fitted up exclusively for children, an 
expert on fitting children’s shoes will 
be in charge. Mr. Davis said that he 
is making every effort to obtain the 
very best of children’s footwear on the 
market for the new department. Each 
and every pair of shoes is thoroughly 
inspected before going into stock to see 
that the material and workmanship are 
perfect. 


REMOVAL SALE 


Cumberland Shoe Store Is Reducing 
Its Stock 


On August 27, the Fram Shoe Store 
at 99 North Mechanic Street, Cumber- 
land, Md., began a “removal sale” for 
the purpose of reducing its stock—dis- 
pose of it entirely, if possible—before 
going into the new building next to 
the Maryland theatre. The values 
offered proved themselves extraordinary 
—judging from the patronage of the 
public. The business was very liberal, 
further evidencing the popularity of the 
bargains. .The sale will continue from 
day to day until Fram moves into his 
new business home which he hopes to 
open with an entire new stock. 
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BEACON 


THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


58 Salesmen 


Full of Beacon “pep” and enthusiasm are now on their ter- 
ritories with the most complete line ever shown a retail 
merchant. 

New lasts, new patterns, new leathers—everything is there 
to make the Beacon 1921 Spring Line the most attractive not 
only in its style but also in its price appeal. 


Wait for One of these 58 Salesmen! 


Chicago Manager 
Chicago 
So. Illinois 
vf wbavaed o<athiikt ad aed cee On New babes 4 4 New York 
, New Yor APLES, A 2 -.,; Texas (East) 
. E.. Massachusetts, Rhode Island, Connecticut . est) 
BEYERSDORI ER, , PRESSES ee St. Louis, Missouri (East) Illinois (North) 
BUCHANAN, H Ohio (South) Philadelphia 
CONE, R. H.... Chicago Pennsylvania 
Virginia, Delaware, Maryland PAGELS, F. R.. isconsin 
ennsylvania PETERSON, A. 9 5 “North and South Dakota, Montana (East) 
Kentucky PITTM 4 0. W ississippi 
Pennsylvania, West Virginia PLESSNE Arkansas 
Large Cities (Men’s) 
California 
Chicago RO 4 
Louisiana ey ee . Washington, Oregon 
aine, New Hampshire 3 New York City 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


Manchester 
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THERE ARE NO BETTER 


SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


Our Stock Department 


is fully equipped with the best selling styles 
for at-once shipments. Here is your chance 
to keep your shelves ready for business that 
is sure to come. 

The styles illustrated below are two exam- 
ples of our stock shoes *that we can ship 
immediately. 
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No. B262—TREND 


Chippendale Russia Bal., Good- 
year Wingfoot Rubber Heel. A, 
, C, 6-11; D, E, 5-11. 
Code Word Silas 




















No. B320—TREND 
Patent Leather Dancing Ox- 
ford Plain Toe, Soft Haircloth 
Box, :-Turner Flexible Innersole, 
Lightweight Outersole with 
Closé. Beveled Edge, Leather 
Heel. B, 6-11; C, D, 5-11. 

Code Word Princeton 


Price $5.85 
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F. M. HOYT SHOE CO., Manchester, N. H. 
STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. 
Chicago, Ill. 
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The Line for Spring 


The graceful lines and smart appearance of H. & M. Shoes for 
Spring are irresistible. Your new customers will be charmed and 
made fast friends by the style, quality and fit of this footwear. 


Your old customers continue to specify and wear H. & M. Shoes 
because in addition to the uniform high quality and smart design- 
ing, they appreciate the “foot-rest” comfort advantages—a dis- 


tinct H. & M. feature. 


In the universal appeal to feminine fashion fancies, H. & M. Shoes 
do more than merely meet present-day selling problems in your 
store. For, while building prestige, the element of speculation in 
their merchandising is removed and dull seasons are eliminated. 


Lines for Spring are now ready and will be shown early. Our sales- 
men will leave for their respective territories within a few days. 


Helming-MKenzie 
Artistic Makers 
Cin'cinnati 


WELTS ANO TURNS EACLUSIVELY 


All blue Dixie Strap’ 
light weight sole, 
extreme wood Louis 
heel; a smart Spring 
style. 


Sept. 4, 1920 
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Additional Cincinnati News 


Outlook in Retail End of Game Is 
Optimistic 


While the local retail trade has been 
running along with the usual mid- 
season dullness characteristic at this 
time, encouraging changes have been 
noticed during the past few days in 
the local manufacturing wing of the 
industry. These changes center largely 
around the attitude of the heads of the 
various factories here. With the 
knowledge that the beginning of the 
Fall selling season some change in 
conditions is certain to come, with 
the belief that business in general will 
resume its normal proportions, and in 
sight of the fact that novelty footwear 
in colors is going to play a strong part 
in an increased pairage, a more optimis- 
tic view is found among the local 
manufacturers. They display a feeling 
of confidence that the retailers will 
consider with favor their offerings for 
next Spring, and that their dealings 
with each other will be on a sounder 
basis than that which has existed this 
past season. 


Salesmen on Road 


Virtually all the sales forces of the 
local factories will take to the road 
immediately following Labor Day. 
The men from the P. Sullivan Com- 
pany have been out for the past two 
weeks on a special trip for immediate 
make-up business. The boys from the 
Julian & Kokenge factory left this 
week for a short advance trip after 
immediate business. They expect to 
hit their regular trails the latter part 
of September. 

Conditions in the industry during 
the past six months have made appar- 
ent the need in many instances of some 
sort of an agreement between the 
manufacturers and the retailer other 
than that of the mere order taken by the 
salesman. Signed orders have been 
suggested, but in many cases the buyer 
has not the authority to finally confirm 
an order. It is often necessary. for the 
order to be passed upon by a mer- 
chandise man. This would make it 
inconvenient both for the buyer and 
the salesman. The nearest approach to 
any form of an agreement which is at 
all binding for both parties is a form 
which is of the nature of a final con- 
firmation order to be used by The 
Scheiffele Shoe Company of this city 
from now on. This form serves as an 
acknowledgment of the order by the 
manufacturer as a buying record for 
the retailer. Upon receipt of the 


order this form is filled out in triplicate, - 


one retained by the manufacturer and 


two copies mailed to the buyer, one of 
which is signed and returned to the 
manufacturer in sufficient time so that 
he will have sixty days before date of 
delivery for making the shoes. Changes 
in the order can be made any time up to 
within sixty days of date of delivery. 


Cincinnati Briefs 


W. S. McKenzie, president of the 
Helming McKenzie Shoe Company is 
expected back at his desk this week 
after having spent a few weeks’ vaca- 
tion in Maine with his wife and family. 

John Duttenhofer, president of the 
Val Duttenhofer Sons Company, re- 
turned this week from a trip to the 
east. 

Ben Sachs of the Sachs Shoe Manu- 
facturing Company, returned this week 
after having spent a month’s vacation 
at Frankfort, Mich. 

Harry Fontius of the Fontius Shoe 
Company, Denver, Colo., and_presi- 
dent of the Mountain States Associa- 
tion and Joe Zeigler of Toledo, were 
among the visiting buyers in the market 
this week. 


Shoe Travelers Convene 


The sales organization of the Krohn 
Fechheimer Company has been in con- 
vention during the past week at the 
factory. Luncheons were served at the 
factory for the boys each day, and 
Wednesday night an elaborate banquet 
was laid for them at the Gibson Hotel. 
They left for their territories the last 
of the week. 


Now Selling Sachs Shoes 


John Van Buren, formerly traveling 
for an eastern concern, recently became 
a member of the sales force of the 
Sachs Shoe Manufacturing Company. 
Mr. Van Buren will cover the State of 
Michigan. 


Los Angeles Man at Factory 


A. J. McDonald of Los Angeles, 
representing The Holters Company on 
the coast has been at the factory during 
the past week. Mr. McDonald has 
many friends in the local trade and he 
has renewed many old acquaintances 


during his visit. He reports conditions 


on the west coast to be in very good 
shape. 





The leather rubber branch of the 
army quartermaster department has 
tentatively set September 22nd as the 
date on which to open bids for 100,000 
pairs of gymnasium shoes. The new 
specifications will be ready for dis- 


tribution in a few days. 
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Late St. Louis Notes 


The many friends of J. R. Thompson, 
Jr., will be pleased to learn of his 
appointment as representative for the 
A. S. Kreider Shoe Company in 
Tennessee, Kentucky and Indiana. 
Mr. Thompson, while still a young 
man, has a thorough knowledge of the 
shoe business, and is well acquainted 
with the shoe merchant’s needs. Mr. 
Thompson was formerly with Lund- 
Mauldin Shoe Company. 


Fancy Shoes Best Sellers 


J. T. Pedigo, president of Pedigo 
Weber Shoe Company, states that 
among the best style sellers in his line 
are Louis heel boots in fancy colors 
and cut-outs; also the two and three- 
strap pumps in suedes and high-grade 
kids. Henna, brown and blue gre the 
best colors in greatest demand. 


Attended Retail Convention 


P. M. Fahrendorf, advertising mana- 
ger of Brown Shoe Company, returned 
last week from the Shoe Dealers’ Con- 
vention, held in Madison, Wis. 


New Catalog Nearly Ready 


The Vinsonhaler Shoe Company are 
preparing their new catalog for the 
coming season. It will be off the press 
about the middle of September. 


Salesmen Called in for Conference 


Friedman-Shelby Shoe Company, 
have called all of their salesmen in 
preparatory to going into their terri- 
tories. A meeting was held Monday, 
August 29. They left Tuesday and 
Wednesday with Spring samples. 


Tweedie Circular Issued 

The Tweedie Boot Top Company 
has issued to the trade a very interest- 
ing circular captioned, “Authentic Style 
Shades.” Printed on one side in actual 
colors, are the new shades of Trayton, 
Kersey and Amsden Buck and also 
shades in ‘“Worumbo” and “Wul- 
Buk.” Four styles of boot tops ‘are 
illustrated in the circular. 


Waiting Game Seems Established 


A. G. White, of the Brown Shoe Co., 
made a flying trip to Chicago the past 
week in connection with the Buster 
Brown department of the company in 
which he is especially interested. He 
found conditions there much as reports 
from other points in the country indi- 
cate—a disposition to play a waiting 
game. However, this tendency does 
not affect the children’s lines, which 
are coming into activity with the Fall 
season. 





DLE Sey a Seager 


| ' 
a} 
3 
Mm 
” 
le 
; 
Ml 
é 





“SNAG-PROOF” Py hher-lootwear 


You Can Figure It Out This Way— 


6« 


HAT line of rubber foot- 

wear will it pay me best to 
handle?” That’s certainly a prob- 
lem you want to solve. And you 
can prove it out by comparing any 
rubber footwear proposition in 
the country with the Snag-Proof 
“special rights of sale” plan. 


Snag-Proof rubber boots, shoes 
and arctics build the strongest 
circles of users you can find any- 
where. Year after year, the Snag- 
Proof customer keeps coming back 
—and bringing his friends—be- 
cause he is eminently satisfied. 
Snag-Proof dealers have exclu- 


sive territory rights—and they 
build these circles of customers 
into a most profitable, progressive 
business. 

Nearly fifty years of pursuing 
the same policy has convinced us 
of the absolute worth of this plan. 
We make only the highest quality 
goods—sell only to representative 
merchants—and our vigorous and 
far reaching advertising campaign 
drives our principles home. The 
consumer knows what to expect 
when he buys Snag-Proof. 


Write us for complete details 
of our exclusive plan. 


LAMBERTVILLE RUBBER COMPANY 
Lambertville, New Jersey 
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FREDERIC ALLEN 


COLLER HARRY LEIGHTON 


HARRY A 


These three men are responsible from an executive standpoint 
for the successful marketing of shoes made by the organization 
with whom they are connected, Allen, Goller, Leighton Com- 
pany. Knowledge, energy, and initiative coupled with the united 
efforts of a working force—some of them stockholders—genuinely 
interested in the success of the organization, means that the 
visualization of a prosperous future is no very difficult matter. 





2 ALLEN, GOLLER. LEIGHTON CO. 


LYNN,” ~ - - MASSACHUSETTS 








BOOT AND SHOE RECORDER Sept. 4, 1920 








815 Last 


14/8 Cuban Heel 
Imitation Tip 


—_———_ 


In Midnight Blue 
Black and 
Brown Kid and 
Tan Calf 
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Imitation Tip 
Cut Out Pattern 
Showing Hosiery 


In Midnight Blue 
Black and 
Brown Kid 
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GREAT shoe making organization can do more than merely make 
and market footwear of a certain quality at a certain price. 
It rests with the executives—with co-operating department 
heads—whether or not the added value is put into the shoe: 


This-added value is composed of many things. It means keen 
buying—expert stock selecting—clever workmanship, and un- 
remitting attention to detail through every process of manu- 
facture that the finished product may contain that added 
value—CONSTANT SALES. 


Allen, Goller, Leighton footwear has long been known as sal- 
able merchandise. The line is made under ideal conditions— 
complete harmony existing between the executives and depart- 
ment heads, some of whom are stockholders in the organization, 
and as such have a strong desire to keep the product high in 


grade. 





The personnel includes besides the three members of the firm, 
the following: 


Mr. William McCafferty, who as assistant to Mr. Allen is a 
valuable aid in office and executive matters, taking much detail 
off Mr. Allen’s shoulders.. Harvey Humphrey, the upper leather 
buyer, also foreman of the Cutting Room and who has been 
with the company since 1908. Mr. Allie Hill, Superintendent 
of the Making Room with John Doherty as foreman. Mrs. 
Humphrey in charge of the Stitching Room, with E. Lajoie as 
foreman of the Lasting Room. W. Swartzwelder oversees opera- 
tions in the Treeing and Packing Room, and John Wesson keeps 
the Stock Fitting Room in shape. 


Would space permit we would list every single member of our 
organization, but these few names will give you an idea of the 
workers behind the shoes you buy. 





ALLEN, GOLLER, LEIGHTON CO. 
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WESTERN QUALITY 
AND 


EASTERN STYLE 
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Dominating Styles’ 


such as MARION is featuring In Stock and for Spring delivery 
mean more Repeat Styles for YOUR store. Favorable com- 
ments and the volume of orders from enthusiastic admirers, jus- 
tify our claims that not only are Marion Styles leading the No. 204 

field—but Marion Values, as well, can’t be beat to retail at IN STOCK NOW 


AA toD 
‘9 10 ‘11 *12 wit? $8.00 
ss A distinctive whole quarter bal 
—with More Profit than you expect. with A-grade Mahogany Calf 
uppers, Overweight Kentucky 
Ask for illustrated folder of 30,000 pairs of Quick Sellers IN STOCK Now Oak Bend Outsoles, Solid Leath- 
er Heel Lifts, Full-Grain In- 
soles, Leather Counters and 
er i WINGFOOT Rubber 
eels. 











Our popular Peerless Last 
as shown above is 
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<Pa > No matter how select the hide—it’s¢he prepara- 
tion of the skin that determines the quality of | 
the leather. Modern equipment together with experienced hands \ 


combine in the production of 


BROWN’S QUALITY CALFSKINS 


KOKO 3 OTTER 12 RICH TAN 11 
BLACK OOZE BROWN OOZE 


For the Export Trade, No. 15, Plain or Boarded 
Samples Will Be Sent Upon Request 


C. D. BROWN & CO,, Inc. 


“EXECUTIVE OFFICE AND FACTORY 
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WINNER 
FALL SEASON 7 “PLATROSE 


MEANS ! KID’”’ 
THE ame 


SPAT SEASON | ea 


You Would Be Wise 


Same in two strap 


To think it over right now and make your 7 $2.20 
preparations. This Fall’s season line is one 

of the best ever shown, and bookings for Fall 
business will demonstrate this. Make ad- 
vance preparations. 


SPATS AND BOOT-TOPS Sold in 36 pair case lots only _ 


Buck Cloth, Kersey, Felt, Moire | Don’t Delay—Buy To-day 
and Satin, all colors, $11 to $30 per | 


dozen. U - —. 
Samples on Request Ax = } & - R A } 
. me AD oe LO. ¢ —@e 4G 
THE SIMON HALPERIN CO. | | (eBay ctr cuss ome 


121 W. 17th Street, New York 


TERMS: 5 off 10 days, net 30, F. O. B. 
Haverhill. 
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No. 2039 


Gun Metal 
Polish 
“Wearproof” 
Linnings 
5-8, 2.85 8-11, 3.25 
11%-2, 4.00 at 


READY TO SHIP!! 


8 9 nergy bar Welts for Boys, Youths and Little Gents. Bals and Bluchers. Broad toe 


and English lasts. ‘‘Wearproof” Linings. 
(2)20" for Babes and Infants, in staple colors as well as all the newest color combina- 


tions. - 
(B)vwreree Welts for Infants, Children, Misses and Growing Girls. “Wearproof” 


linings. A complete line from start to finish. 


Chipman, Harwood Co., 564 Atlantic Ave., Boston, Mass. 




















address. 


~ THE BINGER COMPANY 
43 West 13th St., New York 





City State 
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In the sixteenth century Gabriel Cappelini— 
titled Il Caligarino, or the Little ‘Shemaker 
—was famous thro Italy for the excellence 
of his design. A great painter named Dossi 
told him that a pair of shoes he had just 
made were so elegant they looked as if they 
had been painted. 


Modern machinery has replaced the pains- 
taking methods of hand work then in vogue 
—but—as shown in this Rialto model—the 
excellence of design is retained. 


Time means more today than it did 
in the early days of shoemaking. 
One pair of shoes a week was con- 
sidered good work then. How amazed 
those pioneer shoe artisans would be 
could they visit our factory and see 
us turn out thousands of pairs of 
shoes every week, each one the work 
of a master shoemaker. 

A visit to our Boston office will repay 
you, or, better still, while in Lynn 
make a special inspection of our fac- 
tory production system. 


RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 
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Leather Linings? 
Yes, 
SHEEPSKI N 


Attractive and Durable 


Besse Osborn & Sdell 


INCORPORATED 





Sheepskin Tanners 





51 South Street 
Boston 11, Mass., U.S.A. 


Tanneries: 
Peabody, Mass. Clinton, Me. 








ATLANTIC AVE ead ESSEX ST. 
400 Rooms-500 Bathe 8° Adey and up 


ABSOLUTELY FIREPROOF 


There is a spirit of friends well 
met about this hotel that ap- 
peals to the visitor to Boston. 
For years it has enjoyed the 
reputation of being the head- 
quarters for the shoe and 
leather trade. 

Rates reasonable. Service the 
best. For reservations write 
or wire. 


THE HOTEL ESSEX CO. 


BOSTON 
McCARTHY BROS. 
PROPRIETORS 














Link 
up 
with 
Lynco 


























Lynco Foot Comfort 
Appliances 


Light — Flexible — Comfortable 


LYNCO ARCH CUSHIONS are 
scientifically correct 

have no cumbersome metal parts ie Bink bee 
to hurt-the feet nhl ies is fetal 

make a perfect rest support for If your Jobber does 


tired muscles cope ch IP setts 
FOOT - APPLIANCES 


strengthen weakened muscles and sieenck welt divect th 
ligaments and renew their vigor . _ | us at the Boston Office. 
Sponge rubber base has the resil- 
iency of an air cushion. 
Nothing to get out of order. 














ORDER YOUR STOCK IMMEDIATELY TO ANTICIPATE 
THE DEMANDS OF YOUR CUSTOMERS. 
A PAIR FITTED WILL MAKE A LIFE LONG CUSTOMER! 






































KLEISTONE RUBBER COMPANY 


BOSTON OFFICE: 11 HIGH ST. FACTORY: WARREN, N. J. 








REIN i a Sf? 
oo octet nro eae 
x * . _ 
ies; Phe. + ia a je 


- ee eee eee po pares 


ee rae 





Just a little tag 


yellow and black in color—stamped with the name Cordo-Hyde where you cannot miss 
seeing it. 


This tag is your protection between the genuine Cordo-Hyde and counterfeit laces which 
are placed on the market with but one object—to deceive wearers into thinking Cordo- 


Hyde can be equaled. 

Your business has been built by giving your customers genuine value. You have kept 
their good will by protecting them against imitations of all kinds. 

Don’t take a chance selling a lace somewhat like Cordo-Hyde! You know it is impossible 
to equal Cordo-Hyde! 


You know Cordo-Hyde service proves its wearing qualities! You know your customers 
will appreciate your selling them Cordo-Hyde laces! And through this appreciation you 


will sell more shoes! 
On every tag! The name Cordo-Hyde! Yellow and black! Remember to look! Today! 





IMITATIONS—By Al. Foss 
Webster has defined, “IMITATE—TO COUNTERFEIT.” 
Imitation is not only a counterfeit of the real thing, but a recognition of 
the merits of the article imitated and a frank confession of a poverty of 
thought by the imitator. 
The inventor and moral owner of an invention naturally takes a pride and 
interest in the things that his genius gives birth to, but the imitator is never 
animated by any sentiments such as inspire the inventor to produce a good 
article—He can take no possible pride in the inventions of others—the only 
interest he can possibly have is a desire to reap where the inventor has sowed. 
This is why imitators never turn out a good article, and the reason why an 
—s is only a counterfeit and never can be anything else—IT HAS NO 
Ss 


Copyright by Al. Foss 











LACE DIVISION 


O. A. MILLER TREEING MACHINE CO. 
BROCKTON, MASS. 
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STOCK NO. 100. READY TO SHIP 


BROGUE LAST 
Danish:CalfjBrogue Oxford, Heavy Single Sole. 14 Iron Edge. 


PRICE $9.00 
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DID YOU MISS THIS LAST WEEK ? 
A LIVE LINE FOR A LIVE SHOE DEALER | 


We believe it to be to your advantage to select styles and sizes 

from our broad line of in-stock shoes for early Fall trade, and 

get them into your store as soon as possible. 

PRODUCTION AND TRANSPORTATION CONDITIONS 
INDICATE THIS AS A GOOD POLICY 


Send for Illustrated Catalogue 
Sizes: A, 6 1-2 to 11; B, 6 to 11; C,5to 11; D, 5 toll. 


_&£. i WRIGHT &Co INC. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Marbridge Building 713 Denckla Bldg. Washington Arcade Pacific Building 
CHICAGO, Republic Building ° PITTSBURGH, Empire Building 
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WHEN you are ordering 

your rubber heeled shoes, 
why not take an extra precau- 
tion for which your customers 
will thank you—specify 


Now CATS PAW 
a: CUSHION 
RUBBER HEELS 
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We have taught the world that 
CAT’S PAW HEELS do 
not slip; and are, moreover, 
made to give the best all around 


service. 
“NO HOLES TO TRACK MUD OR DIRT” 
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Q) 
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Widths A—D 


3560 Black Kid Welt 814 inch 
Price $7.00 


3562 Brown Kid Welt 814 inch 
Price $7.50 


3564 Brown Side Welt 81% inch 
Price $6.50 


14-8 Military Heel 


“She 
Whitney- Roth Shoe 


Footwear Specialties Li 
I251 West Si PUI OS 
Cleveland Ohio 


Fi! 


ROUT 





7f “SHION HEEL 
ER ‘Ruge BER C 
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Foster Rubber Co., Boston, Mass. 
105 FEDERAL STREET 
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BOARDED CALF BLUCHERS 


QUALITY MATERIALS—SUPERIOR WORKMANSHIP 


IN STOCK 


Nothing but the best of material is 
used in our shoes. They are 100 PER 
CENT LEATHER—no substitutes. 


With these two lasts, a wide range of 
trade can be cared for. The fitting 
qualities of both are unexcelled. 


An efficient stock department is at 
your command. Your orders are filled 
the same day as received. 

Small stocks may be car- 
ried, yet you can serve 
your customers without 

delays. 


Rapid “turn overs” pro- 
duce larger profits. 


sed SEND FOR 
No. 6000 $8.00 No. 9090 $8.00 


7 SAMPLES On the BOYLAN ELK LAST, 
On the BAKER LAST, a a combination last of excep- 
po oe pas. , combine tional fitting qualities. <A 
style and comfort, adapted to i - 
anaes ts ot wale — very attractive appear 
Widths A-E Sizes 6-12 Widths A-E Sizes 6-12 


J. RALPH BAKER CO. 


BRIDGEWATER, MASS. 


NEW YORK DETROIT CHICAGO 
605 Marbridge Building 5 Rowland Building 310 Lees Building 
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KINDER-GARTEN 


WELTS and TURNS 





ELL this shoe to the 
Boys and Girls in your 
town and you will give 

them more real value and 
longer service than they have 
ever had in any other dressy, 
serviceable shoe. 


This style No. 3255 is ‘Made 
Stronger to Wear Longer.” It has 
two full soles, and when they are 
both worn out it is the easiest 
shoe to be resoled that is made. 


3255—“‘Kinder-Garten” Welt, 
Overweight Black Kid Button, 
Imitation Tip, Chrome Elk Out- 
sole, Extra Quality Hemlock First 
Sole, One Piece Leather Insole, 
Leather Counter, Sole Leather 
Box Toe, Low Heel, 8% to 12. 


$2.90 
; ; ; 3261—-Child’s Same, 12% to 
No. 3255 = - 2 3.35 
“‘ Kinder-Garten’’ . ‘ ee 3256—Child’s Same, 5 to 8 2.50 
te 1.N STOCK 


Kinder - Garten Welts & Turns MITH- ALLA CE Kinder - Garten Welts & Turns 


*“*Every Pair Is Full of Wear”’ SHOE CO. CHICAGO, ILL. “Smooth Inside—Strong Outside’’ 
ESTABLISHED 1646 

















Pla-Mates will sell on their 
reputation. 
Pla-Mates will stay sold be- 
cause of their workmanship 
and quality. 

Write for Stock Catalog. 


WILLIAMS, HOYT & CO. LESS SY ae 
“SiN SToc 


rae eee ROCHESTER, N. Y. ig-la 
IN ‘oc 


STYLE 1460 


8-12 











Properly Formed Up Boots Make An 
Up-to-the Minute Window 


Dealers all over the country are forming up their boot tops with 
“AJUSTO” Boot Top Forms and their overgaiters with 
“AJUSTO” SPAT Forms. Hundreds of re-orders are coming in 
daily from satisfied customers who are using “Ajusto” Forms. 
Adjusted in your shoes in a jiffy. Simple, handy and durable. 
No springs to get out of order—no screws to adjust—the slide 
does the trick—it expands the form, removes all unsightly 
wrinkles and gives the shoe top a smooth, classy appearance. 
Model No. 2 for A and B width boots. Model No. 3 for C and 
D widths. Model No. 5 for Spats, sizes 1 and 2. Price $3.00 
the dozen, f. o. b. W. Somerville, Mass. If your jobber cannot 
supply you, order direct. 


U. S. SPECIALTY MFG. CO. 


- DEPT. A 
115 Josephine Ave., West Somerville, Mass. Showing Pump With Spat Fi. 


Showing ‘‘Ajusto” Boot Top 
(Formerly of Pittsburg, Kansas) ted Over ‘‘Ajusto” Spat Form 


Form Before Shoe Is Laced 
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Sure salability has become 
a foregone conclusion with 
M-C’s. They have the 
style—the Lynn-built qual- 
ity—that immediately 
attracts. 


TTT ee LLU LULU L ULC LO LOU ELU LL LLL LL 


These Three 
Shoes Will 


Bring Business! 


The shoes here pictured are 
three of the newest M-C- 
McKay offerings. In 
refined style—in genuine 
appeal to your’ feminine 
customers, they grade one 
hundred per cent. 


We have kept in mind the 
fact that M-C’s will sell to 
most of your customers, 
therefore, they are priced 
to meet popular demand. 
We suggest that you order 
early. 


Mitchell-Caunt Co. 


Factories: Lynn, Mass. 
Boston Office, 72 Lincoln St. 
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Md “BAL TABARIN™ 


bates for all 


Dress Occasions 





. MEN'S PATENT OXFORDS 


Custom Quality 


In Stock — Order Now 
,B 6&!l1 
ep m1 90.90 


Hand Turned — A Perfect Dancing Shoe 


HAZEN B. GOODRICH & COMPANY 
HAVERHILL, MASSACHUSETTS 























A “WINGATE” McKAY 


OMEN’S tan calf, McKay Polish» 
\ \ with 81% inch top, on our No. 30 

last, carrying military leather heel. 
Made in our McKay factory. 





Wingate Shoe Corp. 


HAVERHILL, MASS. 


New York Office, 503 Marbridge Bldg., 
West 34th St. 
E. Barnett, Representative 


Boston Office, Room 303, 183 Essex St. 
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CREIGHTON’S 


Newest 


Sport Model 
For Spring 1921 
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WHITE BUCK 
TAN CALF TRIM 
‘SPORT OXFORD 

RUBBER SOLE AND 
RUBBER HEEL 
GOODYEAR WELT 
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THE SHOE RETAILERS OF 
MICHIGAN GET TOGETHER: 
SEPT. 7-8-9. GOING TO BE 
WITH THEM AT KALAMAZOO? 








They will discuss the footwear needs of that Big and 
Prosperous Citizen, ‘“Mr. Average Man.”’ 


The things that will interest ‘“‘Mr. Average Man’”’ 
are style, comfort, quality and service, delivered at 


attractive prices. 


We use nothing but top grade leather on correctly 
proportioned lasts, fashioned into attractive shoes 


by skillful workmen. 


Every order personally supervised by an executive 
head. 


Our prices are ALWAYS RIGHT. 





MAKE YOUR DOLLARS DO THEIR DUTY 


Mr. Frank A. Huetter will display our lines at the Michigan 
Convention—J. M. O’ Donnell Shoes (your old friends), Streeter 


Shoes (for men who stay young). 


(UNION STAMP) 


WALL, STREETER & DOYLE CO. 


MAIN OFFICES, NORTH ADAMS, MASS. 


. BOSTON OFFICE DETROIT OFFICE 
207 Essex Street Temple Building 
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MENIHAN— ROCHESTER SHOES IN STOCK 


In-stock styles that represent the demands for live, up-to-date merchandise for “at-once”’ business. 
We are stocking each item heavily and will do our utmost to give our customers the benefit of prompt 
shipments of their esteemed orders as received. Best values for the least money. 


AA 


Style B 7 cane ey Kid Style B 2 rag Kid Lace. AA, A, Style B 286—Glace Kid Lace. AA, 
Lace. AA, A, 5-8; , D, 3-8. 5-8; B, , 3-8. A, B, 4-744; C, D, 3-744. Goodyear 
Goodyear Welt $8. 25 Welt $7.50 Welt. $7.50 


AKA 


Style B enemas oe a” ry ~~" ne Pigg ee Kid Lace. Style B on tie Kid Lace. 
Lace. AA, A, B, 4-74; C B, 47%; C, 34%-7 Rel 4-714; 
Goodyear Welt... War $6. 50 Mt CD SE _— Wee 
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The Menihan Co. rer'women Rochester, N. Y. 
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SE Fa oi 5 sia edn cnt cccsaces 7.00 

§992—Black Suede. .... 2... .cccccccccces 8.00 
Delivery Sept. 15 





Assured Selling 
Styles For Fall 


This model is one of the many big 
selling styles in our comprehensive 
Fall line of 


Popular Priced Novelties 


Salesmen now on the road are show- 
ing samples for early Fall delivery 
which are sure profit producers for 
retailers. 


Distinctive Styles That 
Bring New Customers 
and Hold The Old Ones 


Samples of Stock Shoes 
Sent Upon Request 


We Are Distributors 

of “KEWPIE TWINS” 
and “JOHN FOSTER” 
Shoe at Factory Prices. 


Sane aut ‘Shoe 


eo 
SHOES , LEATHER-FINDINGS 


Saint Lewie .V. S.A. 








THE - SKILL 
of 
THE MAKER 


Is Apparent In Every Line 


All the popular colors and styles are included 
in the “Feelsgud” line. You will also find, 
with perfection of workmanship and high 
standard of quality, prices that are right. 


MAID-RITE FELT SLIPPER CO. 


(Rosemill Products) 
163 Livingston Street BROOKLYN, N. Y. 
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| 
Make Buyers 
Out of Passersby 


Because they are built to make buyers out 
of passersby—Hugh Lyons fixtures are 
helping to increase sales by attracting buy- 
ers inside stores. 

Distinctive and beautiful, Hugh Lyons fix- 
tures add dignity to window displays. 








HuGH LYONS & COMPANY 
40-00 ee 1 Ot 3-2 OO ae ©) ae =). 9-9 on 3-9-8 
LANSING ~ MICHICAN 
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BROGUES—OH! BOY—SUCH BROGUES 


YOUR ORDER IN NOW MEANS YOUR ORDER 
OUT IN TIME FOR EARLY FALL BUSINESS 


SF sat rateaeateapsaboeiradiaranmmena stint teateaammenganeeee eae 


Stock No. 587—Broeue Last. Gallun’s 4 Norwegian 
Brogue Ox. Rawhide Slip Stock No. 679—Regent Last. Brown Cordovan 


Sole. Varsity Ox. Wing Tip. ~ and Widths: AA, 7.to 11; 
Stock No. 693—Brown A, B, 6 to 11; C, D, 5 toll. 

Cordovan Ox. Rawhide 

Slip Sole. Sizes and 

Widths: AA,:7 to 11; A, 

B,6to11;C;D,5to 11. 


Stock No. 524—Brogue Last. Gallun’s 4 Norwegian 
Brogue Bal. Rawhide Slip Sole. 


Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
hide Slip Sole. _ Sizes and Widths: AA, 7 to 11; 
A, B, 6 to 11; C, D, 5 to 11. 


The Dalton Company, Inc. 


Men's Fine Shoes 
BROCKTON, MASSACHUSETTS 


@ BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building Chicago: 1415 Great Northern Building 
BEBRSBRSBESBEHBESBEHRHBEHBEHREHBRERHREHRE HEEB HREHERBREHR BHR 8 
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GALLUN 


MAN DARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


NORWEGIAN 
VEALS 


—_ of Gallun’s specialty leathers— 


a heavy, rugged, high - grade 
rst choice of high- 
grade manufacturers for the popular 


 brogue shoe. Norwegian Veals are 


suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 


VIKIN G 
CALF 


A STRONG grained mellow calfskin 
that. is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


CALF 


Ant CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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NO. 345 
A TWO STRAP MODEL 





THIS CUT REPRESENTS,OUR NEWEST 
PATTERN OF A TWO STRAP—A_ ERY 
PRACTICAL SHOE MADEON THE NAR- - 
ROW COIN TOE. CARRIES A 14/8 HEEL 
WITH THE VAMP NOT OVER 3 1/2'IN., 
AN INCH SHORTER THAN RECENTLY 
USED. MADE IN ALL LEATHERS. 

















= 








THE JOHNSON BROS. LINE FOR SPRING 
1921 INCLUDES THE LATEST, MOST AT- 
TRACTIVE STYLES IN STRAPS, PUMPS, 
OXFORDS AND BOOTS. , 


JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE. 
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them sin 

their. good old 

shoes away too| 

i soon: Tere’ comfort left in them-| 
|you can supply a new appearance; 


Thousands of shoe stores are giving their customers the benefit of Goodyear Shoe Repairing “which 
trade to all branches of their business. Shoes are, more than repaired — they are remade 
with all the fine appearance of new shoes, 
You may obtain a Goodyear Shoe Repairing Outfit on very easy terms. We install the machines, 
teach their operation and give the full benefit of Goodyear Service. 
Write for plan by which you can establish a modern shoe repairing plant with Goodyear Shoe Repairing Machinery. 
United Shoe Repairing Machine Company, 4 Albany Street, Boston, Mass. | 
18 So. Market Street 37 Warren Street 93 Centre Street 286 Third Street - 130 Mill Street 306 Broad Street 
i New York Brockton Milwaukee Rochester 
1423 Olive Street 276 Main Street 145 Essex Street 619 Mission Street 221 No. 13th Street ' 11 Florence Street 
St. Loui Johnson City, N.Y. Haverhill San Francisco Philadelphia "Marlboro 
708 Broadway 30 Euclid Arcade 87 Main Screet 236 No. High Street 16 No. 2nd Street 
301 Aamion »Casuaey Building rare enor Pa. 














Sept. 4, 1920. BOOT AND. SHOE RECORDER 























"3! 
Af 


79) 


— 


x 


ia WAlta 


ib) 
~~ 


SES TCT 
SAU SBVAUAIA 


- 


OMETHING new that's gocd—that's what the ~ 
trade seeks, and their search is rewarded here. 
Beauty is emphasized by well-defined lines of grace. 
In uhatever leathers this Tongue Pump is made up 
it has the trimness which is charming to the ladies. 
As shown, it represents a selected grade of Dull 
Kid. Last 930. Pattern 1157. 


W itherell & Dobbins Company - 


Quantity Producers of Quality’ Shoes 
Haverhill, Mass. 


Bcston Office, 110 Lincoln Street 


The Wik? D Line,is Featured in the Chicagu 
Market by Harper Kirschten Shoe Co. 








WHEN LADY STYLE AWAKES 


SHE WILL FIND ORNAMENTS ON THE PRET- 
TIEST OF HER DAINTY SHOES. HANDSOME 
LITTLE CREATIONS FOR HER STRAPS AND 
GRACEFUL, NEW DESIGNS FOR COLONIALS. 
KESCOT, AS USUAL, CAN BE DEPEND- 


ED UPON TOSUPPLY THESE NEW IDEAS. 
EVERYONE KNOWS THAT THERE ARE NO “JUST 
AS GOOD” ORNAMENTS AS 

KESCOT SHOE ORNAMENTS 


KESCOT MFG. CO., Ine. 
Kescot Building 
PROVIDENCE RHODE ISLAND 





‘© 
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FALL BOOTS, STAPLES AND 
NOVELTIES READY 
TO SHIP 
AT ONCE 





eM Te MMe TTT ra 


Style 493 


493—Patent 9-inch Lace, Mouse 


Kid Top, Lea. Louis Heel, pele 
A-D. . $7. 


_433—Patent 9-inch Lace, go ae 


oe 3 Top, Lea. 
407—Patent 9-inch Lace, Gray 
Buck Top, Lea. Louis Heel. 
A-D $6.00 


Brown Kid 
Lace, Mouse Top, Lea. 
Heel, Welt. A-D 
411—Hav. Brown Kid 
Lace, Mouse Top, Lea. 
A-D 


Heel. 
415—Hav. Brown Kid 


Louis Heel. 
. $6.50 


Style 417 


417—Mahog. Lotus 8}4inch 


Style 461 


461—Black Kid 9-inch Lace, Lea. 
Louis Heel, Welt. A-—D . $7.75 
463—-Same Style, Im. Tip, Welt. 

$7.75 


A-D 

459—Same Style, Extra Ankle, 

Welt. A-D $7.75 

491—-Gray Kid 9-inch Lace, Lea. 

Louis Heel, Welt. A-D....$8.00 

492—Same Style, Military Heel, 
alt. $8.00 


Bi penn Kid? 9-inch 


Louis Hee A Welt. 
$8.00 


488— Mouse Kid 9-inch Lace, 
Cov. Louis Heel. B-D....$8.50 


Lace, Br. Buck Top, Lea. Louis 
Heel. B-D $6.50 
484—Patent 9-inch Lace, Dull 
Top, Lea. Louis Heel. B-—D $6.00 


Brogue Lace, Im. Wing Tip, A-D 
$7.50 


418—Gun Calf, 84-inch Brogue 
Lace, Im. Wing Tip, A-D. . $7.00 








oe Kid 9-inch Lace, Cuban Heel, Welt. 


456—Same, with Extra Ankle, Welt. 
419—Black Kid 84-inch Lace, Im. 
Heel. A-D 


oan Kid 8%-inch Lace, 
Welt. A-D 
126Biack sg 8%-inch Lace, 


sab Potent La Lace, Gray Buck Top, Im. Tip. B—D .$6.00 
450—Hav. Brown Kid Lace, Brown Cloth Top. 
B-D $5.50 


$7.00 
Gray Buck Top, 
$6.50 




















Send for complete list of High and Low Shoes In Stock 


THE BOARDMAN SHOE CO. 


Style 460 564 ATLANTIC AVE. 


BOSTON MASS. 
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: 
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: 
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EVERYWHERE 


you go you will find wearers 
of shoes made of 


ROVILLA KID 


Manufacturers and retailers thruout the 

country realize that shoes made of ‘It does not scuff’” 
‘NOVILLA KID answer the call for all 

that a shoe should be—at the price the 


public is willing to pay. 


CASTLE KID CO. INC. 


Originators and Makers 
CAMDEN.N.J. 
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Boston’s 


Leading Wholesaler 


“The House That Undersells”’ 


ATTENTION BUYERS!! 


CAREFUL, SHREWD, CONSERVATIVE AND LIBERAL MERCHANTS WILL QUICKLY TAKE AD- 
VANTAGE OF THIS WONDERFUL OPPORTUNITY BY PLACING THEIR ORDERS IMMEDIATELY 
ON THESE DESIRABLE SEASONABLE STYLES THAT ARE SURE TO PLEASE. YOU WON’T 
BLAME OUR BRAGGING WHEN YOU SEE THE GOODS. READY FOR IMMEDIATE DELIVERY. 


MONEY MAKERS TRADE BUILDERS SATISFIED CUSTOMERS 
WOMEN’S WOMEN’S WOMEN’S 
BLACK AND BROWN FULL BLACK AND 
BROWN KID, 9- aie we BROWN CHROME 
INCH LACE, FINE THER CABRETTA LACE, 
QUALITY WING TIP AND FINE QUALITY, 
STITCHED TIP STITCHED TIP 
NO. 2615 NO. 2852 BROWN 
NO. 2853 BLACK 
D WIDE, 
3-8, 4-7, 4-8, 5-8 





NO. 2615 ASCUT NO. 2852 BROWN, $4.50 
NO. 2616 WING TIP NO. 2853 BLACK, $4.35 


THE LOWEST PRICED WORK 
SHOES ON THE MARKET 


SEE WHAT WE ARE OFFERING 


NO. 2280 BLACK, $4.85 
NO. 2281 BROWN, $5.00 





MEN'S AND BOYS’ BROWN 

WORK SHOE 
RETAN SIDE LEATHER 

(NIKROME) VAMP 

BROWN BOARDED 
SPLIT 

QUARTERS TO 
MATCH 


MEN'S BROWN RETAN 
(NIKROME) SIDE LEATHER 
WORK SHOE, HARD 

AND SOFT TOE, FULL 
VAMPS, ALL 
LEATHER SHOES, 
EXCEPTING 
COUNTER 





$2.1 


NO. 4216 


MEN’S AND BOYS’ 
24 PAIR CASES 


$7.35 
LITTLE GENTS’ 36 PAIR CASES 
4216—MEN’S SIZES. 6-9, 6-10, 6-11, 7-10, 7-11.. 


‘<2 . $1.50 
4218—BOYS’ SIZES. St ee 3-514. 4213—MEN’S SIZES, TOR. 6-10, 6-11, 7-10, 7-11. 
4219—YOUTHS’ SIZES. 1-2. ..........0.00-5- I 3 4214—MEN’S SIZES, HARD TOE. 6-10, 6-11, 7-10, 7-11. 


POSITIVELY NO ORDERS FILLED FOR LESS THAN CASE LOTS 


Samuel Cohen Boston, Mass. 


NO.. 4214 
12 PAIR CASES 





4220—GENTS’ 10-1314, 11-1314.. 


72-82 
Lincoln 
Street 
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“Biltmore” 





“Carlton” 


Genuine Shell Cordovans 
nan. Styles 
601 Fall 


MAHOGANY CORDOVAN 
LACE OXFORD 





MAHOGANY CORDOVAN 
A, B, 7 to 11; C, D, 6 to Il BALMORAL. 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 




















Boston Salesrooms 


New York Salesrooms 
South 60 Street 


127 Duane Street 














4, Fae) 
7 — 
































SK bry Cai Made ke Wear SE {P¥ 





Why Continue to Break Counters? 
BUY 
THE MODERN SELF-ADJUSTING 
COUNTER SOFTENER. 
SOFTENS THE COUNTER [Sa 
WITHOUT BREAKING .-jj : 


Arm works with foot lever, 
allowing the operator to use 
both hands in handling the 
shoe. 


























; The inside counter form is 
A self-adjusting, and it is not 
it possible to break the counter. 
. Occupies very small space and 
A can be quickly assembled or 
' taken down. 

A 


gpesense eee sales—feature “Old Newberry 
pad "In Stock Gute will supply you—as your 


Viet kus Boot, 
E and EE. Poi Plain Toe or Te ton tes 





PRICE $10.00 Each 


AX | Just the Thing for the Shoe Retailer 
= | | FRANK W. WHITCHER CO., Stitz° 


. a . 
© ume « emt + eee + cet + + es ee + ee + ee + ee ee ees ees ee ee 


* NEWBURYPORT. 


FERN POOR CO. Inc. 
MASS.= . 
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“Oh, aren’t those pretty shoes!” 


Quality and Smart Style are 
quickly recognized in SHU- 

shoes. Their durability 
and long wearing service vindi- 
cates retailers’ confidence. 


This line registers 100 .per cent 
as a repeating, business-building 
line. 


Send for a SHUKRAFT catalog 
showing smart styles for Fall and 


Winter 1920-1921. 


Showing Last No. 97 with low 
heel for Misses and Children. 
Pattern shown is circular fox 
regular height Misses’, made in 
size runs 5-8, 844-11 and 1144- 
2, widths Ato E. In Stock in 
Black and Brown leathers. 








SEASONABLE SHOES 


REASONABLE PRICES 
Hythe eel eral aig abla CEC Noe Co 
Columbus (O, 























HUKRAF 
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AND OXFORDS 


for Immediate Shipment 
or Fall Delivery 






Thirty lines listed in our 
Stock Catalog No. 16 









WAKEFIELD, MASS. 





Boston Office 
110 Summer St. 












— IN-STOCK — 


MEN’S HOUSE SLIPPERS 


L. B. EVANS’ SON CO. 


New York Office 
Bush Terminal Bldg. 










No. 300 


Patent Turn Oxford. 
B, C and D 


Price $5.15 


Sizes 6-11 





No. 325 





Tan Cab. Opera. Sizes 6-11. 
M, F and FF 


Price $3.75 




















IN STOCK 


SPECIAL OFFER 












Good Cabretta 
McKay 


.65 


NET 





I] 


CASE LOTS ONLY—3-8 


; omsce css 
| 
! SLIPPERS 


GOLDSCHMIDT & LOEWENICK 


Inc. 
129 DUANE STREET, 













NEW YORK 











Racine, Wis. — FACTORIES — Waupun, Wis. 


$5,50 
Per 


Pair 








THIS IS THE SHOE 
Everyone Is Talking About 


It is the Entire Output of our Waupun Factory 


Cocoa Brown, Full Grain Calfskin Uppers 
Nine Iron Rock Oak Outsole— 
Grain Leather Insole 


ORDER NOW IN STOCK 


| DAVIES SHOE MFG. CO. 
E RACINE, WISCONSIN 
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OUR TURNS NOW CARRIED IN STOCK 


It will pay any dealer, buying from our “In-Stock Dept.” to get acquainted with our 
desirable and dependable shoes. Here’s opportunity a plenty for choice style 
selections possessing qualities that guarantee attracting merchandising value. Why 
not let us show samples and quote you prices of our newest novel effects. 
No. 1237 ILLUSTRATED 
Dorothy Pump in Black Kid, Black Satin or Blue 
Levor with high or low heels. Three weeks delivery. 


‘‘Every Shoe A Business Builder”’ 


HopkINs & ELLIS, HAVERHILL, MASS. 
BOSTON OFFICE, 108 LINCOLN ST. 
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For Better Business 
Next Winter 


BIG profits will come to dealers who have 

a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new (G/C Cork Insoles. 


An exclusive line of insoles with rare inherent 
qualities and every attractive, sales-pulling 
feature. (6/C Cork Insoles are filled with 
genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
take delight in. 


a a arrears 


SOME are covered with hair; others are 

covered on one side or both with extra 
quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound with a strong, serviceable, overlock 
stitch. 


Packed by the dozen in solid or assorted sizes. 


Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
many orders for insoles could not be filled. 
There may be another shortage this year. 
Better play safe! 


Send in your order today for a line of the new 
W/T Insoles. 


UNITED SHOE MACHINERY 
CORPORATION BOSTON 


J. K. Krieg Co., N. Y., 39 Warren 





UNVOUHAAOOLAMUAAPOOE VATU LVAD NN 
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“Korrect Shape” 


Do You Buy Shoes 
or 
Shoes and Service? 





When you buy “Korrect Shape” shoes you buy 


Reg. U.S. Pat. Off. 


not only the kind of merchandise that makes and 
holds trade, you buy Shoes and Service 





—And service as we define it, is 


“The willingness and _ intelligently 
directed effort to make the merchan- 
dise of the utmost use and value to 
the purchaser.” 


That's probably the reason why the largest, 
most progressive shoe stores in the country handle 
our line. Our salesmen are now out with the 
Spring 1921 samples. We should be pleased 
to arrange to have one call on you and explain 
the ‘“Korrect Shape” proposition. You will 


Reg. U. S. Pat. Off. 


find it most interesting. 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA., BROCKTON, MASS. 
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IN STOCK 


PINGREE SPECIAL SHOE | 
**‘Made Good Since 1866’’ 


FINEST SURPASS KID 


ON OUR 
Famous Combination Last 
HAND LASTED ALL LEATHER 


$10.50 


RL Sea ESTP PL ey 


1% 10 days. Sizes over 11, 50 cents extra 


F. C. PINGREE SONS Co. 


Makers of Men’s Fine Shoes 


DETROIT - MICHIGAN 
Chicago Office Salesroom, 19 So. Wells St. _ 





Stock No. 111 





Dandy Ann Slippers Are Winners 


Will increase your sales and make your 
BOUDOIRS pair fonat come again. Always In stock, JANES 
LOW HEEL orders filled on receipt. Satisfaction 7-8 HEEL 


MARY 


ALL BLACK CAB 
AND TURN SOLES 


2% TEN DAYS 
NET 30 DAYS 


Send us your orders, and become one of our 
many friends. 


_— “2 All sandals made either high or low heel. 
Tan 1.85 


ONE-STRAP 
SANDAL 
7-8 HEEL 

$2.25 


WITH 


RUBBER HEEL 
$2.35 


THE BAY STATE SLIPPER CO. | HAVERHILL, MASS. 
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A‘*Tip’”’ to You! 


No longer will the exclusive ‘Lady 
of Fashion”’ be alone in the proud 
satisfaction of having her feet clad 
in chic, distinctive, ultra fashionable 
shoes. | 


eccetoecenitis & Styles of gripping appeal, foot-wear 


beauty that every woman longs for, 
can now be had at popular prices. 


This unquestionably is a startling 
innovation in the development of 
the shoe industry. It will create a 
substantial, new and _ unlimited 
market. 


The launching of this new idea will 
interest you. Subsequent announce- 
“LA JERE” ments will tell you why. 


Black Satin $6.50 
Brown Satin $6.75 
Black Kid $5.75 


All Three Styles In Stock—All Widths. 








ROGER SHOE Co. 


MANUFACTURERS 
ST. LOUIS, - - U. S.A. 














Buyers’ Easy Reference Directory 


fo “Those totally different shoes” == 


No. 4512 
IN STOCK 


Cheshire Grain Ox- 
ford, Rawhide Slip 
Sole. Goodyear 
Welt, 10-8 Walk- 
ing Heel, A to D. 


$7.50 


Bluestein Bros. 2 
173 Summer Street No. 4512 
BOSTON, MASS. 





saiMidueiighas oabenidbenantoecnnn olny 








ALL LEA’ 
WELTS 


ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 





HARNEY, TRACY, CREHAN CO, 
FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 


‘Kistler, Lesh & Co. 


SOLE LEATHER 
AND 
BELTING BUTTS 


TANNAGES 
St. Marys Mt. Jewett Burke Muskegon | 


883 Summer St., 














{} } 
Migrs. of TOP GRADE TURNS 
lacie Style 


R.EA. CHENOWETH & CO. 




















FOOT TROUBLES—INCREASED BUSINESS 


poe wong the foot ailments of your patrons is a step toward 
complete satisfaction—new business—greater profits. Get 
FOOT GUARDS today. 


Foottards 





m FLEXIBLE ARCH SUPPORT COMPANY 


69 E. 12th Street New York, N. Y. 








Boudoirs In Stock 


Direct from Manufacturer 


High-Grade _ Black Cabretta 

Hand Turned -Boudoirs, bound 

edge quilted sock lining, large 
silk pom-poms, 4-8 
heels, good grade 
soles. Sold in 36- 
air case lots only. 
Sizes 3% to 8. 


5 rice . “ : -60 
erms: 10 a 8, 
No. 2656 net 30. % 4 


Salem Shoe Co. 


Salem, N. H. 
Remember it’s New Hampshire 








PENTUCKET LINE OF WOMEN’S COMFORT BOOTS 
Made to Order—Quick Deliveries 
No.. 101—Black Vici 15-Eyelet Polish, Pisin Te 


Price 
No. 102—Same as above, with Ti $4. 
No. 104—Black Vici Foxed, 15- ate Polish, _ 


Cab. Top and Tip 
No. — Cab 13-Eyelet Polish, ae 


No. 2 








PENTUCKET SHOE ea Inc. 
HAVERHILL, MASS 














FOREIGN BUSINESS 


Your overseas ers to do business his wa 
If he does not reed Engliahy he should be written to a 
his own language. Make ii easy for him to understand 
your message. 

Our business is yp = gre English into —— Bong 
vice versa. pee only letters, but catalogs, broch 
pamphlets, ete. 

Write she Heaton: The Export Recorder, 207 South St., 
Boston, for bis opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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“ATLANTIC”, 


“O:V'E:L:T:I-E:S 


In Low Shoes and Boots 
For Immediate Shipment ! 
“3 No. 402X—Hav. Brown Kid, 





No. 403X—Hav. Brown Kid Wh. 
Fox, 9-inch Top, Imitation Tip, = 


Qtr. 9-inch cut out Top, Perfora- 
pa Imitation Tip, 18-8 Lea. Louis 8 Heel, Flexible McKay, A to D. 
$7.00 


Heel, a cKay. A to D. 
No. 404—Black 





ay i eg Ba ie Kid 
SEND FOR OUR Wood Louis Hee, "Flexible, Me LATEST FOLDER 


Kay. AtoD 











801X—Brown Kid 84-inch Fancy Foxed Lace Boot, Eng. Toe, Imitation Pef. Tip, 12-8 Heel, McKay, A to D $6.00 
700X—Brown Goat 84-inch Lace Boot, Eng. Toe, Int. Tip, 14-8 Heel, McKay, D 5.75 
701X—Black Kid 8 %-inch Lace Boot, Eng. Toe, Imt. Tip, 14-8 Heel, McKay, 

702X—Brown Side 84-inch Lace Boot, Eng. Toe, Imt. ip. 9-8 Heel. McKay, Ato D 

300X—Black Kid 9-inch Lace Boot, Eng. Toe, % Fox Imt. Ti », 14-8 Heel, Welt, A to D 

301X—Brown Kid 9-inch Lace Boot, Eng. Toe, 3% Fox Imt. 14-8 Heel, Welt, AtoD.. 

303X—Brown Kid Whole Qtr. 9-inch tae Boot, Pl. Toe, 17-8 . Louis Heel, Welt, AtoD.. 


IN-STOCK IN-STOCK 


ONE STRAP 


No. 514—HavanaBrown 


Kid, High Grade Turn, 
9 18-8 Wood Louis Heel, SATIN PUMP 


Black Ooze — — Bronze No. 518—Black Satin 

Glazed Kid ee $8.00 ae rice bg Louis 
3 x ee grade Turn. 

Patent Chrome... 6.00 No. 515—Black Kid, AA to C $6.00 

Higrade Turns. AA to with Bright Cut Steel 

C. Plain or with cut- Ornament. Eg Cc. 

out. 


ATLANTIC SHOE * , SLIPPER CORP. 


133 Essex Street Boston, Mass. 














































a a eran maa 
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Fall River, Mass., Notes 


New Buyer Is Appointed 


P. F. Moring, formerly with Bedell, 
Inc., of Boston, takes.a new position at 
E. S. Brown’s Department Store as shoe 
manager and buyer. Mr. Moring at 
one time was floor manager of the shoe 
departments of the large Bachrach, 
Inc., of Chicago. 


Surplus Stock Sale Held 


At the Modern Shoe Store, a “‘surplus 
stock” sale is in progress. All of the 
surplus stock of the Katzman-Adler 
Company, of Boston, is being offered 
to the trade at about one-half of the 
regular price. Buying has been ex- 
ceptionally brisk. 


New Store Opens 


In the new Barre & Lilliberte men’s 
store, opposite R. A. McWhirr’s De- 
partment Store on South Main Street, 
J. L. Langevin, formerly shoe buyer 
at E. S. Brown’s, has opened a new 
shoe department of his own and will 
carry a full line of both men’s and 
women’s high and medium-priced shoes. 
Mr. Langevin is well known in this sec- 
tion, being connected with E. S. Brown’s 
for a good many years. 


Jobbers Report Quiet Business 


Samuel Servata and Morris Forman 
& Bro., Fall River, findings and leather 
jobbers, report that business for the 
past few months has been exceptionally 
quiet, but expect business after Labor 
Day will show a great iniprovement. 

J. T. Sullivan, proprietor of the J. T. 
Sullivan Company, predicts an early 
demand for oxfords, which will stay 
well up into the Winter months. Mr. 
Sullivan believes that the women’s 
“‘brogue” oxford will be quite fashion- 
able with heavy hose, and an unusual 
demand for spats and medium-priced 
shoes for this section. 
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Thompson Men Meet 


Brockton Firm Has Live Conven- 
tion of Shoe Travelers 

A convention was called by the 
Thompson Bros. Shoe Co., of Brock- 
ton, August 23rd, for the purpose of dis- 
cussing and outlining the ways and 
means of taking care of their customers 
for the coming season. 

Every salesman connected with-the 
organization was present, and each 
man was called upon to give his views 
to bring about the required results for 
his particular territory. 

It was one of the greatest events in 
the history of this organization, and the 
customers should feel that their inter- 
ests were carefully watched by these 
deliberations. 

The convention was called to order 
on Monday, August 23rd, by the general 
manager, Laurie S. Macdonald, who 
in his genial and diplomatic way dis- 
played as much enthusiasm as any of 
his salesmen. 

Monday, Tuesday and Wednesday 
were devoted to this work. Wednesday 
evening the salesmen were the guests 
of Mr. Macdonald at an elegant dinner 
at the Pemberton Inn. It was an en- 
joyable affair and different members of 
the organization and salesmen were 
called on and responded to toasts and 
related anecdotes. The trip was made 
by auto and when they returned at 
midnight, they again held a rousing 
meeting at the hotel in Brockton, and 
cheers and thanks were given Mr. 
Macdonald. 

On Thursday, there was an inspec- 
tion of the new samples; each sample 
was carefully treated, showing con- 
clusively the intrinsic value of every 
shoe. 

Expressions from the salesmen were 
that they had never, in their long 
experience, attended a gathering where 
the samples were so carefully inspected 
and scrutinized. 

On Friday, the 27th, the salesmen, 
heads of the different departments, and 
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officers of the company were the guests 
of Mr. Fitz, president of the Thompson 
Bros. Shoe Co., at the country club 
house, located near Providence, R. I. 
Here again an interesting program 
was arranged and the general policy of 
the organization was fully discussed 
and the most elaborate and sumptuous 
banquet was served. 

At the country club we arrived by 
automobiles at 12.30 and did not return 
until 10 P.M. The expression was 
universal that never before had any of 
us had the pleasure of being so thor- 
oughly and elaborately entertained. 

No doubt it would be of interest to 
the readers to know thai the salesforce 
are stockholders in the company and 
are as one happy family. 


Charge of New York Office 


Announcement is made that H. B. 
Sanford, who has represented The 
Julian & Kokenge Co. in New York 
and Pennsylvania for several years, 
will take charge of the concern’s New 
York office, beginning September 10, 
and cover the metropolis for his house. 
As a special mark of appreciation for 
his excellent work, accounts in the 
following cities have been turned over 
to him: New York City, Philadelphia, 
Cleveland and Buffalo. 

The Cincinnati factory already has a 
large and flourishing trade established 
in New York, and if Mr. Sanford’s 
record is a criterion, it may be re- 
garded as a certainty that J. & K. will 
become a more dangerous competitor in 
the metropolitan market than ever 
before. 

The Julian & Kokenge Co.’s Man- 
hattan office is located on the four- 
teenth floor of the Bush Sales Building, 
130 W. 42nd St. 








The Leather Rubber Goods Section of 
the Army Quartermaster’s Department 
has announced that it will open bids on 
September 15 for 250,000 more pairs of 
service shoes. 








inadvertence. 


Rosenberg & Son. 


NOTICE OF CORRECTION 


In the ‘‘Recorder” of July 17, the word 
“comfy” was used in an advertisement of 
S. Rosenberg & Son of Boston, Mass., through 


Apology is made to the owners arid controllers 
of this name, the Daniel Green Felt Shoe 
Company of Dolgeville, New York, by 5. 








Trade-marks in Foreign 


Do you Realize the Importance of your Foreign 
Trade in Cuba, Mexico, the South American and 
Eee Roa tc cel Ada var 

Certain Foreign Countries award exclusive trade-mark ts 

trade name or mark to the first of 
no ee by encther, ‘Tele ellewe tho pucey of vebeablo 
- Patent and Trade- 

The Boot and Shoe Recorder maintains a 
ay ag as 
eerste ce well asin the United States. Gitncateee 





Countries 
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FOR SALE 


FYpcation SALE A eae store in the best 
the business section of Middletown. 


Ye Popelaton 18,000. Possession rl 
Stanley illspaugh, owner, Middletown, N. Y. 











WANTED TO PURCHASE 


Nd 


= We Buy for Cash 


© pre era nae Sobers ot ® 
~- a Surplus Stocks. obs. 
= Close-outs 








NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from or manufacturers. ° 

Send us particulars of what you 

have for sale. 

Short Term Leases Taken. 

We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, M 
459 Broadway, New York, Fe N.Y. 
Telephone 2248-2249 
















Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 

Wire or Phone us 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 








WANTED FOR EXPORT 
Slow Sellers 
YOUR Discontinued Numbers 
Stocks 
FOR CASH 
NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 











BROOKLYN PURCHASING SYND 
FRANK WALKER, ai 
610 Broadway 


Phone, Stage 1757 


CASH PAID 


for shoe stores or surplus stocks of shoes 
e send a representative to vestigate 
and make offer upon request. 


Max Kalter Mercantile Co. 
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An Interesting Invention 


English Chemist Has New Process 
of Vulcanization 


S. J. Peachey, a young English chem- 
ist, has a new process of vulcanization, 
using a sulphur dioxide and hydrogen 
sulphide combination, which will do 
much to make rubber footwear more 
practical. By the new process no heat 
or pressure is necessary to produce 
goods of any color and almost any tex- 
ture. Even the very finest leather can 
not only be equalled, but in some cases 
surpassed. Few of the machines are 
necessary now used in shoe factories. 
This may be a step in standardizing 
rubber for footwear to replace some 
grades of leather. 
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MISCELLANEOUS 














WANTED TO PURCHASE 








DO YOU CONTEMPLATE 


Retiri i t of business? 
e ing ot going on of business 


your entire or 
ee eee ce ae eee 
I. OLENICK 


413 Broadway, New York Tel. 9531 Canal 














MISCELLANEOUS 


Every Shoe Store Needs 
a pair of 
“MANCHESTER” 
(Trade Mark Reg. U.S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just 
the right shape to cut 
out tacks on the in- 
side of shoes. 


““Manchester” 
Trade Mark Re Reg. U.8. 


rs are made of 

ade tool steel, 

an plated with a 

curved jaw that ena- 

bles you to cut the 

tacks close to the 
insole. 

Be sure and specify 

“MANCHESTER” 


curved jaw when or- 
dering. 

Write us direct if 
your dealer cannot 
supply you. 

Price, $4.50 
Frank W. Whitcher Co. 


Patentees and Manufacturers 
Boston, Mass. sess0s"w. Lake St. 











We oe buy job lines of lined canvas 
leggings, boys’, all sizes. What 
ro eo. gaol Rimer Co., 87 Princess 


men’s and 








“FISHER” 
— a iy 
as Oe 
HEEL and 
COUNTER 
SUPPORT 


Without With ¥ A Bite to to 
Freents_the, Country of Tot = 
aw J oe — g ne oe should 
es 
The New Improved 


“FE, W. ” 
SHOE STRETCHER 










can be stretched ei 
cnrens: te Nese onda. fs 
ot ae See ee to 


F. W. WHITCHER CO. 





ELECTRIC WINDOW SALESMAN CO. 





WE CONNECT YOUR WINDOW WITH 
$$$ YOUR CASH REGISTER $3 
“Tt itively ae $8.50 moccasins first 
Pads 0m oorhead, Quincy, Mass. 
ELECTRIC "WINDOW SALES co. 
46 Cornhill = - Boston, 














EDITORIALLY, THE 
Boot and Shoe Recorder 
is the most alert, aggressive and pro- 


journal in the world 
for the shoe merchant. ior: 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth ITIONS WANTED—Foor cents per word for each 
Minimum amount 


page per issue: 





l time 7 times 13 times 26 times 52 times to noon, W 


i. ya $4.00 $3.50 $3.00 $2.50 
8.00 7.00 6.00 5.00 adres 
12.00 10.50 9.00 7.50 and paid for accordingly. Answers to ads must be sent under letter 
20.00 16.00 14.00 12.00 10.00 postage. 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


22 Sh ate teenie tentang ee 
: ee 














SALESMEN WANTED HELP WANTED 


gu SALESMAN WANTED—Large manu- 
facturer of high-grade ladies’ shoes has opening 
in Texas-Oklahoma territory for a real live salesman 
with actual shoe experience, and with established 
owe or wide acquaintance among buyers. 
In ——— give dentials, lines handled, yearly 
lu 


volume and if at presént employed and how 
soon you can break away. Address C185, care 
Boot and Shoe Recorder, 207 South St., Boston, W A NTED 
ass. 


ALESMAN—Exceptional opportunity for the 
right man to represent us in Chicago territory 
our regular line and in-stock shoes. 


Ps. ney hy a * Theis. ” Bescon, By a New H:; im pshire 
Witch end Idaho tor 0 large bobbing shee 
sh we concern, bookkeeper 


house. We have established trade in both 
Prefer man with established trade. Make head- 
quarters in Salt Lake City. Good tunity for 


fli, len hemp = experienced in shoe fac- 
WANTED, temcizond, Wer len gee bl 
In-stock specialty line. Straight 6 per cent com- tory wor . a SO Capa ow 


mission basis. ollowing territories open: Colo- 
rado, Kansas, Minnesota, Louisiana and Ohio. 


aot slates of supervising office 


GIDE LINE SALESMAN wanted to carry a line 
- &: pears ae oun eae Lye —— 
icago, Indiana an ust have esta 
lished trade and satisfactory references. E. B. W k Add C l 8 f 
Piekenbrock & Sons, Dubuque, Iowa. or e Tess 4 
pee penis one age ~ of these ——— 
sell on commission. e strongest line wor B t d S h 

shoes and a as well as the best line of k 

loves made in West; Sg ee Ohio, Northern C a r e€ O O a n O e€ 


ene Recorder, 207 South 


State salary expected. Your a Single or 
tint e ""“ Hf St. Boston, Mass. 


XPERIENCED salesmen to represent our 
Pp ans om ne in-stock line infants’, children’s 
rns, McKays and welts. Territory, 
Woot, "Middle. West, Middle Atlantic and Southern 
States. Commission six cent. Give ex 
ence, reference. Address K340, care Boot and 
Recorder, 127 Duane St., New York. 
A REAL live-wire shoe man wanted Lg Chicago 
together wi 


and rest of IIlinois, ith Indiana. 
Also men for Iowa, Minnesota ond surrounding SALESMEN WANTED 


States. Our line consists of children : 

men’s an sellers. LESM wanted 
Address K341, care Boot and Shoe Recorder, 127 The follows > eo—niiee EN = 
Duane Strect, New York City. ii 


















































SALESMAN | cee 
spent it ae Address Cl Boot 
Shoe Recorder, 207 South St., | Pg 








Experienced salesmen in all territories 


penne trtgealie: wows: Smond Gauge Shoes & Leather 


mission 6 per cent. Give experience, ref- Are Sold 
erence. Address C168, care Boot and Shoe Recorder Want Ad Tass 


sidscailaseeianap inka biix nces ici 5 CENTS A WORD 
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Saas the entire 
Annual Subscription in the United States, $5.00. 


Member of the Associated Business Papers, Inc. Member of the 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


t profit. 


of “The Boot and Shoe Recorder”’ is to solve 
an, cud Letkacistan eolaalen ae chotacandl patios ele 


Per copy, 25 cents. Canadian, $6.00. 
No Subscription Accepted for Less Than One Year 

Root Newspaper Ass'n. Member of Audit Bureau of Circulations 
Entered at the Post Office, Boston, Mass., as second-class matter 


Cable Addrees BOOTRECO 


SHOE R 
un mpcommen Cn on Mer Soyo Bhs ota oeees aha its aera 


CORDER 


their production 
Foreign, $10.00 








SALESMEN WANTED 





SHOE BUYER WANTED 





LO gee gh wig ay of men’s py grade 


en a 
Guy oon proven ability con- 
a " All replies treated strictly confidentially. 








Wanted—A real salesman 
to cover the entire United 
States to sell our high- 
grade specialty proposi- 
tion to big buyers in a 
big way. Will give seven 
thousand dollars’ guaran- 
tee to right man. Six per 
cent commission. Travel- 
ing expenses advanced. 
Permanent position. Send 
photo. Age, experience, 
approximate sales. Trans- 
continental Shoe Co., Mil- 


waukee, Wis. 























MANAGER WANTED 


ANTED— of a high-grade men’s 
W and women's sho shoe store, in large New York 
Suess ee i wager gp getting in touch with a 
ive-wire 6 tore doing 
$50,000 Rly» this ‘¥ year. This man must be 
ns nae ceiiaemios an’ to increase busi- 





ness and compensation based on such 
increase, unlimited to man of proven 
ability. a ae = 
married no 








CAPITAL WANTED 


EXPORT CAPITAL WANTED—We have on 





Wie aoe for shoe department in 


handling juvenile footwear exclusively. ent 
| and opportunity for the ri ~t mee. Give 
ull detailed experience and xpected. 
Address C173, care Boot and Shoe Teterdee,, 207 


South St., Boston, Mass. 








PARTNER WANTED 








WANTED 
A PARTNER 


Good opportunity for young business man 
to invest from fifty to sixty thousand 
dollars in corporation manufacturing 

’s and mi ’ McKays and welts. 
The business is well established, but needs 
additional capital to increase volume and 
profits. Would like to hear from prin- 
cipals, all communications being con- 
sidered confidential. Addreas C176, care 
Boot and Shoe Recorder, 501 First National 
Bank Building, Cincinnati, Ohio. 











BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


yite OF THE CORPORATION 
ARLES G. PHILLIPS, pte a es 
EVERIT. B. TERHUNE, Treas. and Gen’l Mer. 
GEORGE W. R. HILL, = Vice-President 
H. -President 


WALTE ER 2d Vice 

ARTHUR D. ANDERSON, 

SWAIN, CARPENTER & NAY, Counsel 
101 Tremont St. 


ARTHUR D. ANDERSON, Editor 
E. C. LOGAN 
OWEN A. THOMAS 
HELEN M. HANEY 
Associate:Editors 


PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 





PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription price of the 
Boot and Shoe Recorder is $5.00 a on 
advance, which includes postage in = 
States, Cuba, Hawaiian Islands, Philipmins 
Islands and Mexico. The price for Canada 
is $6.00 a year, including penne. 

FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is $10.00 
per year, including x 
All subscriptions are pay: in advance. 

ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 








LINE WANTED 


W "Penneyivan line of rubbers for Southern 
COB ne natn and Western Ol 
commission. Address K339, care 
, 127 Duane St., =~ York. 

ALESMAN, experienced, w: 
SAned medium-priced welts or MeKaye for — 
Pennsylvania. Lester W. Levy, 108 Madison St., 
Wilkes Barre, Pa. 


ANTED—A line of men’s medium-priced welts 
to sell the jobbing 











floor 
be right. Ad 
Recorder, 207 South St., Boston, Mass. 








FOR RENT 





FoR F RENT—Shoe 


ein tinol town ive lar 

ont ne eee PT esl i 
C193, act ages - 

St., Boston, Mass. 












FOR SALE 





ARNE tone sesee Seaaht S ade of tho bem 


.» Boston, Mass. 





hand fi orders for 100,000 of men’s, 
women’s and chiiaron's shoes at pete which as- 
sure exceptional net profits. e@ are ble to 
finance is entire amount of business 
and will divide with to ad- 
vance a sum to a por- 
ion . This is a bona fide and 
merits the fullest é C183, 


care Boot and Shoe Recorder, 207 South St., Bos- 





GHOE STORE—Wil do $50,000 this yeer, can 
vail Fall goods in. 


unless you mean business. DTS care 
Boot and Shoe Recorder, 207 South St., Boston, 





OFFICES IN 
peogaree OFFICE: 224 Moraine St. Geo. W. 
R. Hill, Ma T 507. 
CHICAGO wr FICE: Pg? est Madison St. Tele- 
Magi Main 1089. B.C. Bowen, Ma 
S$ Beg 4 OFFICE, 1627 Locust St. B. C. 


NEW EW TORK OFFICE: Room 102, Graham Bldg., 
127 Duane St. H. Walter Scott, Manager. 


Ti 959 Worth. 
| —.. Corecess 929 Chestnut St. 
b ter tt, y 
HAVERHILL OFFICE: Chamber of Commerce 
asi Hav National Bank Bldg. Geo. 


. Hill, , 
CINCINNATI OFFICE: 501 First National Bank 
. C. Bowen, Manager. Telephone 


ROCHESTER OFFICE: 609 Powers Bldg. Ros- 
posed I al Soverd. Western ad York Repre- 


ee 6314 
LYNN. ‘OFF FICE: Fred A 
MILWAUKEE OFFICE: Dy veel Manager. 
Fae Office: 2 Rue des Italiens. L. Hubbard, 
London Doe ohn C. Curtiss, » Mame. Man- 
Australian Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 
Co tal ay William Salzman, Manager. 
Vienna, Austria. 
ARGENTINA’ TINA: Buenos Aires, Rivadavia, 2721. 
BRAZIL, iggy ome Leon Co Combacau, Ruaido 
CHILE: San’ a Rosas 1123-1127. Otto 
CUBA: Mr, H. Gomes, P. 0. Box 422, Havana, 
SPAIN: Gerente, Leoncio de Miguel, Librero 
Editor, 20 Fuencarral, Madrid. 
EXICO: — Gerente, Carlos Elizondo, 4a Del 


_— 117, M 
ane bien Yoke , J. F. Wagen, 


"anager. 








No matter what policy you may pursue 
in selling to the shoe trade, nevertheless, 
you meed the “BOOT AND SHOE 








RECORDER ” all the time. 
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BOOTS AND SHOES 





Ahearn, John, Boston.................+++- 145 
Algier Shoe Co., Brooklyn, N. Y........... 141 
Allen-Goller-Leighton Co., Lynn, Mass... ... 
ccsbeveesbeaesdeeans o@h 99, 173-174-175-176 
Allied Shoe Co., Newburyport, Mass........ 51 
Atlantic Shoe & Slipper Co., Boston........ 211 
Ault-Williamson Shoe Co., Auburn, Me. . . 108-109 — 
Bacon-Rollins Co., Lynn, Mass...........- 141 
Baker, J. Ralph, Co., Bridgewater, Mass.... 185 
Bancroft-Walker Co., Boston. ............. 2 
Barnett Shoe Co., Boston...............++ 140 
Barry, T. D., Co., Brockton, Mass......... 142 
Bartlett-Somers Co., Lynn, Mass..........- 98 
Bass, Geo. H., & Co., Wilton, Me.......... 39 
Bates, A. J., & Co., Webster, Mass.......... 49 
Bay State Slipper Co., Haverhill, Mass. . 208 
Beals-Pratt Shoe Mfg. Co., Milwaukee and 

WeGOany TI oo dot de vc vewe ec aeesen 9 
Bluestein Bros., Boston..................- 210 
Blum Shoe Mfg. Co., Dansville. N. Y..... . 150,141 
Boardman Shoe Co., Boston......... a sé 199 
Brandau Shoe Co., Detroit, Mich........... 141 
Brooks Shoe Mfg. Co., Philadelphia. ...... . 145 
Brown, H. C., Company, Inc., Boston. ..... 145 
Burdett Shoe Co., Lynn, Mass...........- 99 
C. & E. Shoe Co., Columbus, Ohio. ........ 203 
Carter, J. W., & Co., Nashville, Tenn., and 

CORON, «i tals « daikKRdoe Ge teunes ie 3d Cover 
Chenoweth & Co., R. A., Boston........... 210 
Chipman-Harwood Co., Boston............ 179 
Clapp, Edwin & Co., E. Weymouth, Mass.. 142 
Clark, Jas., Leather Co., St. Louis, Mo..... 192 
Cohen, Samuel, Boston.................+.- 201 
Collins & Staples, Haverhill, Mass.......... 140 
Consolidatéd Shoe Mfg. Co., Boston...... .. 164 
Converse Rubber Shoe Co., Malden, Mass.. 136 
Cotter Shoe Co., Lynn, Mass.............. 98 
Cousins, J. & T., Co., New York City....... 27 
Creighton, A. M., Co., Lynn, Mass......... 189 
Crossett, Lewis A., Inc., No. Abington, Mass. 35 
Dalton Co., Brockton, Mass............... 193 
Davies Shoe Co., Racine, Wis.............. 204 
Diamond Shoe Co., New York............ 42,143 
Dodge, Nat. D., Shoe Co., Newburyport, 

Me cit ccateta tas bhs usceki ate itenes 129 
Donald Shoe Co., Philadelphia............ 116 
Donley, W. E., Shoe Co., Kenosha, Wis.... 6—7 
Duttenhofer, Val, & Sons Co., Cincinnati, Ohio 44 
Eaton, Charles A., Co., Brockton, Mass.... 106 
Edwards & Co., J., Philadelphia... .... 4th Cover 
Elam, F. S., Shoe Co., Rochester, N. Y..... 144 
Evans, L. B., Son Co., Wakefield, Mass..... 204 
Fenton, John, Shoe Mfg. Co., Columbus, Ohio 19 
Fern Shoe Co., The, Boston............... 141 
Fern & Poor Co., Newburyport, Mass... .202, 141 
Field & Flint Co., Brockton, Mass ......... 207 
Fisher, A., & Son, Lynn, Mass............ 99 
Ford, C. P., & Co., Rochester, N. Y.......« 164 
Freeland, H. H., Rochester, N. Y.......... 144 
Freydberg, G. H. & E., New York City. . 4 
Goldschmidt & Loewenick, Inc., New York 

ais Rides o-wSs os NOR aaebeved 204 
Goodger, W. C., Rochester, N. Y........... 144 
Goodrich, Hazen B., Co., Haverhill, Mass... 188 
Gregory & Read Co., Lynn, Mass.......... 99 
Hagerstown Shoe & Legging Co., Hagerstown, 

Bs Secs icces capecomes 4ekdewel Ar eusie 120 
Hahn, F. W., Co., Rochester, N. Y......... 144 
Harney, P. J., Shoe Co., Lynn, Mass....... 98 
Harney-Tracy & Crehan Co., Lynn, Mass... 210 
Harrisburg Shoe Co., Harrisburg, Pa....... 43 
Harrison-Lockwood Co., Haverhill, Mass... 151 
Hartman Shoe Co., Haverhill, Mass... .... 140 
Heilbrunn & Sons, J., Rochester, N. Y...... 145 
Helming-McKenzie, Cincinnati, Ohio. ..... . 170 
Hennessey, Maxwell, Hennessey Co., Lynn, 

WG, Xin els 00 STE Foes pepiiterist cs 99 
seretck eo. Co., Lynn, yn pind UR eegeee R. 
eS Cow Ay - SR 


205 
Hoyt, F. M. , Shoe Co., Ste dn -N, H. .168-169 
Hughes & Tansey, Inc., Boston 125 
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Huntington Shoe & Leather Co., Huntington, 


Johnson Bros. Shoe Co., Hallowell, Me... .. 





Johnson, Stephens & Shinkle Shoe Co., St. 

ee a SDS SIL AL SD tod Te eae 97 
Johnston & Murphy, Newark, N. J........ 142 . 
Keith, P. B., Shoe Co., Brockton, Mass.... 124 
Kelly, John, Inc., Rochester, N. Y.......... 102 
Kiely, T. J., & Co., Lynn, Mass............ 98 
Kimball & Sherman Co., Haverhill, Mass.. 121 
Kleine, Henry & Co., Chicago ........... 14,130 
Kleistone Rubber Co., Boston.............. 181 
Knox Shoe Co., Milford, Mass............. 50 
Meine, A. Bi, Goes 6k ccc ki Se idvsess vaeee 94 
Krohn-Fechh Co., Ci i, Ohio. 16, 40-41 
Le Coctes Beat 8 Shas Baty. Ce, La Crosse, 

Wns Si ds eo nse'd Pies babes as eens 152, 143 
La France, Lynn, Mass..............+++++ 98 
Lambertville Rubber Co., Lambertville, N.J. 172 
Lilly Co., Henry, New York City........... 143 


Lippman, G. E., Shoe Co., St. Louis, Mo... 126 
Lund-Mauldin Co., St. Louis, Mo. .. . Front Cover 
Maid-Rite Felt Shoe Co., Brooklyn, N.Y... 192 
Marion Shoe Co., Marion. Ind............. 177 
Marston & Tapley Co., Danvers, Mass... .. 144 
McElroy-Sloan Shoe Co., St. Louis, Mo.... 20 
McNamara, John E., Haverhill, Mass... .145, 151 


Menihan Co., The, Rochester, N. Y........ 191 
Milford Shoe Co., Milford, Mags..........- 156 
Mitchell-Caunt Co., Lynn, Mass..........- 187 
Moore-Shafer Shoe Mfg. Co., Brockport, N.Y. 115 
Nettleton Co., A. E., Syracuse, N. Y....... 142 
Newcomb-Anderson Shoe Co., Rochester, N. Y. 144 
Novelty Shoe Co., Chicago................ 162 
Novelty Slipper Co., New York City........ 48 
Nu Baby Shoe Co., Lynn, Mass...........- 144 
Nunn, Bush & Weldon Shoe Co., Milwaukee, 

NR iccke ka 6 scalecimin width mite nak 117 
Oriental Boudoir Co., The, Haverhill, Mass. 140 
P. & R. Shoe Co., Haverhill, Mass......... 178 

. Packard, M. A., Co., Brockton, Mass... .202, 142 
Parker-Holmes & Co., Boston............- 1 
Pennington-Crowell Shoe Co..............- 46-47 
Pentucket Shoe Co., Haverhill, Mass... .... 210 
Phillips-Cram Corp., Haverhill, Mass... .. . . 140 
Piekenbrock, E. B., & Sons, Dubuque, Iowa. 123 
Pingree, F. C., Sons Co., Detroit, Mich... .. 208 
Plant Bros., & Co., Manchester, N. H...... 138 
Puritan Shoe Co., Inc., New York City... .. 145 
Racine Shoe Co., Ravine, Wis............-- 23 
Reece Shoe Co., Columbus, Neb...........- 143 
Regal Shoe Co., Boston... ...........-+- 154-155 
Rialto Shoe Co., Lynn, Mass.............- 180 
Rice & Hutchins, Inc., Boston............. 54 


Richards & Brennan Shoe Co., Randolph, Mass. 119 
Riemer, A. H., Shoe Co., Milwaukee, Wis... 143 


R-K-L Co., Grand Rapids, Mich.......... 126 
Roger Shoe Co., St. Louis, Mo............ 209 
Salem Shoe Co., Salem, N. H.............. 210 
Samuels Shoe Co., St. Louis, Mo........... 127 
Schindler, L. B., Shoe Co., New York City.. 120 
Scientific Shoe Co., New York City. ....... 144 
Silver Shoe Co.. Haverhill, Mass......... .. 151 
Smith, R. P., & Son Co., Chicago.......... 12-13 
Smith-Wallace Shoe Co., Chicago........... 186 
Smith, Wm. Sumner, Chicago.............. 149 
Stacy-Adams Co., Brockton, Mass.......... 142 
n Co., The, So. W: , Mass. 143 
Stickles, L. D., Shoe Co., Red Wing, Minn. 145 
Stone-Tarlow Co., Inc., Brockton, Mass.... 128 
Sullivan, P., & Co., Cincinnati, Ohio. .. . .. 112-113 
Thompson Bros. Shoe Co., Brockton, Mass. 11-142 
Timson Bros., Inc., ore anes Sie Sree 140 
Torrey, E. RR a a Te ee ee 50 
Tougas Shoe NN i 560% 6s TEST 143 
United States Rubber Co., New York City.. 134 
an © ase &o Rochester, N. Y.......... 30 
Wall feece. Soe. Be Noe a ton, Mase. 190 
, Inc., ton, Mass. 
Watson sin Co., Bs 32s + Corks 3 93,99 
Weimer, Wright & Watkin ‘ i 45 
bar abe oss & Feehan Co., ass. 160 
i N.Y. 141 
= 142 


Wilteas & Keith Co. Brockton, Mass. . 
Whitney-Roth Shoe Co.. Cleveland, Ohio... | 184 
Williams- ‘Hoyt Shoe Co., Rochester, N. Y.. 186 
Wineote, ee . Haverhill, Mass...... 188 
Ww & Co., Haverhill, Mass.. 197 


Wright, E. 
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Awe 36-37 
Foe mag Carl E., _ Co., Inc., Detroit, Mich. se 


Snyder, H. S. & M “o" 
Standard Kid my ng: 
Surpass Leather Co 





FINDINGS AND SHOE STORE SUPPLIES 


Alterson & Co., ~~ York City............ 148 
Bi Co., The, New York City........... 179 
Cou’ Co., D. W., Providence, R.I....... 148 
Doty & Scrimgeour Sales Co., =, ., New 
ES RRP ET RT 147 
Elastic . Company, Boston............ . 149 
i i Sa 3 OM... oc +0 213 
Emery & Beers Co., New’ York City........ 114 
Fashion t is Y 148 
Flexible Co., New York City.. 210 
Foster Ru ey EEE: 6.056. < 8 ess ano 5s 184 
Gilbert, E. T., Mie. Co., Rochester, 28 
Goodyear & Rubber Co., Akron, Ohio. .52-53 
Halperin, Simon, Co., New York City....... 178 
Kescot Mfg. Co., ii ‘Sy Spa 98 
Lyons, Hugh, Co., | OER ESA 192 
Milbradt Mig. Co., St. Louis, Mo........- 213 
pon A., Treeing Machine Co., Brock- * 
Nature Tread Mfg. Co., Chicago.......... 107 
Plymouth Rubber Co., Canton, Mass. . 95 
Standard Show Card €o., Chicago pure sneee 158 
Taylor, Frank, Boston...................- 148 
U. 8. Specialty Mfg. Co., Somerville, Mass. 186 
we sity ge nm s, Brooklyn, a Wen bie 148 
Co., Boston......... 202, 213 
wa Dees Daplay Service, Boston.......... 147 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 


DRESSINGS, ETC. 


Brockton Rand Co., Brockton, Mass........ 21 
Griffin Mfg. Co., New York pore Hey fee 158,149 
Meyer, J. E.. Thread Mass..... 148 
National Shoe Polish Mig. Co., Inc.. Phila- 
a I ees ee eT er er 149 
North-Judd Mfg. Co., New Britain, Conn..... 122 
— Typewriter Co., Inc., New York nail 
United Shoe Machinery Corp. . Boston eee 206 
United Shoe Repair Machine Co., Boston:.. 196 
Whittemore Bros. Corp............-...+.- 32 
MISCELLANEOUS 
Atlantic Printing Co., Boston............... 147 
Boot and Shoe Workers’ Union, Boston... .. 131 
jicate, Brooklyn, 
A FEE i See eae 213 
lerwood & Preg, Boston..............+ 147 
D’Avesne Translation Bureau, Boston... ... 210 
Edwards, T. J., Boston.................... 149 
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High Boots—VODE KID 


= all parts of the country prominent retailers are 

buying high colored kid boots. The reaction from 
ultra-conservative colors is a great vogue for bright 
shades. Feet pinched by heavy inflexible brogues relax 
comfortably in pliable kid. A coming season of abbre- 
viated skirts will influence women to cover with leather 
ankles formerly draped with cloth. A number of manu- 
facturers are making ready to meet the demand and 
are now cutting Vode Kid of a variety of colors into 
ten-inch boots. Write us; we will give you their 
names and at the same time tell you some interesting 
facts. 


StanparD Kip MANvuFAcTURING Co., Boston, Mass. VODE KID—THE LEATHER 
Branches in New York, Philadelphia, Rochester, Cincinnati FOR Q UICK SELLI NG S HOE S 


Chicago, St. Louis, and Montreal 
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HERE ELE RB ERY TRADE C2 MARK YEMEN He ee ee 
ANP 


E & M SHOES OF QUALITY 


Two Button Cut Out 
Strap Pump 


This shoe carries a full 
Louis heel and is made 
up of Patent Colt in 
combination with 
Black Ooze. Made 
on our No. 73 last. 


Growing Girls’ Patent 
Leather Seamless 
Turn Pump 

These shoes represent 


the very newest pat- 


terns. 


Made with satin bow ornament, 9-8 
wood military heel. Solid leather 
shank piece. Retailing at $7.00. 


Made in our No. 2 factory, known as 
the Granite State Shoe Co. 


Emery & Marshall Co. 


Haverhill, Mass. 


CHARLES L. MARKS 
J. B. LAUGHLIN  , 


Eastern City Trade and 

Southern Territory with Throughout the Middle 
New York West 

1008 Marbridge Building 


WARREN H. TUCKER 
In New England 
Office at 183 Essex St. 
Boston 
LARRIE H. SASS 
On the Pacifie Coast 
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displays of pre - war 


New York 


LOT of shoe merchants 

seem to have resigned 
themselves to a dead, unprofit- 
able Fall. 


They know that staples won’t 
sell but they are getting nothing 
that will sell. 


That creates a wonderful op- 
portunity for merchants with 
the vision and nerve to apply 


a little stimulation where it will 
do the most good. 


Imagine a well gowned 


woman on a Fall shop- 
ping hunt for stylish 


shoes. She will pass win- 
dow after window that 
look like warmed-over 











Amalgamated Leather Companies, Inc. 


Formerly F. Blumenthal & Co. 


Don’t Skip a Season 












FINEST BLACKS AND COLORS 






beautiful colored kids as wel- 
come as spring flowers after a 
hard winter. 


Where do you think that 
woman will buy? The only 
quick selling style novelty in 
‘sight is colored kid. 

Every keen student of style 
tendencies knows there will be 


a brisk demand for colored kid 
this Fall. 


Paris wears little else. 


New York buyers are hunt- 
ing feverishly for big 
supplies of colored kid 
shoes. 


There is still time for 
factories to rush 


days. Then at last she (arto) through your order if 
sees a showing of fresh, Ler orn TEN you act quickly. 
ON 





WILMINGTON, DEL. 


Boston 


St. Louis 


Rochester Philadelphia 
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NUBUCK ft LEATHERS 


Why is Weilda Calf* 
so Popular? 


There’s a richness to Weilda Calf that can’t 
be equaled. 


It has a velvety texture and surface that 
make it harmonize most perfectly with 
gowns of delicate hue. 


When you see shoes made of Weilda Colors— 


22, Henna 
24, Tyrian Blue 
R, Grey 


you will readily understand why they have 
started so much enthusiasm. 


a) 
ae) | 


*Weilda is chrome-tanned, suede- 
finished on the inner or flesh side. 
Black, white and the wanted 
colors. 


seek 


“Lawrence Leathers are 


Reliable Leathers” 


See IN 


UT 














| A.C. LAWRENCE 
'LEATHER. CO 


161 SOUTH STREET, BOSTON, MASS. || 


ORIGINATORS 


NEW YORK CHICAGO ROCHESTER . 
ST. LOUIS CINCINNATI GLOVERSVILLE 
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Dealers! 
be the first i it 
e the firs mn your OK, 
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fo supply the new Ff 


Visualize this! A line of six sure-selling men’s shoes—all made | 
from one leather. No “shelf hangers.” No big capital tied up 

in freaks. That’s what the OGDEN, “THE SHOE WITH | i 
1000 MILES SERVICE,” offers you. 


One Leather Selected—Six Styles Perfected 


The concentration of our entire organization on six proven sure- | 

selling styles. The adoption of one superior quality leather. 4 
These reduce costs to the point where we can offer dealers a { 

strictly high-grade shoe at far less than usual cost. .It’s a com- 
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proving a wonderful success with hundreds of dealers. It will , 
do the same for you. ONE LEA \ 
Plenty of Every OGDEN dealer gets splendid news- Selected 
Ad rtisin paper and direct-mail advertising co- | 
ve & operation. Write- for prices and full | TX 
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mon sense feature that will go big with your trade, too. 
Stock OGDEN’S. Watch your sales jump. 


The Shoe With 1000 Miles Service 


Think what this means to your trade. An assurance of 1000 
miles wear. This idea—daring—original—logical—is already 





















































| Perfected , 
OGDEN SHOECOMPANY) ||. ) 
MILWAUKEE WISCONSIN) i.) 


Allen Bartlett Shoe Co., Burlington, Vt., New England Distributors. 


information today. 
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“NOV. ILLA KID is a product made 


from large calfskins and heifer hides—in 
every respect the equal of glazed kid—but 
superior to it in point of wear, and shape- 
retaining qualities. 

NOVILLA KID does not scuff. Its colors are fast. 


It is impervious to water. It makes shoes of excep- 
tional style, beauty and comfort. _ It is lastingly lustrous, 


You can always depend upon ‘NOVILLA KID. It 
readily lends itself to all styles of lasts. Great quan- 
tities of CNOVILLA KID are being made into Winter 
Oxfords for the coming season. 








Write us to-day for samples and full particulars 
regarding “NOVILLA KID 


CASTLE KID CO. INC. 


Originators and Makers 
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Beals-Pratt Are Honest Quality Medium 
| Priced Shoes 





BEALS-PRATT SHOES offer your Customers 
the most rea/ value for their money. They are out 
of the high priced class, but distinctly in the fore- 
ground of high Quality, Value and Style. 


With BEALS-PRATT SHOES your store can give 
customers Quality, Value and Style at prices that 
will go a long way toward reminding them of the 
“good old times” that they used to know. It isa 
part of your duty to your trade to place before them 


honest quality, up to the minute, medium priced 
Shoes—and that means BEALS-PRATT SHOES. 


BEALS-PRATT SHOE MFG. CO. 


Milwaukee Watertown 
Wisconsin Wisconsin 
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| DYoy am umn 6 t= Dropelela aed 
White Leathey. 
Select a White Leather 
That's Right. 
Specify The Whitest White~LEVORS. 


me © A'L ©) - Grea © Oem baler 


TANNERS OF CABRETTAS 


NEW YORK : CLOVERSVILLE, N.Y. 
BOSTON MILWAUKEE ST. LOUIS 
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CIDEDLY ‘TH 


FAMOUS BROGUES 


Carried in stock for 
Fall. A complete 
range of sizes and 
widths for immedi- 
ate shipment. 
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Brown Cordovan Brogue 
lucher Oxford. Thompson’s Grain Brogue Blucher. 
Thompson’s Brogue Last. 


Our Stock Style Catalogue Will Interest You 


HOMPSON BROS..SHOE 0 


MEN’S FINE SHOEMAKERS 
BROCKTO 
tre 


930 Marbridge Building 
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NEW YORK 
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GLAZED-MAT- cOLORED 
OR that luxury appearance and silky softness that 
stamps a shoe with unmistakable quality specify 


HECO KID. 
HECO KID makes all the difference. 


TANNERIES 
BETHEL, CONN. NEW YORK 


SALESROOMS 





F. HECHT & COMPANY srucest. New York City 
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ALWAYS IN STOCK 


MANUPACTURERS #7 
WOMEN'S, GROWING GIRLS. MISSES AND CHILDRENS FOOTWEAR 


ORDER YOUR SHOES DIRECT FROM 
THE MANUFACTURER BY MAIL AND 
SAVE THE JOBBER’S PROFIT 


SPECIAL FOR FALL 


Women’s 
American Welt 
9 Inch Polish 
Sizes 
2% to 8 
D Width 


In Black Vici Kid $ 5 e 1 5 or Brown Vici Kid 


Terms 5% 10 days, 2% 30 days, F.O.B. Lynn, Mass. 


These boots are made up of fine quality genuine Vici Kid. 
Solid Leather Outer, Middle, Inner Soles, Sock Lining. 
Spaulding Guaranteed Counters. 


SAMPLES SENT UPON REQUEST 
RAYMOND, SWIG, MALLOY CO. 


In Stock Dept. 
585-7-9 Washington St., Lynn, Mass. 
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EVE CLOTH 


THE IDEAL 
WHITE SHOE CIOTH 
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WHITE BUCK 
GOODYEAR WELT OXFORD 
PATENT LEATHER WING TIP AND 
COUNTER FOXING 
PERFORATED AND PINKED 
VAUGHAN’S IVORY SOLE AND HEEL 




















DoNN D. SARGENT Co. 


WOMEN’S WELT AND McKAY SHOES 


SALEM, MASSACHUSETTS 





TTT 





BOSTON OFFICE 


FACTORY 
407 BRIDGE STREET 195 ESSEX STREET 


SOUT TTT ree ca 
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HOWES BROS. 


SOLE LEATHER 


CAPACITY _—— «eZ SELECTED 


Thirteen Tanneries; 2,000,000 a NY — i. in Heavy, Middle . > sae 
pounds of hides per week. : Bes ij f Weight, Various Grades. 
DISTRIBUTED 
bis »_— in Sides, Backs, Bends, Bellies, 
TANNED 4 ihe Shoulders and Heads. 
from Foreign and Domestic » oie S = 
Green and Dry Hides. \H AR WAREHOUSES AND 
L* OFFICES 


a4. CHIC , 229 West e St. 
HIDE PURCHASING v CHICAGO, 228 


-715 Main S 
yng SAL MiLwauxee wise 


Buenos Aires, Argentina, ; ~ Prt Cor. 10th and Chestnut Sts. 
New York City, LEICESTER, ENGLAND, 
Boston, Mass. 12 DeMontfort Chambers. 


Main Office and Warehouse 
321 Summer Street, Boston, Mass. 





CUT SOLE DEPT. 


Oak and Union Cut Soles of 
Uniform Quality, Cut and 
Sorted to Standards by Ex- 
perts. Enlarged Capacity 
and Variety of Grades en- 
able us to supply all demands. 


FINDERS DEPT. 


Oak, Union and Hemlock, 
TAPS, TOPLIFTS, STRIPS, 
BENDS and BLOCKS. Va- 
riety of selections to meet 
every requirement of the 
Shoe Repairing Trade. 





MANUFACTURERS TOPLIFT 
FACILITIES 


Large Capacity Prompt Service 
Extensive Range of Styles 


MANUFACTURING PLANTS DISTRIBUTION - OFFICES 


Cut Soles 90 Wareham Street Cut Soles 321 Summer Street 
Finders 321 Summer Street Finders 321 Summer Street 


BOSTON, MASS. BOSTON, MASS. 
NEW YORK, CHICAGO, CINCINNATI and ST. LOUIS 


4 
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EN’S QUALITY WELTS 


Golden Brown Kid A FALL STOCK STYLE THAT 
Havana Brown Kid IS READY TO SHIP 


Black Kid 
Brown Kid 
Black Kid 
Black Kid 
Mahogany Calf 
Lotus Calf 
Wine Calf 
Nut Brown Calf 
Mahogany Calf 
Mahogany 
Mahogany 
Mahogany 
Black Calf 





Gun Metal 
Gun Metal 
Russia Calf 
Russia Calf 
Mahogany 














Examine carefully the shoe illustrated above. Realize that all the things that make 
a quality product are embodied in this shoe—clean, smooth, uniform upper leather, 
9 Iron sole leather, and a style that reflects a careful fit as well as good looks. Then 
examine the price list and see the range of leathers and prices at which this shoe 
can be bought. If these interest you, send us a sample order and see whether or not 
the Pennington shoe is what we represent it. Today is the day. Tomorrow—? 


cee won ow PENNINGTON-CROWELL SHOE CO. 


OUR ORDERS Sondistie 10 lai Men’ ae “em 
CALL FOR pecialty Manufacturers of Men’s Quality We 


GOODYEAR MANCHESTER 23 23 NEW HAMPSHIRE 


WING-FOOT HEELS 
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LABOR DAY 


Generally marks the last day of vacation 
for school boys and girls. And my, how 
they have grown during the holidays! 


They’ll need new clothes, of course, includ- 
ing many pairs of good stout hose made for 


“honest-to-goodness” wear. 


Their mothers know that 


“Onyx” @ Hosiery 


RMe@ V.S.Pat. Office 


fills the bill. They will come to you for it. 
Are you ready to take care of their needs? 


Emery 6 Beers. Company, inc 


‘Sole Owners and Wholesale Distributors 
NEW YORK 
Sole Selling Agents for 


PAUL GUENTHER, Inc. 


Manufacturer of Full Fashioned Silk Hosiery 
BROADWAY AT 24th STREET NEW YORK 
Boston Office: Philadelphia Office: 
31 Bedford Street 1033 Chestnut Street 
Chicago Office: 

North American Bldg., State and Monroe Sts. 

210 Pearl Street, Mutual Life Building 
Buffalo, N. Y. 

San Francisco Office: 
259 Geary St. 
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BROGUES—OH! BOY—SUCH BROGUES 


YOUR ORDER IN NOW MEANS YOUR ORDER 
OUT IN TIME FOR EARLY FALL BUSINESS 


Stock No, s87—Brogue Last Galla’s 4 Nor. SOGENG OUR Rehm Saat Gera 
Te hid or. sees 7 to 51; A, B, 6:40 11; C, D; § te 11. 

Rawhide Slip Sole. Ne ; 

Stock No. 693—Brown 

Cordovan Ox. 

hide Slip Sole. 

and Widths: AA, 7 to 

11; A, B, 6 ta 18; €, WD, 

5 to II. 


Stock No. 524—Brogue Last.’ Gallun’s 4 Nor- 
wegian.Brogue Bal. Rawhide Slip Sole. 

Stock No. 642—Brown Cordovan Brogue Bal. 
Rawhide Slip Sole. Sizes and Widths: AA, 7 to 
11; A, B, 6 to 11; C, D, § to 1. 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building CHICAGO: 1415 Great Northern Building 
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THE DECORATORS SUPPLY compan, tie 
pend SHOE SET FOR COMPLETE WINDOW 
apam WITH SWINGING BRACKET ATTACuMeAY: GL > 
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: ; It contains illustra- 

+ . ; tions, descriptions and 
Here 4 Your ‘a We pricesof shoe window 
%, accessories, including 

C - 4 _ backgrounds, period 
Opy e . uprights, plateaus, 

oe easels, tables, stands, 

rN light brackets, ped- 

estals, top boards, 
screens and dividers 
besides numerous 
highly - attractive 
sample display win- 


A new catalog is just off the press. 
It is chuck full of the latest up-to- 
date fixtures, stands, easels, etc., 
for classy shoe store show win- 
dows. You are missing an op- 
portunity by not having this cat- 


alog for ready reference. dows 
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Send us a card today for YOUR COPY 


The Decorators Supply Co. 


Archer Avenue and Leo Streets 
CHICAGO, ILL. 
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A BLUCHER OXFORD 











No. 295 


Representing the new Van Dyke shade 
of Russia Calf made into a six eyelet 
Blucher Oxford. The Blucher style 
promises to be one of the bright lights 
among next season’s low cuts—Espe- 
cially in the heavier leathers. 





The style above is made in black, col- 


ored calfs and kids. 
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OUR SALESMEN ARE NOW SHOWING THE COMPLETE 
LINE FOR SPRING, 1921. 


PUMPS — OXFORDS — STRAPS — BOOTS 


Johnson Bros. Shoe Mfg. Co. 
HALLOWELL 
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Wing Tip Pattern. 
Dark Tan Calf. 
Heavy Single Sole. 


Bates Styles for Spring 


oo two selections from the samples in our Spring 
1921 line give a hint of the intrinsic value and at- 


tractiveness of the complete collection now being shown 
on the road by Bates salesmen. 


We look for excellent sales of these Spring goods. We 
have left nothing undone to make the shoes salable and 
profitable. Already our salesmen are getting gratifying 
and significant business. 


Recent upset conditions in the Trade have been no bar to 


our industrious designing of new ideas for the coming 
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Stitched Wing Tip. 
Dark Tan Calf Vamp. 
Heavy Gray Fabric Top. 


season. In shapes, in patterns and in leathers we have 
produced styles that are bound to attract by their new- 
ness and pleasing boldness. 


Merchandising from now on, in retail stores, calls for 
keen discernment in picking shoes. Bates Shoes for 
Spring offer dealers the best opportunities for success- 
ful merchandising that we have seen—and it’s part of 
our business to know our competition. 


As usual, these Spring styles exemplify the permanent 
Bates policy of highest value at moderate price. 


A. J. BATES COMPANY 


Central Distributing House 
328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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NOTHING has been left un- 


done to make and maintain 


POLAR-KLOTH the finest shoe 
cloth that it is possible to produce. 


Distinguished for its Fine Face and 
Even Weave, which give it an in- 
dividual character that is reflected 


in the shoe. 


Thomas, Lake & Whiton, Inc. 


147 Lincoln Street 
Boston, Mass., U. S. A. 
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EACON As 


; THERE ARE NO BETTER 


2 @'| SHOES 


STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRANDED 


A RAPID-FIRE STOCK STYLE — 
For Immediate Shipment 


A winner and at a price that means Ac ion 


For any Merchant 
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No. B350 Trend 


Wine Lotus Bal, Imitation Wing Tip, Beacon Rubber 
Heel, AB, 6-11; CD, 5-11 
Code Word—John ¢ 


Price $6.35 
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F. M. HOYT SHOE CO., Manchester, N. H. 
STOCK DEPARTMENTS LOCATED AT 
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18 South Wells St. 
Chicago, Ill. 
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For 
Misses and Children 


Now Include 


Growing Girls’ Sizes 


THE NEW 
NUMBER 


GROWING GIRL, tan calf, 8%” boot, broad 
toe, lace, 8/8 heel. Style No. 1678...... $7.50 
Gun Metal and Black Vici .............. 7.00 


Carried in'Stock in B, C, D and E Widths 


Like all Dr. Adler’s shoes this represents high quality, correct designing, su- 
perior workmanship and moderate price. 


Let Us Send You Samples 


HYGRADE SHOE WORKS 


108-110 Duane St. New York City 
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Our Stock Catalog for Fall 
Will Be Ready 
Sept. 20th. 


Every shoe merchant who sells men’s highest 
grade shoes should have a copy. 


It completely illustrates and prices the lines we 
shall carry in stock this fall, and will be found an 
important factor in securing such shoes in the short- 


est possible time. 


If you have not received a copy heretofore we shall 


be glad to place your name on our mailing list. 


French, Shriner and Umer 


63 Melcher Street S s: s: Boston, Mass 





BOOT AND SHOE RECORDER September 11, 1920 








LT 


! 


STOCK NO. 100. READY TO SHIP 


BROGUE LAST 
Danish Calf Brogue Oxford, Heavy Single Sole. 14 Iron Edge. 


PRICE $9.00 


Sizes: A, 6146 to 11; B, 6 to 11; C, 5 to 11; D, 5 to 11. 


DON’T MISS THIS 
A LIVE LINE FOR A LIVE SHOE DEALER 
We believe it to be to your advantage to select styles and sizes 
from our broad line of in-stock shoes for early Fall trade, and 
get them into your store as soon as possible. 
PRODUCTION AND TRANSPORTATION CONDITIONS 
INDICATE THIS AS A GOOD POLICY 
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Send for Illustrated Catalogue 


E. T. WRIGHT & CO., Inc. 
ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Rice Building Marbridge Building 713 Denckla Bldg. Washington Arcade Pacific Building 
PITTSBURGH, Empire Building 


mn 


th 


IAA 


CHICAGO, Republic Building 


ili 











September 11, 1920 BOOT AND SHOE RECORDER 


SINBAC WELT SCUFFERS 


are handled by the finest shoe trade throughout the country 
simply because they are the finest quality Goodyear Welt 
Scuffers made. They represent the highest standard of this 
type of footwear. 


Made of the finest leathers and best quality outer 
soles and inner soles—Not a tack or staple in en- 
tire shoe. 


Made by highest skilled craftsmen who take pride 
in producing the best in Children’s shoes. 








Sinbac Welt Scuffers are built to meet the highest require- 
‘ments of quality demanded by exacting trade. 








CARRIED IN STOCK FOR IMMEDIATE DELIVERY 


Widths C, D, E. Widths C, D, E. 
5to8 816 to 12 12% to2 8% to 12 
Gun 3904 3905 3905 36 3911 
Metal $2.40 $2.90 $3.50 $2.90 


Patent 3900 3901 3908 3901 
$2.60 $3.15 $3.85 $3.15 


Smoked 3914 3915 3917 
$2.60 $3.15 $3.15 
3926 3927 3928 3930 
$2.75 $3.25 $4.00 $3.25 


Fall and Winter INBA One of Our 
Catalog of Complete Line S C 20 Salesmen is Probably 


Mailed Without Tre Helthy-Fut bre Neer Enaush to 


Obligation CHICAGOLL: Call 
SINSHEIMER BRO. & CO. 


211-15 W. Monroe St. 
49th SEASON 
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RELAIS SPOT TE SY 
ay 


ON’T be satisfied 

that your shoes are 
as good as they can be 
made until you have tried 
some made of Scherer’s 
“Flower City” Kid. 
The experiment is one 
you should make for it al- 
ways results in “making 


better shoes still better.” 





OSCAR SCHERER & BRO., Inc. 


29 SPRUCE ST., N. Y. 
Factory, Newark, N. J. 
ORIGINATORS OF AND LEADERS IN FANCY COLORED KID 


Scherer Colors now in demand 


MIDNIGHT BLUE No. 14 BEAUTY BROWN No. 5 
BELGIAN BLUE No. 21 CHAMPAGNE No. 18 
MAPLE BROWN No. 12 TERRA COTTA No. 3 
BOOZIE BLUE No. 38 BRONZE No. 34 
HAVANA .BROWN No. 10 WINE No. 6 

LIGHT BROWN No. 8 
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HARMONY 


HE Prevailing Colors for Fall in” 
Suede and Kid are Midnight Blue 


and Cocoa Brown. 


SATIN 


N Einstein’s Dark Navy, No. 3 blends 
| expecially well with the Midnight 

Blue—while Einstein’s Cocoa Brown 
Satin combines effectively with the 
Cocoa Brown Leather. 


Einstein’s Satins are shaded exclu- 
sively—in a variety to tone correctly 
—and made to meet all quality tests. 


Deliveries as needed are an as- 
sured part of the Einstein Service. 


J. EINSTEIN, Inc. 
9. SPRUCE ST., NEW YORK 
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OUR TURNS NOW CARRIED IN STOCK 


It will pay any dealer, buying from our “In-Stock Dept.” to get acquainted with 
our desirable and dependable shoes. Here’s opportunity a plenty for choice style 
selections possessing qualities that guarantee attracting merchandising value. 
Why not let us show samples and quote you prices of our newest novel effects 
No. .1237 ILLUSTRATED 
Dorothy Pump in Black Kid, Black Satin or Blue 
Levor with high or low heels. Three weeks delivery. 


“Every Shoe A Business Builder” 


HOPKINS & ELLIS, HAVERHILL, MASS. 
BOSTON OFFICE, 108 LINCOLN ST. 
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The name Franklin obviously suggests thrift. Quite as natural is 
it to think of thrift when one sees 


The “NEW CASTLE” Coat-of-Arms 


















































































































































—the castle turret in the belted circle—for it stands for ultimate 
economy and value. 


The thrifty manufacturer, retailer and consumer learns to rely on 


NEW CASTLE KID. It has the habit of making good, both in ap- 


pearance and wear. 


BLACK WHITE COLORS 






































































































































New Castle Leather Company, Inc. 


NEW YORK 
BOSTON MONTREAL, CANADA CHICAGO 
and the Principal Leather and Shoe Centers Everywhere 
Factory: Wilmington, Del. 
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IMMEDIATE SHIPMENTS OF THE 
SEASON’S NEWEST NOVELTIES 


488 Mouse Kid 9” Lace, Covered Louis Heel. $8.50 


484 Patent 9” Lace, Dull Top, 

31 Patent 9” Lace, Dull Top, 
H 

487 Mouse Kid Button (Milo), Covered Louis 
Heel 


486 Patent Button (Milo), Mouse Kid Top, 
Lea. Louis Heel 


491 Gray Kid 9” Lace, Lea. Louis Heel, Welt 
492 Same with Military Heel, Welt 


202 Battleship Gray 9” Lace, Leather Louis 


417 Mahogany Lotus, 8%” Brogue Lace, Per- 
forated Im. Wing Tip, Cuban Heel 


418 Gun Calf, 8%” Brogue Lace, Perforated 
Im. Wing Tip, Cu. Heel 


493 Patent Lace, Mouse Kid Top. Lea. Louis 
Style 488 Heel, welt Ve 
Style 417 


433 Patent Lace, Mouse Kid Top, Lea. Louis 


407 Patent 9” Lace, Gray Buck Top, 
Louis Heel 


469 Hav. Brown Kid Lace, Mouse Kid Top, 
Lea. Louis Heel, Welt 


411 Hav. Brown Kid Lace, Mouse Kid Top, 
Lea. Louis Heel i 


415 Hav. Brown Kid Lace, Brown Buck Top, 
6 


449 Hav. Brown Kid Lace, Brown Cloth Top, 
Lea. Louis Heel 5 


427 Black Kid 9” Lace, Gray Buck Top, Im. 
Tip, Lea. Louis Heel 6 


446 Black Kid 9” Lace, Gray Cloth Top, Lea. 
Louis Heel 


432 Patent Lace, Mouse Kid Top, Military 
6 
406 Patent Lace, Gray Buck Top, Military 
Heel 


409 Patent Lace, Dull Top, Cuban Heel.... 


Hav. Brown Kid Lace, Brown Buck Top, 
Military Heel 


} Hav. Brown Kid Lace, Brown Cloth Top, 
Im. Tip, Military Heel 
Black Kid Lace, Gray Buck Top, Military 


Black Kid Lace, Gray Cloth Top, 
Style 493 Tip, Military Heel ‘ Style 432 


Low Shoes Also Ready for at Once Delivery 


Send for Complete Price-List 


THE BOARDMAN SHOE COMPANY 


564 Atlantic Ave. | ; Boston, €9) Mass. 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the 
shoe, gives sup- 
port to the 
arches and ease 


to the foot. 


Don’t put a 


quart into a pint 


The _ finished, 
fashioned and 
fitted shoe is in- 
tended for the 
foot only. Any- 
thing added will 
cramp the foot, 
injure the arch 
and destroy the 


shoe. 


This is common 


sense. 


The shoe is for 
the foot and not 


a store house for 


The Crawford Arch-Supporting Shank is an appliances. 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 


measure. 





It is fitted between the inner and outer soles of the shoe in the making and is a 
combination of science and sense. It is the answer to weak and broken arches. 


Ask for shoes equipped with it. 


United Shoe Machinery Corporation 


BOSTON 


BRANCHES: 
me a Johnson City, N. Y.... -oae Fer 
rockton, Mass. -......93 Center Lynn, road Philadelphia 221 North 13th 
Chfeago........ 18 South Market Marlboro, Mass 11 Florence Sachets 0 ¥........000 Oe 


Cincinnati 708 Broadway Milwaukee 
Haverhill, Mass 145 Essex New Orleans 216 Chartres e 1423 Olive 
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2 POSNER: ont 
° sites = YOU NEED QUICK 
FOR CHILDREN PROFITABLE SALES 














D YOUNG LADIES 


sn 70 y, 
: WELTS HERE’S THE LINE THAT 


with Grey Kid Top WILL BRING THEM 


(One of _ several 
fine combinations) 





Over 300 styles of as nearly perfect shoes as 
you ever saw—TURNS and WELTS. 


BOI SOS NLT RE ECON ORE NEA eae a = 


They always delight the mother, especially at 
school opening. 


Manufactured in Brooklyn and carried 
1 Peer $4.40 


SIG/i2 . x 0c. 5.00 
114%/2 ..... 6.00 IN STOCK : 
eae 7.15 





TURNS | | 
Tan Vamp with — ot pOSN ER's 


Grey Kid Top 


392 1-2 and 3-8 $3.15 | : H OSIERY 


Also made in other 
leasi ombina- . 
pleasing c ; Send for FOR CHILDREN 


tions 
: “As Good as the Shoes and 
Catalogues Completing the Service They 
Render” 





A Splendid Line of Hosiery. A 

Feature and Business-Builder for 

Your Store. Details of Unique 
Sales 




















| DR. A. POSNER, SHOES, Inc. —— 








140 West Broadway, NEW YORK CITY, N. Y. 


Factory: Roebling and Hope Streets, Brooklyn, N. Y. 
Chicago Office: Lees Building (19 So. Wells), Room 503 — 
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Salesman or Samples if you say so 
BRANCH OFFICES: NEW YORK, Room 437 Marbridge Bldg. | CHICAGO, Room 304 Lees Bidg. 
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e on their way to you—— «& 


HOLT ERSHO ES 





SNAPPY—That’s the Word Get a copy of our 


In announcing the readiness of our line for Spring Nineteen 
Twenty-One, we do so with a feeling of Elation as well I n 5 tock catalog— 


as Pride. shoes for Fall 1920 


Pride in that we have maintained our reputation for producing smart foot- 
wear for women—Elation because of the fact that even our fondest expecta- : 

| tions have been more than realized. —ready to ship 
“Holtershoes” for Spring are without question possessed of that degree of 
snappy distinctiveness which gives to them a positive individuality. Dealers 

will do well to withold placing their orders until one of our men calls. “Money 


THE HOLTERS COMPANY Makers 


CINCINNATI ,,.., OHIO . 
LOS ANGELES, Room 400 Rialasishdin Bldg. MINNEAPOLIS, 616 First Ave. 
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Herewith we present some cuts of new glass shoe 
stands, which are the latest addition to our famous 


line of glass fixtures. 

No. 2 shows these stands with dainty metal tops. 

No. 1 shows a Combination Trim of metal and glass top 
shoe stands in connection with our plates and 
pedestals. 

Nos. 4 and 5 show our Pedestal and a few of our designs 
of plate glasses. 


No. 6 shows one of the many designs which can be pro- 
duced by the use of 4 and 5. Ask for our Catalog G. F. 


Valances. We also illustrate two of the many designs of 
Window Valances which are in stock for immediate 


delivery. Ask for samples. 
Window Rugs. Lower cut shows a few patterns of our 
beautiful Silk Velour and Cloister Cloth Rugs. 


Write for leaflet in colors also sample swatches. 
Plush. Ask for samples of decorating Plushes. 
Period Wood Fixtures—Full line ‘shown in Catalog “L.” 


Visit Either of Our Show Rooms 


THE HECHT FIXTURE CO. 


NEW YORK SHOW ROOM: ; \ 
65-67 East 12th Medinah Bidg., Wells St. and Jackson Boul. 
CHICAGO 


Bet. Broadway and 4th Ave. 
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ood investment if you need dependable Shoes for Growing 
cen Misses and Children. Closing out this entire line perma- 
nently at prices that cannot be c uplicated if quality is considered 


Growing Girls’, Misses’ and Children’s McKay Sewed Shoes 


Black Vici Kid Lace Havana Brown Kid Lace 
30D —-Store 2%-7, English Toe 
130G—Sises 1144-2, English Toe. .......-cccccccccccccccsccesess 4.75 1304—Sizes 11 14 - >, ‘English Toe 
1632—Sizes 8%-11, Broad Toe, Spring Heel 1631—Sizes 8%-11, Broad Toe, 
Mahogany Side Leather Lace 
1000—Sizes 2%-7, Bnglish Toe 
12303—Sizes 11 1-2, English Toe 
1630—Sizes 8%-11, Broad Toe, Spring Heel 
Gun Metal Lace 
1003—Sizes 2%-7, English Toe 
T2OG—Sizes 1114-2, English 
1633—Sizes 814-11, Broad Toe, Spring Heel 
The above numbers in C and D width 
Gun otns patio. Solid Leather Heels and Innersoles Dongola Button, Solid Leather Heels and Innersoles 
1302—Sizes 1144-2, Broad Toe $2.8) 1201—Sizes 11%-2, Broad Toe x 
1629—Sizes Sif 11, Broad Toe 2. 1627—Sizes 8%-11, Broad Toe 2.45 
1628—Sizes 5 1626—Sizes 5-8, Broad Toe 1.85 
Patent Leather White Cloth Top Lace 
610—Sizes 214-7 
609—Sizes 1144-2 
Patent Leather Black Cloth Top Button 
513—Sizes 11%-2, Broad Toe 
512—Sizes 8%-11, Broad Toe 4 
Gun Metal Hi Cut Lace Br rown Side Leather Hi Cat Lace 
543—Sizes 1114-2, English Toe 544—Sizes 11%-2, English 
Brown Kip Hi Cut Lace, Goodyear Welt, Solid ppc a 


Throughout 
1401—Sizes 11%-2, Broad Toe 
1726—Sizes 8%-11, Broad Toe, Spring Heel 
Black Kip Hi Cut eg en Welt, Solid Leather 


hroughou 
1402—Sizes 11%4-2, Broad Toe 
1727—Sizes 8%-11, Broad Toe, Spring Heel 


Henry Kleine & Co., 208-14 West Lake Stret Chicago 
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A Big Seller 


B515—English Cherry Calf Bal.. Widths AA to D. 
Carlton. With Goodyear Wingfoot Rubber Heel. 
Specify on Orders Branded or Unbranded. 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 


BOSTON—183 Essex Street DETROIT—461 Book Building 
NEW YORK—127 Duane Street BROCKTON, MASS. ATLANTA—238 Peachtree Arcade 
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ped Shipment Service 






























































































































































Stock No. C 
Koko Russia Calf Bal. Major Last 
One-half Rubber Heel 















































ERE are three remarkable values in young men’s foot- 
wear taken from our New Fall Catalog. If you are eager 
to make good profits on an established, well-made line, you 
should have this reliable buying guide. These shoes in stock. 


We ship the day 
your order is received 


J. P. Smith Shoe Company 


671 No. Sangamon St. 148 Duane St. 
CHICAGO NEW YORK CITY 
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Copyright 1920, by The Goodyear Tire & Rubber Ce, 
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‘They'll Wear Youa Long Time— 
With (Guaranteed Neolin Soles 








The bridge-builder’s factor of wear is built into these mod- 
erately priced service line:shoes made with 12- or 14-iron, 
guaranteed Nedlin Soles. 


They will stand up to the grinding, abrasive service they will 
get on steel girders, timbers and concrete. They will give 
their wearer unusual foot comfort. They will keep him dry 
shod. They will make him a regular customer of yours. 


The economy of durable, comfortable, waterproof Nedlin 
Soles is widely known among workingmen. Let them know 
your stock includes their kind of shoe by displaying in your 
show window representative lasts from the more than 600 
styles now made with guaranteed Nedlin Soles. 


If during the present season you wish to stock NeGlin Service 
Shoes—their Nedlin Soles accurately applied and Goodyear 
guaranteed — Goodyear will be glad to advise you direct as to 
where you can obtain a Man’s, Woman’s, Growing Girl’s, 
Boy’s or Child’s Service Shoe of the type you wish. 


THE GoopyEAR TirRE & RUBBER COMPANY 
Offices Throughout the World 


Goodyear Wingfoot Heels are the guaranteed walking mates of guaranteed 
Nedlin Soles. They’re so good that more than eighty per cent of all 
shoes made in this country with branded heels are fitted with them. 


Sol 


- COMFORTABLE 
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Reducing the 
Retail Shoe Business 
‘to a Science 


The science of retailing shoes is the knowledge of proven 
methods. 


It Is Known 


—that the greater the turnover, the larger the net profit. 


—that the more compact the stock, the greater is the oppor- 
tunity for turnover. 


—that branded merchandise (implying the maker’s guarantee) 
outsells plain, unknown merchandise. 


—that the amount of capital necessary to maintain a stock of 
branded shoes is comparatively small. 


—that stock shoes made to fulfill all the requirements as to 
workmanship, materials and style demanded by an educated 
public are the safest and most profitable shoes for the retailer. 


—that the boots and shoes made in great variety by Rice & 
Hutchins for men, women and children conform to every 
requirement exacted by both consumer and retailer. 


—that the merchandising policy of Rice & Hutchins in main- 
taining centrally located distributing houses minimizes trans- 
portation difficulties. 


—that thousands of successful retailers recognize these basic 
truths underlying the science of retailing shoes and apply them, 


—that the magnitude of Rice & Hutchins’ business is the direct 
result of years of co-operation with satisfied shoe retailers. 


RICE & HUTCHINS, Inc. 


10 High Street, Boston, U. S. A. 























